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Climbing smartly in popularity, because 
there’s practically no job it cannot do. 
Primer is simple, unadorned, compact. 
It saves space gracefully, while it makes 
reading a greater pleasure. Is the face 
familiar? It should be! Get an attractive 
Primer specimen brochure by writing 
to Mergenthaler Linotype Company, 29 
Ryerson Street, Brooklyn 5, N.Y. 


(+ LINOTYPE - ) 























Argus had it. So does a pressman using Roberts & Porter’s 
new SILVER GRAY TRU-DOT Blanket. 
Yes, this distinctive color gives a pressman all the advantages 


of see-ability that even the man of a hundred eyes would envy. 





It’s the all-purpose blanket that’s just right for any plate... 


any ink...any paper. A pressman’s dream come true! 


E> ROBERTS & PORTER 


INCORPORATED 
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What! 
Use a Chief 29 
as a PROOF PRESS? 





| 
—g— 
d 
Yes! Changeovers are so fast and printing quality so | Speedy changeovers on the Chief 29 result from such features as: 
high on the ATF Chief 29 that many printers use it as the double-loading feeder, which is set up without tools; register adjust- 
th f f lor job , t ments made while running; ink and dampener rollers which can be removed 
e proof press for color jobs run on larger equipment. replaced without losing settings; and the quoin-style quick lock-up 
They know it will give them the best possible printing clamp for fast plate changes. 
the plate can turn out—for-proofs or during produc- 
tion runs. Top printing quality is assured by the nineteen roller inking system with 
dynamically balanced form rollers; an improved dampening system which 
provides even distribution of the minimum amount of moisture; the simpli- 
fied three-point register system; and the compact, solid construction of the 
press. 


@ For higher speeds and longer runs, an ATF Super Chief is the press. Its 
feeder can be set for either sheet or stream feeding. It handles stock up to 
.030”; features pull side guides with double register wheels, and a sheet 

tow-down for delivering sheets at speeds up to 7000 impressions per hour. 


And don’t overlook the other members of the ATF Chief offset press family. 
You'll find them at work in all types of plants, turning out top quality jobs. 





ATF CHIEF 15—a small ATF CHIEF 20—ideal ATF CHIEF 22—printing ATF CHIEF 24—handles 
offset press with design for ‘trun of the hook” area large enoughfor work up to 9” x 12” 


features usually found jobs in general 81" 11" jobs four up. four up. Maximum sheet 
only in larger presses. | commercial printing. Maximum sheet size size 1794" x 244". 
Maximum sheet size Maximum sheet size 171" x 2212". 

12” x 39”. 14” x 20”. 


AIF: American Type Founders 


200 Elmora Avenue, Elizabeth, New Jersey 


Better, more profitable printing...from the most complete line of equipment. 


4 MODERN LITHOGRAPHY, November, 1958 














Cover 


Quality work always boosts the process by 
which it was produced. On that theory, 
“Horizon,” the handsome new magazine 
shown on our cover, should give lithography 
a big boost. For full details, see article on 
page 52. 


Wayne E. DorLanp 
Publisher 


Hamitton C. Carson 
Editor 


Joun N. PANNULLO 
Associate Editor 


HERBERT P. PAascHEL 
Technical Editor 


Rate Dor.anp 
Advertising Manager 


Rocer APPLEBY 
Western District Manager 


CLaRKE WILLIAMS 
Eastern District Manager 


CuiFForD LINDEMAN 
Circulation Manager 
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Wants Credit 
Dear Sir: 

The August issue of Mopern LitHocra- 
puy (Page 57) describes the installation 
of an effusor dampening system by Western 
Printing and Lithographing Co. The orig- 
inal report on this subject, made public at 
the TAGA meeting in Washington, D. C., 


April 27, 1953, is a part of the TAGA 
transactions and was widely published (in- 
cluding ML) during the summer of 1953 in 
most trade journals, both here and abroad. 

It is not quite correct to publish this 
account without credit to the sponsors 
(Engineer Research and Development 
Laboratories) the contractor (A. B. Dick 
Co.) and the author of the original paper. 
It is to be noted that the original appara- 
tus was substantially the same as that of- 
fered to the trade today. 


John H. Muth 
7 Copperdale Drive 
Huntington, N. Y. 


In reprinting the article from The 








For more efficient dampener maintenance... 





JOMAC ROLLER CLEANER AND DAMPENER DRYER 


Jomac Roller Cleaner 


e Reduces press downtime, increases 
cover life as much as 50% 


e Cleans the most heavily inked damp- 
eners quickly and thoroughly 

e Breaks in dampener rollers—makes 
them round, true and lintfree 


eHas spirally grooved, nickel-plated 
rollers—stainless steel tank 





Jomac Dampener Dryer 


eDries dampener rollers in minutes 
after cleaning 


eEnds press flooding, cuts color 
change time 


eAccommodates a wide range of 
roller lengths 


e Fits any Jomac Roller Cleaner from 
48 to 101-in. size 


Either one of these units may be purchased separately, but the 
two make a great team. In fact, they will pay for themselves 
in less than a year. Write today for full information and prices. 


Get finer reproduction, plus real economy, with Seamol® and Flanol® Seam- 
less Dampener Covers. They are lintfree and are stretch tested for snug fit. 


JOMEAC Ju. 


Dept. L-1, Philadelphia 38, Pa. 








Westerner, it was not ML’s intention to 
trace the early development of this damp- 
ening method, for which you apparently 
deserve much credit, but rather to show 
how one such unit, under the trade name 
“Mullen,” is being used successfully in 
a lithographing plant.—Editor. 


Likes Stripping Articles 
Please send me part one of “Helpful 

Hints for the Stripper,” and start my sub- 
scription to Modern Lithography immedi- 
ately. I have just finished studying the 
September issue which I picked up at the 
NAPL convention in Boston and I find the 
articles very helpful, full of practical de- 
tailed data! 

Albert D. Hersey 

Monument Beach, Mass. 


What About Color? 
Dear Sir: 

I am looking for information on the po- 
tential of color printing. I am thinking of 
specializing in “Pleasing Three-Color” and 
four-color work but would like to obtain an 
opinion of the possibility of success. We 
have done a fair amount of this work re- 
cently (separation work but not the print- 
ing) and have had fairly good results thus 
far. I believe, because of the great control 
necessary, it would be wise to do the entire 
job, including printing. 

I don’t suppose there are figures available 
that are directly applicable to “Pleasing 
Color” but I would like to have any infor- 
mation you may have. 

John J. Smiley 
Litho-Copy, Inc. 
Milwaukee 

We have no specific figures at hand on 


(Continued on Page 143) 





Lithographers National Association, 54th an- 


nual convention, The Greenbrier, White 
Sulphur Springs, W. Va., April 19-21, 1959. 
Southern Graphic Arts Association, 38th annual 
convention and exhibit, Robert Meyer Hotel, 
Jacksonville, Fla., April 27-29, 1959. 


Research & Engineering Council, 9th annual 
convention, Sheraton-McAlpin Hotel, New 
York, May 18-20, 1959. 

National Association of Litho Clubs, 14th an- 
nual convention, Leamington Hotel, Minnea- 
polis, June 11-13, 1959. 

Technical Association of the Graphic Arts, an- 
nual convention, Hotel Manger, Rochester, 
June 15-17, 1959. 

Printing Industry of America, 73rd annual con- 
vention, Waldorf-Astoria Hotel, New York, 
Sept. 6-10, 1959. 


7th Educational Graphic Arts Exposition, Coli- 
seum, New York, Sept. 6-12, 1959. 
National Association of Photo-Lithographers, 


annual convention and exhibit, Hotel Muehle- 
bach, Kansas City, Mo., Nov. 18-21, 1959. 
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LITH-KEM-KO-CHEMICALS 


for better 
LITHOGRAPHY 


ENCO erc-sensirzen WO | 
OFFSET PLATES 2 FINE NAMES... 














ALCOA ALUMINUM* 


LITHO SHEETS 
GRAINED OR UNGRAINED 





*WEST COAST ONLY 







Ever on the alert for new ways to better serve atories. Litho Chemical and Supply has already 
the lithographic industry, Litho Chemical & set up the graining machinery in its three plants 
Supply Co., has just completed arrangements where old plates can be reconditioned and 
for the exclusive distribution of Wellborn Con- made ready for the wipe-on coating. 

version Plates and the complete line of products 


manufactured by the Reproduction Research The Wellborn Process can be used with ey 4 
€ eatin old plate including pre-sensitized plates, and it 


can be applied to any plate as long as the 
clamp edge remains in good condition. 











The Wellborn Process converts an already used 
offset plate into a new usable plate simply 
by regraining and the application of a wipe-on For complete information, contact your nearest 
coating made by Reproduction Research Labor- _Lith-Kem-Ko office. 






TSS 
* \4 


Presson 


ae LITHO CHEMICAL and SUPPLY CO., Inc. 


MAIN OFFICE: 46 HARRIET PLACE, LYNBROOK, L. I., NEW YORK 
4227 WEST 43rd ST., CHICAGO 32, ILL. * 1418-22 SANTA FE ST., LOS ANGELES 21, CAL. 
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Ad 


How to hit 
a new high with 
your customers! 


...With EAGLE-A TROJAN BOND 


To rate high with your customers—and send printing sales way up—suggest matched letterheads, invoices and 
envelopes on Eagle-A Trojan Bond! Your customers will like the sparkling appearance of all their business stationery 
on Trojan Bond .. . the good typing and erasure qualities of this fine 25% cotton fiber sheet. And you'll find 
Trojan Bond ideal for letterpress, lithography, die-stamping or thermography. Comes in Blue White, Radiant 
White and a choice of colors—in standard weights and sizes and envelopes to match. Write for a sample portfolio. 
Other papers available in the Eagle-A Trojan line: Eagle-A Trojan Record-Ledger, Eagle-A Trojan Onion Skin. 


EAGLE-A (@| PAPERS 


AMERICAN WRITING PAPER CORPORATION, HOLYOKE, MASS., Makers of Eagle-A Coupon Bond and other Bonds, Onion Skins, 
Manifolds, Ledgers, Bristols, Texts, Covers, Boxed Typewriter Papers and Special Papers « Better papers are made with Cotton Fiber 
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a 7 / INKOTE 
MKOTE Prevents ink 
from skinning 
REMOVES GUM GLAZE & REJUVENATES vente 
Rubber rejuvenator— 
ROLLERS & BLANKETS ——— 
TROLLED AM T gives positive performance. 
% CONTROLLE OUNT gives p P SANs aan 
’ am sis aterless 
%* ENDS DIGL, unlocks the pores for easy release of Dirt, henil epee 
Ink, Gum, Lint. 
% REJUVENATES RUBBER for proper ink distribution ie ieee 
and sharper copies. Static poo 
% RESTORES TACK to dried-out composition rollers. 
% MAKES FASTER, really clean color changes. 
NON-INFLAMMABLE—WON’T HARM HANDS git ra 
Also available in non-spray Four-Paks cleaner 
Call your Anchor Dealer or write direct for FREE “Key” booklet. 
ALCO, INC, = Sewer 
As « 1007 uses 
*ee or vase N 38, N. Y., MAin 2-8006 : | 
ke ie . aneeee | 
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. er you need... 
you'll find it in KLEEN-STIK 
* PRESSURE-SENSITIVE Stock! 


5 
PRESTIGE APPEARANCE? WEATHER RESISTANCE? 








KLEEN-STIK FOILS 
Rich metallic foils in Silver 


KLEEN-STIK FLEX-STIK 
The extra-strong, extra- flexible, 


a 
a 
4 
a 
H 
and Gold, bright or dull finish. : rubber-impregnated stock. of 
Produce de luxe Product and 4 Makes long-lasting Bumper ¢ 
Package Labels, Seals, ! Strips, Truck Signs, Gas 
Nameplates, etc. } Pump Stickers, many BRILLIANCE? 
§ More outdoor uses. Fa 
4 
rd 
KLEEN-STIK LITHO : Pa KLEEN-STIK FLUORESCENT 
Strong, economical, ~~ i Po Fiery combination of 
multi-purpese stock, coated . i ? stand-out fluorescent color 
s ; ~ ¢ plus peel-and-press 
on one side. Ideal for ; Fi ivid 
Product and Package oe ‘ ey Sees 
Labels, Shelf Strips Every pressure-sensitive job you — for evoouding 
, 3 ’ a a rice Stickers, Warning 
Ad Reprints, etc, print poses a different set of ap Labels, Window 
pearance or performance require- Streamers, ete. 
ments. To make sure you get the 
quality and characteristics you 
need, specify KLEEN-STIK pre- 
coated adhesive stocks. All are 
KLEEN-STIK COATED TAG ideally suited to letterpress or off- KLEEN-STIK KROMEKOTE 
> rend nome y= set printing . . . easy to handle... Bw oe stock 
that makes excellent Die- sans . . product o ampion 
Cut Plaques, Oil-Change backed with just the right adhesive Paper and Mine Co) 
Stickers, Dealer Signs, for removable or long-sticking ap- comes in three weights... 
Back-Bar Signs, etc. plication. turns out attractive 


multi-color Labels, Dealer 
Signs, Plaques, and others. 


AVAILABLE in standard 
sheets and rolls, or custom- 
sized to fit your individual job. 






> 
KLE EN-STiIikKk PRODUCTS,INC. 
Advertising and Labeling Need! 


Sueno fap guiesn, samples, 7300 WEST WILSON AVENUE e CHICAGO 31, ILLINOIS 
and full information today! Pioneers in Pressure-Sensitives to the Trade 


PLANTS IN: CHICAGO + NEWARK + LOS ANGELES AND TORONTO, CANADA 
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Another automation machine for multiple negatives and for ex- 
posing directly on press plates. 

The Consolidated UNIVERSAL is equipped with the high intensity 
Xenon lamps for short exposures and maximum efficiency. Fully 
automatic, operator needs only to make a single setting of ver- 
tical and horizontal movements, place the registered frame into 
the machine and push the button. All other operations then be- 
come automatic. The negative automatically is placed under 
. pressure in perfect contact with the film or plate, pre-determined 
exposure takes place, the negative frame is released, the table 
moves to the next position and the cycle repeats itself until the 
finished job is completed. Then a bell rings to notify operator. 
Hundreds of the STANDARD MULTINEG machines are in opera- 
tion and scores of the UNIVERSAL are proving themselves in 
plant after plant all over the world. For fast, accurate photo 
eta nothing compares with the Consolidated UNIVERSAL 

ultineg. 


CONSOLIDATED INTERNATIONAL equipment and supply company 









Tx 4 i) S oF ia 


92” x76" 


oe 


STEPAREPEAT MACHINE <== 


multiple negatives and 
photo composed plates 


1030 W. CHICAGO AVE. ® CHICAGO 22, ILLINOIS @ Phone TAylor 9-3950..51 


330 W. 26th ST., NEW YORK 1, N. Y. ra 
PHONE ALGONQUIN 5-4950 


25 HUNTINGTON AVE., BOSTON 16, MASS. 
PHONE COMMONWEALTH 6-3888 


& 1430 VENICE BLVD., LOS ANGELES 6, CAL. 
PHONE RICHMOND 8-2186 








Reprint of “Three-Color Direct Separation’ 


e Have you tried three-color offset printing, or, like so many other pro- 
gressive lithographers, are you considering it for the future? If so, John 
Lupo’s easy-to-follow approach to Three-Color Direct Separation, a 32-page 
reprint giving complete instructions, charts, illustrations and a concise sum- 
mary of all steps in the process is a must for you. The first printing of 1,500 
copies was quickly exhausted, necessitating the second edition. Order your 


copy today while supplies last. 
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Modern Lithography 


Box 31, Caldwell, N.J. Please send me........ copy(s) of the 32-page reprint “3-color Direct 
Separation”. I enclose $........ at $1.00 a copy, postpaid. 
SN 5c Sth ae He Nad a WC Ale OA SE 
Cash, check, or Money Order must be enclosed. BE 2, jcardh il’ Gerad recat Cmiee & aaa * 16 
Special Rate . 
Four or more copies to same address, $.75 a copy. BN ss: vn ckce ackeane meee... SR... ows 
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MARK OF 
ESTABLISHED 
LEADERSHIP IN 
GRAPHIC ARTS 


EQUIPMENT 





MIEHLE-GOSS-DEXTER 


Incorporated 


This is the new symbol of M-G-D. 


It represents long established leadership in the design and 
manufacture of printing, binding, paper cutting and packaging 
equipment. It represents a world-wide reputation for superior 
performance, dependability and service. 


This leadership was created over the years by technically-minded 
companies, operating independently. Today, as divisions of 
Miehle-Goss-Dexter, they are backed by the coordinated engi- 
neering facilities of the whole organization. 


The entire Graphic Arts Industry now benefits from the great 
concentration of research and development talent represented by 
the M-G-D symbol. Broad experience in all branches of the 
industry is reflected in improved equipment and methods to meet 
today's production requirements. 
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THE MIEHLE COMPANY 
Sheet-fed letterpress, offset and 
carton equipment. 


‘Be 


THE GOSS COMPANY 
Roll-fed newspaper, magazine and 
rologravure presses. 


yn 


THE DEXTER COMPANY 
Folding, stitching, trimming and 
bookbinding equipment. 


we 


THE LAWSON COMPANY 
Paper cutting, trimming and drill- 
ing equipment. 


y 


MERCURY ENGINEERING 
CORPORATION 


Roll-fed presses and equipment for 
the carton industry. 


, 


INTERNATIONAL 
OPERATIONS 


Goss operates a plant in England. 
M-G-D subsidiaries and selected 
distributors provide sales and 
service to the Graphic Arts Industry 
on every continent. 


mio 
D 

THE FILMSORT COMPANY 

Aperture cards, equipment and 


service for microfilm filing systems. 
mic 
D 


M-D BLOWERS, INC. 
Rotary blowers and superchargers 
for industrial applications. 










Nathan Roth, President—Active Bindery, 
Chicago, relies on his 17 Cleveland 
Folders for their fast, long-lasting 
precision performance. 





Ask 
Active 
Bindery 


CLEVELAND FOLDERS BY DEXTER 
ARE THE CHOICE OF THE PROS 





Leading trade binderies everywhere rely on Cleve- 
land Foiders by Dexter for long-lasting efficiency. 
They know that Clevelands are built to the exacting 


standards which have made the name Dexter the Partial List of Users 





e “ ”? 
byword for quality among the “pros. No matter snide E enencaiiins, 
how heavy the work load, Clevelands deliver years on State Bindery [| Keller-Crescent Co., Inc. 
ie x Bradford Robinson Co. W. H. Kistler & Co. 
of fast, dependable, precision service. Brown & Bigelow | Livermore & Knight Co. 
Commercial Bindery Macken Bindery 
For more than half a century, Clevelands have been The Commercial Press [| Methodist Publishing House 
. : : : : Rufus H. Darby Printing Co. Motheral Co. 
proving their superiority in thousands of plants cistertean. h Paletinbantentery 
around the world. There’s an efficient Cleveland Dosie & Johnson Co. | C. W. Ritter Co., Inc. 
< ‘ ° Doubleday & Co., Inc. Riverside Bookbindery 
Folder by Dexter for almost every size and imposi- ins, Mitten ine, TE Meine tae 4h, Gee 
tion requirement...get the full story today. Hahn Ruling & Binding Co. § Superior Bindery 
H & H Bookbinding Co. Trade Bindery 
Hall Bros., Inc. Van-Row Folding Co. 
Bg H E D EXTE ee C O M PA N Y mic Haverstick & Co. Von Hoffman Press 
A DIVISION OF MIEHLE-GOSS- DEXTER, INC. Am Houston Bindery Co., Inc. Wetzel Bros. Prtg. Co., Inc. 


Chicago 8, Illinois 








NEW LAWSON HI-SPEED DRILL 


30 strokes a minute—full 214’ lifts 








TAWSON 7/-5//47 DRILL 
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The new multiple head Lawson Hi-Speed Drill Easy to set-up and operate, extremely simple 


gives you unmatched speed, accuracy and 
production. Drills...or drills and slots in 
one operation ... two or more holes in a full 
2%,” lift of paper in just 2 seconds! Heavy 
duty, fixed table construction keeps paper in 
perfect alignment. New, simplified, wobble- 
free drill heads are brought down to the work 
for fast precision production. 


to maintain. Offers 14” minimum distance 
between centers of holes. Screw operated 
back gauge, tiptoe treadle, positive braking, 
convenient chip disposal, optional round cor- 
nering and automatic indexing attachments 
...all add up to unmatched drilling efficiency. 
Write, wire or phone today for full details 
about the new Lawson Hi-Speed Drill! 


THE LAWSON COMPANY (A 


Division of Miehle-Goss-Dexter, Inc. / Chicago 8, Illinois 
OFFICES IN PRINCIPAL CITIES 








HERE’S A SENSATIONAL OFFER! a 









































LAYOUT AND STRIPPING 
TABLES 


~ 

















VACUUM 
PRINTING FRAMES 





MAGNASTEP 
STEP AND REPEAT MACHINE 


Type set in Monotype—Century Schoolbook, 
20th Century and Gothic No. 206 


(i|M) 
lg 


HORIZONTAL PLATE COATERS 











Nov eecoce fence Pine first ee erke eece 
from ome source ..«.- 


YOU CAN COMPLETELY EQUIP YOUR PLANT A 
A SPECIAL PACKAGE PRICE AND HAVE IT ENG 
NEERED TO MEET YOUR EXACT PRESS REQUIRI 
MENTS BY A RECOGNIZED LEADER IN GRAPH 


ARTS ENGINEERING ... LANSTON 











LANSTON MONOTYPE COMPAN 


A Division of Lanston Industries Inc. ¢ 
24TH AND LOCUST STREETS + PHILADELPHIA 1, PENNSYLVANIA 








( 


= Lanston is the first and only manu- © 
facturer to offer a full line of plate mak- © 
ing and camera equipment in a wide — 
range of sizes, competitively priced, 
plus... an engineering-design service 
FREE to all printers and lithographers 
interested in establishing their own 
plate making departments or modern: 
izing existing layouts. = The service in- 
cludes scale blue prints showing the 
most practical arrangement for all 
equipment, fitted to your space. You 
simply tell us the make and size of your 
presses and the approximate dimen- 
sions of your available area. = We will 
prepare, without cost or obligation, a 
floor plan and list of all equipment re- 
quired, with prices and. ..a special 
low cost package deal for the complete 


installation. , 


GE Lanston’s flexible 


financing plans allow you to 
purchase or lease ‘your 

equipment in the manner best suited 
to your particular needs. 





FREE— Would you like a large 
two-color reproduction of this 
illustration by Jim Minnicks, 
suitable for framing? Just drop 
us a line and ask for your 
free print of ‘‘Moon Satellite’’ 





Faithful reproduction depends on 
the quality of processing solutions 


Powderdot is a special two-component, formaldehyde type developer 
which provides highest possible contrast, crisp dots, better line 
resolution and has an exceptionally long tray life. 


Companion in the darkroom is Chemco’s non-corrosive Power-Fix 
which clears negatives three times faster than conventional “hypo” 
baths and lasts days longer. Easy to mix. Now comes packed in 
economical 5-gallon, plastic cubitainers which are easy to use, safe, 
unbreakable and assure product purity. 


Ask us to demonstrate the superior- 
ity of both of these solutions. They 
are the result of 34 years of constant 
research by Chemco... manufacturer 
of uniformly fine film, chemicals, 
cameras and equipment solely for 
photomechanical reproduction. 


CHEMCO PHOTOPRODUCTS CoO., INC. 
Main Office and Plant—Glen Cove, N. Y. 


Atlanta Boston Chicago Dallas 
Detroit New Orleans New York 








this is the\DE IN 


watermark... 
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oon ---OF ONE OF AMERICA'S 


BEST KNOWN AND 


MOST WIDELY USED PAPERS | 


Nationally known, nationally advertised, nationally accepted 
...Nekoosa Bond is a favorite everywhere. You can use 

it with confidence... for letterheads, envelopes, 

business forms and scores of other uses where an ~ 


attractive, high-quality, watermarked paper is desired. 





NEKOOSA-EDWARDS PAPER CO., PORT EDWARDS, WISCONSIN 
Mills at Port Edwards and Nekoosa, Wisconsin, and Potsdam, New York 





NEKOOSA 
BOND 
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Just over the horizon—your LITHOGRAPHIC oasis 


Crescent Litho Inks are a welcome 
sight for any plant superintendent. 
With them you know the job will turn 
out right! These inks dry faster, set 
and resist emulsification better, and 
are much less likely to offset than 
ordinary inks. Truly dependable print- 
ing is just over the horizon for you, 
even if your runs are small or if your 
plant is remotely located. Use the 
complete Spectrum Ink System with 
its wide variety of perfectly-match- 
ing colors (we'll give you the for- 
mulae), or buy Inks individually. 
Write for free color sample book. 
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CRESCENT INK & COLOR COMPANY 


464 North 5th St., Phila. 23 « 3901 West Rohr 
Ave., Milwaukee « 244 Forsyth St., Atlanta 


Leok to Crescent for Ink Leadership 


Inks for LetterpresseLithographye FlexographyeRotogravure 











Brevities 








CuHar.es C, HAFFNER, chairman of 
board, R. R. Donnelley & Sons Co., 
Chicago, has been appointed chair- 
man of the U. S. Chamber of Com- 
merce’s committee on national de- 
fense. 

e 

LEONARD FLORSHEIM, JR., president 
of Robertson Photo Mechanix, was 
one of ten Chicago area business and 
civic leaders recently elected to the 
Chicago executive board of the Na- 
tional Conference of Christians and 


| Jews. 


e 
THE Point-oFr-PuRCHASE Advertis- 
ing Institute has donated an annual 


| grant of $1,000 to Pratt Institute, 


Brooklyn, for the purpose of further- 


| ing the interest of talented young de- 


| signers in the creation of point-of- 


| purchase displays. 


e 
CHARLES C. Rossortti, chairman of 
the board and president of the Ros- 


_ sotti Lithograph Corp., North Bergen, 





N. J., has been named chairman of 
the Hudson county Christmas seal 
sale. 
e 
PRECISION LITHOGRAPHERS of New 
Hyde Park, Long Island, N. Y., has 
installed a new two-color ATF Mann 
press. 
e 
Victor M. SALTER has been named 
assistant manager for graphic arts 
products by the Du Pont Co. He has 
been with the company since 1947. 
e 
W. Lawrence KELLY has joined 
the Magill-Weinsheimer Co. as a sales 
representative. 
e 
CHARLES F. SOMERVILLE, Jr., was 
the winner of Riegel Paper Co.’s 
grand prize drawing at the recent 
NPTA convention in Chicago. 
e 


Courtney H. Reeves, Jr. has been 


appointed a salesman in the Cleveland 


office of International Paper Co.’s fine 
paper and bleached board division. 
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...of Fine Business Papers 


The ALL NEW 


Atlantic Duplicato 


EASTERN Now Genuinely watermarked for better printing impressions 
i 
tonic 


EXCELLENCE IN FINE PAPERS 


NEW PULPS » NEW SHADE +: NEW PACKAGING 


The ALL NEW Atlantic Duplicator is now a Genuinely Water- 
marked paper with the Substance Weight, is a smoother sheet with 
a higher affinity for faithful impressions. A leader in every way for 
use in spirit duplicating machines. Lint free, precision trimmed and 
moisture controlled, it feeds easier, runs better, produces clearer, 
sharper copies. Outstanding in quality and craftsmanship, Atlantic 
> Duplicator is another masterpiece in fine business papers. 







Atlantic Duplicator is a modern business paper, made from fine pulps, in the finest 
and most modern mill in the industry. Electronically controlled Atlantic Duplicator 
assures you uniform quality for printing press and business machine reproductions. 


EASTERN FINE PAPER AND PULP DIVISION 
Standard Packaging Corporation 


Bangor, Maine + Mills at Brewer and Lincoln, Maine 
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ANNOUNCING 










This amazing new Kleen-Up roller combines the properties of 
Mercury Blue Streak rollers with the functions of a leather 
roller. The “hickies,” a bugaboo of all pressmen, are solved 
with this roller. It can be used on all offset inks, all types of 
stock and on sheet-fed or web-fed presses. 









You can clean these rollers just like an ordinary form roller, 
without removing it from the press. The cleaning operation is 
part of your regular mechanical wash-up, and there is no 
longer any need for the tedious hand-scrubbing required for 
leather rollers. To renew surface, roller can be reground. 


“KLEEN-I 


Another Great New Development By 
RAPID ROLLER COMPANY 


MAIN OFFICE AND FACTORY: FEDERAL AT 26TH STREET © CHICAGO 16, ILLINOIS 
EASTERN SALES OFFICE AND WAREHOUSE: 218-224 ELIZABETH AVENUE ¢ NEWARK 8, N. J. i 
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GRAPH-0-GUM 


is available in: 

4 one-gallon bottles 

per carton. 

30-gallon drums. 

No deposit — 

non returnable containers, 


es eo? 
Aeisuto ™ 


















FREE with every 30-gallon a oo 
drum of Graph-O-Gum, two 6” 2 
x 3” x 2” litho grade cellulose 


sponges and an aluminum drum 









30 GALLONS ete 
| STABILIZED GUM ARABIC SOLUTION ao 


14° Baume 


spigot. With every 4 one-gallon 





bottles, one cellulose sponge. 





PRILIP a. HUNT COMPANY 


PHILIP A. HUNT COMPANY esis sow 


PALISADES PARK, NEW JERSEY 
BRANCHES IN PRINCIPAL CITIES 
in Canada: Philip A. Hunt Company (Canada) Ltd., 77 Leslie Street, Toronto 
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Plate Size 
17” x 22 
x 36 
2” x 45 
x 50 
x 56 


The world’s standard of comparison has proven its performance 
as the finest offset proof press to simulate actual press plate 
production results. 

The Consolidated Mailander power driven Type “C” offset proof 
press has all of the necessary adjustments for quick, efficient 
color proofing. Micrometer hand wheel for setting the plate and 
paper thickness, the new KWIK clamp, the extra dampening 
roller for absolute, positive, uniform dampening and the maxi- 








7 
ot OF - 


: ; iad © 
TYPEC 


mum large diameter inking system to give uniform full coverage 
makes this press the ideal short-run color proofing press for 
lithographic industry. Special purpose uses are numerous. Print- 
ing on glass, metal for name plates, printed circuit, heavy card- 
board and rigid materials are done regularly, economically and 
— on the Mailander proofing press. Low in cost. High in 
quality. 


CONSOLIDATED INTERNATIONAL equipment and supply company 





1030 W. CHICAGO AVE. @ CHICAGO 22, ILLINOIS @ Phone TAylor 9-3950..5I 
330 W. 26th ST., NEW YORK 1, N. Y. & 25 HUNTINGTON AVE., BOSTON 16, MASS. @_—_—1430 VENICE BLVD., LOS ANGELES 6, CAL. 


PHONE ALGONQUIN 5-4950 


Picture it on 


Curtis SHALIMAR 


see ana steel and sterling silver 

cquire an exciting new appeal 
when reproduced on the brilliant 
background of Curtis Shalimar. 
The handsome texture and finish 
bring out the full, rich tonal range 
of bright, shimmering metals. 





Made in both text and cover weights, 
Shalimar is sized for offset, and 
comes in sparkling white and four 
jewel-like pastel colors. 


For the perfect background . . . use 
Curtis Shalimar. Call your paper 
merchant for samples, layout sheets 
or dummies made to specification. 


CURTIS PAPER COMPANY 


NEWARK. DELAWARE 
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PHONE COMMONWEALTH 6-3888 


PHONE RICHMOND 8-2186 
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When quality is strained 


Tough graphic art jobs really test the quality of mate- tion and Ansco Stripping Film Cement... they are all 
rials. Really brilliant reproduction can only be ob- specially formulated for the ultimate in workability. 
tained from a combination of materials and technique. Depend on Ansco whenever quality is important. 
That’s why so many fine workers insist on Ansco Ansco, Binghamton, New York. A Division of Genera! 
products for all applications. Aniline & Film Corp. 
Ansco graphic arts materials have a brilliance and 
crispness that means better reproduction in both line 
and halftone work. Look to Ansco’s Reprolith emul- 
sions in blue-sensitive, orthochromatic and panchro- 
matic sensitivity for the finest in reproduction quality. 
Look to Ansco’s chemicals; Reprodol Developer, 
Permadol Developer and Acid Fixer for the finest in Graphic Arts Products 
clean working, long life dependable solutions. 
And remember the Ansco specials, Stay-Flat solu- 
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This unique feature in an economical fountain solution serves as a continuous 
indicator of fountain solution strength. Now, you can actually stop press trouble 
before it starts . . 


CHANGES COLOR WITH CHANGES OF pH! 


All-purpose SINVALCO ‘‘Color-Key"’ Fountain Solution #27 
is an amazing, NON-TOXIC solution that changes color with any pH change. 


. save time and money . . 


. improve quality on every run! 





See for yourself —use SINVALCO ‘‘Color-Key"’ Fountain Solution #27 on your next job! 


SINVALCO 


“COLOR-KEY" 


FOUNTAIN SOLUTION 


]  NoN-tTOxIC—no chromic acid or 4 
bichromate 


2? No gum to add — economical to use; 


quick and easy to mix 


3 A highly effective desensitizer—keeps 


plates clean and reverses open 


 SINVA 


THE LITHO-CHEMICAL DIVISION OF SINCLAIR AND VALENTINE CO. 
611 WEST 129TH STREET, NEW YORK 27, N. Y. 


Easy on plates and ink—even a mildly 


acid solution is unusually effective 


A universal solution—perfect for zinc, 
aluminum, pre-sensitized and multi- 


metal plates 
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#27 BEST BECAUSE. . 














BHDITORIALS 





New Litho Salesman 
L_THOGRAPHY has a bright new salesman. He’s 


young and colorful, and already has more than 
150,000 friends who look forward to seeing him 
every other month. 

The salesman—or potential salesman—of the 
lithographic process isn’t a person, and he isn’t on 
anyone’s payroll. He is Horizon, the new cultural 
magazine which issued Volume 1, Number 1 in 
September. (See cover photo and article.) 

The striking magazine, with hard-bound cover, 
scores of full-color illustrations and an attractive 
format, sells at $3.95 a copy. Besides informing 
readers on such erudite things as selecting vintage 
wines, understanding Renaissance painting, and 
solving the riddle of the “beat generation,” Horizon 
will be a regular salesman for all three major 
graphic arts processes. 

The offset section in the first issue should make 
many a printing buyer aware of the dazzling poten- 
tials of the process. Litho salesmen (if they have 
the wherewithal) might do well to pick up a copy 
of Horizon at their bookstores to use as a showpiece 
of lithography. 


Good Promotions and Bad 


— were surprised to see how much business 
some of the less lovely material did pro- 
duce.” That was the one negative comment in 
an otherwise quite enthusiastic appraisal of the 
1958 PIA Printers and Lithographers Self Adver- 
tising Contest by a five-man board of judges. 
While applauding the many fine entries in the 
recent competition, and the trend toward calling in 
advertising agencies for creating these pieces, the 
judges felt moved to note that even some of the 
relatively unattractive pieces had justified them- 
selves in the sales book. 
“In a public relations sense . . . this is a shame, 
for the penalty for poor design, poor copy, self- 
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centered themes, cluttered typography and bad 
reproduction should be no business. It seems to 
the judges that printers and lithographers, of all 
people, should be turning out the best . . . setting 
an example, which many of the top winners cer- 
tainly did.” 

Not every shop has the money for high-priced 
art work or elaborate promotion pieces, but what- 
ever they turn out should emphasize what the shop 
can do for the customer, not simply puff the shop. 

We are sorry that the judges had to make this 
comment. Still, in a way, it is a fine commentary on 
our promotional efforts. Time was, only a few years 
ago, that all the emphasis was on the importance 
of doing promotional work of any kind. Now most 
graphic arts firms have accepted this fact, so the 
judges can go on to the next step—urging that 
printers and lithographers make their mailings 
even more useful to the printing buyer. ML looks 
forward with anticipation to even finer self-adver- 
tising pieces to come. 


Printing Press Fallout 


HE printing press is one of the most dangerous 

inventions ever made. Its “fallout” can be more 
universal than the effect of four atomic bombs. That 
was the graphic way Datus Smith, president of 
Franklin Publications, New York, portrayed the 
power of the press, in his keynote address to the 
Printing Industry of America last month in Dallas. 

Printers and lithographers have a responsibility 
to make the press live up to its capabilities, and to 
expand those capabilities through research. “The 
product of the press, the basis of our common life 
together, must be made to work for the benefit of 
our culture and our society,” he declared. 

Mr. Smith’s remarks may serve to remind us 
that, in the highest sense, the content of the sheet 
may be more important than register, ink intensity, 
or speed through the press.* 
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General view of drafting room of San Jose, Cal. plant of H. M. 
Gousha Co., publishers of road maps. The plant houses general 
offices, cartographic and platemaking departments. 


Co. as one of the nation’s largest publishers of road maps, 
for distribution to motorists by leading oil companies. 
In the trade, however, Gousha maps enjoy an enviable 
reputation for their accuracy and legibility and for their 
maintenance of the highest standards of quality in 
reproduction. 


Production to Exceed 60 Million 

For the current season, production will exceed the 
sizable figure of 60,000,000 maps, according to S. C. 
Pullman, vice president in charge of the Chicago sales 
office. This, he said, has been the average annual output 
in recent years. Since the company’s beginning, he esti- 
mated that aggregate production has been more than a 
billion and a half maps. 

All Gousha maps are lithographed and all titles are 
available in four colors, a feature which Mr. Pullman 
claims is not offered by other road map publishers. For 
this season only, three or four of the 30 major patrons 
ordered two-color maps, preference of the others being 
for the higher quality three-color and four-color work. 

Since an important function of oil company road maps 
is to stimulate travel and thus promote use of more 


HNN 


Forsaking anonymity: 


Gousha To Put Its Name on Maps 


TWA MI 





By H. H. Slawson 


Chicago Correspondent 


M. GOUSHA CO., publishers of road maps, will 

* make a radical departure from a long standing 
policy when the next edition of its American Highway 
Atlas, covering the United States, Canada and Mexico, 
is released, early in 1959. 

For the first time in the company’s histuzy of more 
than three decades the name, H. M. Gousha Co., will be 
featured as the publisher. The significance of this inno- 
vation can be better appreciated from the fact that here- 
tofore the company name has appeared on its maps only 
in the copyright line and popular credit for production 
of the maps has been given to the sponsoring oil com- 
panies, highway departments, airlines and other organiza- 
tions served by Gousha. 

What might seem to be a “passion for anonymity“ 
thus far has limited public recognition of H. M. Gousha 
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petroleum products, these four-color maps, Mr. Pullman 
points out, do a most effective job and, in spite of slightly 
higher unit costs, they sell more products per dollar 
expended. 

Among customers which he mentioned are Cities 
Service, Conoco, Phillips, Shell, Standard Oil of Cali- 
fornia, Sunoco, Texaco and Tidewater. About three- 
quarters of this year’s 60 million maps, he said, were 
ordered by 10 or 12 of the Gousha customers. 

Preparation of the maps begins in May of the year 
preceding the date of issue, the work being done at the 
Gousha company’s headquarters and plant in San Jose, 
Cal., under the close supervision of Robert R. Erving, 
president. The Gousha “library” consists of approxi- 
mately 125 major maps and several hundred smaller 
units, each of which is completely checked, corrected and 
brought up-to-date at least once a year. 

Editorial, cartographic and plate work on the first of 
these 125 maps is completed in December and the major 


MODERN LITHOGRAPHY, November, 1958 











part of the printing and folding which follows is com- 
pleted by June of the calendar year, although for some 
customers there are two printings — in the spring and fall. 


Lithography Done Outside 

Gousha operates no lithographing facilities of its own. 
After the copy preparation has been completed, color 
separation positives are made for the printer’s use and 
all printing is done under contract with lithographers in 
Chicago, Kansas City and San Francisco for United 
States customers, and in Montreal, Toronto, Vancouver 
and Mexico City for Canadian and Mexican clients. 

The largest share of this business goes to Chicago 
lithographers, which Mr. Pullman asserted, is an indica- 
tion of the superior work done by map printers in that 
city. Among Chicago firms which handle the contracts 
he mentioned [. S. Berlin Press, Chief Printing Co., 
R. R. Donnelley & Sons Co. and Newman-Rudolph Litho- 
graphing Co. 

The fourth revised edition of the Gousha American 
Highway Atlas, to be published early next year, will 
have 104 pages plus covers. The easy-to-read volume, 
1214 x 16” in size, will have maps showing all highways 
in the United States, Canadian provinces, Mexico and 
Cuba, a long list of route maps through leading cities, 
national parks and other special area maps, a directory 
of national parks, tourist regulations, a transcontinental 
mileage chart, driving time and other details. 


Atlas Maps Reduced 

Most of the maps in this lithographed book will be 
identical with the oil company editions but will be reduced 
photographically about eight percent from the normal 
size of the folded map sheets. The book will be retailed 
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through Simon & Schuster and expected sales from the 
forthcoming edition should bring total sales of the atlas 
since its first appearance well above the half million mark. 

Gousha was founded in 1926 by Harry M. Gousha. 
After later severing his connection with his firm he 
retired to California where he now lives. 

Robert R. Erving, now head of the company, entered 
the business in 1936. During the second World War the 
company’s entire corporate effort was devoted to making 
military maps under contract with the Army Map Service. 
In 1948 a new plant was built in San Jose, Cal., which 
houses general offices and all cartographic and _ plate 
making departments. Chicago is headquarters for sales 
and a staff of production men, who supervise the printing 
and folding of maps in Chicago, Kansas City, Toronto 


and Montreal.* 
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BINDING 


An analysis of the various methods; 
advantages and disadvantages of each 


In the October issue of ML, Mr. 
Burkhardt discussed the advantages 
and disadvantages of permanent and 
loose leaf bindings. In this concluding 
portion, he goes into detail on many 
loose leaf types. 


Loose Leaf Mechanisms 

SmmPLex Covers: This is one of the 
oldest and simplest types of loose leaf 
binding. It consists of a two-piece 
cover, usually made of cut-flush ma- 
terials, although casebound construc- 
tion is feasible, with holes punched 
through both covers. Sheets are held 
in with laces or screw posts. Capacity 
is limited only by the post length. If 
desired, the post heads can be con- 
cealed by inverting the tongues or the 
hinged edges through which the holes 
are punched for the posts. 

5, 6, AND 7-SCORE ACCORDIAN 
Types: This mechanism is known by 
other names than those mentioned. 
However, the only difference between 
a five, six and seven-score cover is 
that a five-score is considered “no- 
capacity” binder but will take about 
one-quarter inch of sheets; a six-score 
cover has a fixed capacity, and a 
seven-score binder has an expanding 
capacity. All three are accordian style 
binders. 

This mechanism is fabricated from 
cut-flush material, ranging from a 
coverstock up to .030” thick materi- 
als, depending upon the capacity, the 





From a talk presented at the 39th annual 
convention of the International Association 
of Printing House Craftsmen, Inc., Detroit, 
Aug. 10-13, 1958. 
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By John C. Burkhardt 


Vice President, The Burkhardt Co., Inc., Detroit 


Part 2 


severity of the service and the type of 
decoration. Holes in the tongues can 
be reinforced with eyelets for added 
strength. To increase the ease of op- 
eration when heavier materials are 
used, tongues are stitched at their 
base along the score lines. Preference 
will dictate the type of fastener to hold 
the sheets into the covers. These cov- 
ers can be bound with Duo-Tangs, 
loose leaf paper fasteners, Acco fas- 
teners, or Chicago screw posts. 

The chief advantage of this type of 
cover is economy, inasmuch as the 
buyer has a wide range of materials 
and decorative methods from which 
to make his selection. The disadvan- 
tage of this type of mechanism is that 
the contents will not lie flat when the 
binder is open for reference. It can be 
a distinct annoyance to the individual 
attempting to telephone or make notes 
and refer to the catalog at the same 
time. This mechanism also requires a 
liberal allowance for a binding mar- 
gin if the printed matter is to be fully 
visible, which, in turn, reduces the 
type page area. Finally, this mecha- 
nism is awkward for sheet changing. 
You must remove the fasteners and 
the sheets in order to replace with 
new insertions. 

Memo Rinc Binper: Ring binders 
and, usually in the case of smaller 
sheet sizes, memo ring binders, have 
been used as catalog covers for many 
years. Rings range in size from 14” 
diameter up, and can be supplied with 
two or more rings to a mechanism, 
with, and without, triggers, and are 


made for assembly into the covers by 
rivetting or a pin assembly set up. 

Metals made for rivet assembly can 
be used in all types of cut-flush ma- 
terials. It is not advisable to select a 
light or flimsy cover material, because 
it will wear out long before the mecha- 
nism shows signs of deterioration. In 
the case of a better quality cover, the 
pin construction or other concealed 
assembly method is more desirable. 

Few printers and lithographers 
need any written introduction to ring 
binders. They possess the virtues of 
flat opening, ease of inserting changes, 
and a complete range of materials and 
decorative processes. The objections 
would be a backbone wider than the 
front edge when the mechanism is 
filled; sheets tearing out too easily, 
the front and back sheets in particu- 
lar; sheets hanging on the rings when 
the cover is closed; and the necessity 
of removing extra sheets to make new 
insertions after the binder has reached 
a two-thirds full point. In the case of 
sheets hanging on the rings when the 
cover is closed, this can be largely 
overcome by adding flyleaves, which 
act as levers against the sheets and 
force them around the rings. As the 
holes are not of major importance, 
the tearing out can be minimized by 
using a five or seven-ring metal, or a 
multiple ring metal instead of the con- 
ventional three rings. 

There is something new on the mar- 
ket for the reinforcement of sheets to 
prevent their tearing out. That is 
Mylar reinforcement. DuPont has just 
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got all the bugs worked out so that it 
can be applied similar to stripping 
with Holland. The weight of this new 
Mylar will be approximately 1 point 
so it will not add too much to the bulk 
of a binder. 


Sup Cover: This is not a mecha- 
nism but is frequently employed in 
conjunction with mechanically bound 
catalogs where the buyer wants a more 
durable cover and an adequate back- 
bone identification when the catalog 
is standing on the buyer’s shelf. The 
advantages of such a cover are ade- 
quate protection of the contents, im- 
proved appearance, reuse for subse- 
quent issues of later catalogs, and no 
impairment of the flat opening quali- 
ties of the mechanical binding. The 
construction of such a cover is case- 
bound, with a pocket in the front or 
the back cover to receive the cover of 
the catalog itself. 


ANGLE Back BinpER: This mecha- 
nism is of the post type and is of a 
heavy-duty construction to withstand 
hard usage. The binders are formed 
with the conventional board core 
sides, with a steel angle back in both 
the front and back cover. These are 
joined by telescoping posts; with a 
quick locking bar device and transfer 
bar for easier operation. The most 
satisfactory angle back binder on the 
market is one that we would call a 
“quick operating angle back.” 


Rinc Binper: Ring Binders are 
suitable for bulky catalogs in either a 
cut-flush or casebound construction 
up to 214” rings. For binders sub- 
jected to unusually rough handling, 
metal hinges, fiber sides, or metal 
rims are available. Care should be 
exercised to specify binding material 
suitable to the wear involved and in a 
ratio to the metal employed. 


Prone Binper: This is a mecha- 
nism ideally suited to the require- 
ments of the catalog user who de- 
mands the rugged qualities of a post 
binder with the advantages of the ring 
binder. Of heavy-duty, casebound con- 
struction, it has a rigid metal back 
hinged to the center, and a two-stage 
locking mechanism that permits flat 
opening at the touch of the thumb, 


and a split ring construction that per- 
mits sheet insertion at any point with- 
out the removal of any other sheets. 
This mechanism is strongly recom- 
mended to all buyers interested in a 
heavy-duty loose leaf device for bulky 
catalogs. Capacities are up to 3” and 
any casebound material can be used 
with no restrictions on cover deco- 
ration. 


PusLicaTION BinpDER: This type of 
mechanism is employed by the user 
who wi .ies to assemble a series of 
catalog sections into one cover without 
punching. It is applicable where each 
section is a separately bound catalog 
in itself. The binding of these sections 
or catalogs usually is saddle-stitched, 
or one of the mechanical styles. Sec- 
tions are held in place by rods or 
wires passing through the center of 
the saddle-stitched books, or through 
the wire or plastic of mechanically 
bound catalogs. The wires are fas- 
tened at the end by various types of 
holding or locking devices. 


Whether your requirements are for 
light or heavy-duty devices, the buyer 
will save himself time if he'll analyze 
his requirements and then submit his 
needs in rough specifications to the 
supplier, together with a round figure 
of how much he is prepared to invest. 
Armed with this information, the 
salesman can return to the buyer with 
different types of covers, devices, and 
cover decoration methods within the 
price range indicated. This permits 
the buyer to make his selection and 
avoids the error of offering a two dol- 
lar binder for a fifty cent budget. It 
enables a buyer to say: “This is what 
I want” instead of “What have you 
got?” 

In conclusion, let me emphasize that 
you should call your bindery repre- 
sentative in at the inception of a job. 
Your trade binder can help consider- 
ably in layouts to fit your equipment 
and his own, and can, in many in- 
stances, effect cost savings and better 
jobs. As for the hard or cover binder, 
let us help you and the consumer of 
both of our products to get the binders 
suited for his purpose. There is always 
some new gimmick coming out that is 
just the ticket for those unusual jobs 
. . . give the binder a chance to help.* 
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Litho Schools 











Canada—Ryerson Institute of Technology. 
School of Graphic Arts, 50 Gould St., 
Toronto, Ont., Canada. 





Chicago—Chicago Lithographic Institute, 1611 
W. Adams St., Chicago 12, Ill. 


Cincinnati—Ohio Mechanics Institute, Cincin- 
nati, Ohio. 


Cleveland—Cleveland Lithographic Institute, 
Inc., 1120 Chester Ave., Cleveland 14, Ohio. 


Los Angeles—tos Angeles Trade Technical 
Junior College, 1646 S. Olive St., Los An- 
geles 15, Calif. 


Minneapolis—Dunwoody Industrial Institute, 
818 Wayzata Bivd., Minneapolis 3, Minn. 


Mi polis Vocational High School, 1101 
Third Ave. South, Minneapolis 4, Minn. 


Nashville—Southern School of Printing, 1514 
South St., Nashville, Tenn. 


New Yark—New York Trade School. Litho- 
graphic Department, 312 East 67 St., New 
York, N.Y. 


Manhattan School of Printing, 72 Warren 
St., New York, N.Y. 


Oklah Oklah A & M Technical School. 
Graphic Arts Dept., Okmulgee, Okla. 


Rochester—Rochester Institute of Technology 
Dept. of Publishing & Printing, 65 Plymouth 
Ave., South Rochester 8, N. Y. 


Philadelphia — Murrell Dobbins Vocational 
School. 22nd and Lehigh, Philadelphia, Pa. 


Pittsburgh—Carnegie Institute of Technology 
School of Printing Management, Pittsburgh. 
San Francisco—City College of San Francisco. 


Ocean and Phelan Aves., Graphic Arts De- 
partment. 








St Lovis—David Ranken, Jr., School of Me- 
chanical Trades, 4431 Finney St., St. Louis 8, 
Mo. 


Vancouver—Clark College. 


West Virginia—W. Va. Institute of Technology. 
Montgomery, W. Va. 





Trade Directory 











Lithographic Tech. Foundation 
131 East 39th St., New York 16, N.Y. 


National Assoc. of Photo-Lithographers 
Walter E. Soderstrom, Exec. V.P. 
317 West 45th St., New York 36, N.Y. 


Lithographers National Association 
Oscar Whitehouse, Exec. Dir. 

1025 Connecticut Ave., N.W. 
Washington, D. C. 


National Assn. of Litho Clubs 
Frederick Shultz, Sect. 
Buckbee Mears Co. 

Toni Building 

St. Paul 1, Minn. 


Printing Industry of America 
Bernard J. Taymans, Mgr. 
5728 Connecticut Ave., N.W., Washington, D.C. 


Internatl. Assn. Ptg House Craftsmen 


P. E. Oldt, Exec. Sec’y. 
307 E. Fourth St., Cincinnati 2. 
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New PIA Officers: (1.-r.) Walter F. McCardle, Washington, D. C., vice presi- 
dent; Kurt E. Volk, Bridgeport, Conn., president; and Harold Cornay, New 
Orleans, treasurer. PIA met in Dallas, Oct. 13-16. 


PIA Preparing Set 
Of Management Aids 


DVICE to top management of 
letterpress and offset plants, and 
announcement of a new management 
service, aimed especially at the small 
and medium sized plant, were high- 
lights of the Printing Industry of 
America meeting last month. The 
72nd annual convention of PIA was 
held at the Statler Hilton Hotel, 
Dallas, Oct. 13-16. 
The new service to management is 
a set of procedures aimed at making 
business management a relatively 
simple process, and suggesting meth- 
ods by which management can keep 
a minimum set of records on sales, 
expenses, investments, etc., that will 
tell instantly how the business is 
progressing from month to month and 
what remedies need to be applied in 
times of a downward business trend. 


Projections and planning are stress- 
ed in the manuals, rather than sim- 
ple historic records. The plan was 
presented to the convention by Peter 
Becker, Jr., PIA consultant on ac- 
counting and costs, who prepared 
a set of two manuals. The manuals 
cover “Explanation,” and “Demon- 
stration.” The set is scheduled for re- 
lease to PIA members early in De- 
cember, and will cost a maximum of 
$30. 

There were many other important 
events at the convention, including the 
following: 

e Election ot Kurt E. Volk, presi- 
dent of Kurt H. Volk, Inc., Bridge- 
yort, Conn., as new president of PIA. 
Others elected were Walter F. 
McCardle, Washington, D. C., vice 
president; Frank Pfeiffer, Dayton, 
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secretary; and Harold Cornay, New 
Orleans, treasurer. 

e A keynote address by Datus 
Smith, president of Franklin Publica- 
tions, New York, which compared the 
power of the press with the fallout 
from an atomic bomb. He declared 
that there still are many untapped 
markets for printing and lithography. 

e A president’s Round Table, con- 
ducted by Edward McSweeney, PIA 
management advisor. Several com- 
pany presidents spoke briefly about 
the particular aspect of management 
which contributed most to the suc- 
cess of their companies. 

e A demonstration of “brainstorm- 
ing,” the Madison Avenue term for 
group discussion, by Willard A. 
Pleuthner, of Batten, Barton, Dur- 
stine & Osborn, one of the pioneers 
of this much discussed method of 
approaching a problem. The experi- 
ment with 15 panelists was designed 
to illustrate how printing manage- 
ment might utilize the facilities of 
present manpower to obtain fresh 
ideas on company problems. 

e Naming of William H. Egan, 
The Egan Company, Dallas, who was 
convention chairman, as Man of the 
Year. Zollie Steakley, secretary of 
state for Texas, made the presentation 
of the A. F. Lewis Memorial Award. 

e Awarding of an honorary life 
membership in the association to Ray- 
mond Blattenberger, Public Printer, 
in recognition of his 50 years of 
service and for his achievements in 


William H. Egan, The Egan Co., Dallas, (second from right in 
left photo) was honored as Man of the Year at convention. He is 
shown with former winners, (l.-r.), Lee Augustine, Felton 





TNA 


The PIA set, “Managing Y our 
Business” will be made up of a 
loose-leaf_ manual explaining 
the procedures, and a demon- 
stration manual with each step 
shown in filled-in record forms. 
Also available, if desired, will 
be an Account Record 14x 11” 
post binder with division tabs 
and forms sufficient for at least 
three months’ operation, and an 
814x11” ring book with tabs, 
for the Reports to the Manager. 
The content sheet of the system 
contains 23 items: 

1. Introduction; 2. Management 
Facts; 3. Sales Cycle; 4. Principles; 
5. Sales Record; 6. Expenses; 7. 
Ownership; 8. Closing Procedures; 
9. Hour Costs; 10. Production 
Standards; 11. Job Costs; 12. Esti- 
mating; 13. Production Control; 
14, Reducing Expenses; 15. Increas- 
ing Sales; 16. Your People; 17. 
Your Insurance; 18. Your Taxes; 
19. Depreciation; 20. Budgets and 
Charts; 21. Other Forms 22. Con- 
tinuing Service; 23. Index. 

The new system is scheduled 
to be available for distribution 
to members of PIA next month. 


NAIA 


the top graphic arts job in the coun- 
try. 

There were many sectional meet- 
ings at the convention, including the 
two main groups—Master Printers 
and Union Employers. The only unit 
devoted exclusively to lithography— 
the Web Offset Section, held a board 
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but not a general meeting. W. Carey 
Dowd, III, of Charlotte, N. C., heads 
the MPS; while Francis N. Ehren- 
berg, of New York, heads the UES. 
The main theme of the MPS meet- 
ing was “Human Relations” while the 
UES 
Unions — Your Customers — and 


You!” 


Receiving most attention in the 


concerned itself with “Your 


MPS meeting was a strong plea for 
additional “right to work” legisla- 
tion by Allen Shivers, former gov- 
ernor of Texas. He urged all business- 
men to take an active interest in 
politics to protect the free enterprise 
system. 

In his report to the convention, out- 
going president H. R. Kibler stated 
that the association is operating on a 
balanced budget, that PIA services 
have been expanded during the past 
year and that the association has ac- 
complished many of its objectives in 
the area of government relations. 
Later, the PIA board increased its 
budget from $270,000 to $301,000. 

The second Graphic Arts Informa- 
tion show was held concurrently with 
the convention, with plastic printing 
plates and many other new products 
on view. The Self-Advertising awards 
were presented as usual at a break- 
fast sponsored by the Miller Printing 
Machinery Co. on Tuesday. 

PIA will meet next year at the 
Waldorf-Astoria in New York, Sept. 
6-10, in conjunction with the 7th 
Educational Graphic Arts Exposition 
at the Coliseum.* 


Colwell, Gus Giegengack, and Raymond Blattenberger. Right: 
Keynote speaker Datus Smith, left, talks with outgoing presi- 
dent H. R. Kibler, Mr. Blattenberger and Mr. Egan. 
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°C web offset will outstrip 
99 
letterpress and gravure 


but additional research funds are 
needed, says leading Detroit lithographer 


By Hyman Safran 


President, Safran Printing Co., Detroit 








E at the Safran Printing Com- 
pany now believe that heat-set 
web-fed lithography promises to out- 
strip both letterpress and gravure in 
the future race for color supremacy 
in quality and economy. Because we 
think so, we have invested a consid- 
erable amount of money for our small 
plant in the direction of web-offset. 

What does all of this have to do 
with my topic: “Web-offset, the Fourth 
Dimension?” Many years ago pro- 
fessor Albert Einstein developed a 
theory in mathematics that there are 
more than just the three dimensions of 
height, width and length. He pointed 
out that an ant crawling on a flat sur- 
face with no way to raise or lower his 
vision could very well come to the 
conclusion that this is a two-dimen- 
sional world. Similarly, we human 
beings find it difficult to imagine any 
more than three dimensions, but that 
does not rule out their existence nor 
their importance. 

We have perhaps been too close to 
the printing industry to realize what 
has been going on in a new dimen- 
sion—that of research. I was inter- 
ested in reading a recent article in 
Barron’s Financial Weekly called 
“Pressing On—the Printing Industry 
Is Getting Set for a Bright Future.” 

This article, by Mel Most, pointed 
out two things that to me are very 
important. First, the volume in the 
printing industry, which was $800,- 
000,000 in 1939, will be six times as 
high, or more than $4.5 billion, in 





From a talk presented at the 39th Annual 
Convention of the International Association 
of Printing House Craftsmen, Inc., Detroit, 
August 10-13, 1958. 
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1959. Thus we are in a rapidly ex- 
panding industry. 

The sad fact is this, and I quote: 
“Research expenditures by the print- 
ters average only 17 cents per $1,000 
sales, compared to a national indus- 
trial average of $20. Until recently, 
in fact, old ways seldom have been 
reexamined. These, then, are some of 
the reasons for the low and costly 
production which printers have been 
trying to rid themselves of since 
World War II, under pressure of 
rising costs and doubled demand.” 

This means that we are spending 
less than a penny for every research 
dollar spent in general industry. As 
an example of the confidence in the 
future of our industry, I note that the 
R.R. Donnelley &Sons Co. of Chicago, 
world’s largest printer, in its recent 
prospectus, indicated as follows: 
“During the five years ended 1957, 
Donnelleys’ spent a total of approxi- 
mately $36,500,000 for property and 
plant improvements. In addition, the 
company will spend $16,000,000 in 
1958 and will authorize the expendi- 
ture in subsequent years of an addi- 
tional $12,000,000.” This staggering 
total of nearly $56,000,000 dollars 
represents, I believe, more than the 
total net worth of the R. R. Donnelley 
& Sons Co. before this expansion 
began. 


Benefits of Research 

The Craftsmen, with their enlight- 
ened motto “Share Your Knowledge” 
know full well the marvelous benefits 
to labor, management, and investors 
of true progress through research. 
The General Electric motto reads as 





follows: “Progress Is Our Most Im- 
portant Product.” 


Now, of course, printing has pro- 
gressed. My complaint is that this 
progress has been hampered and has 
been too slow in coming, due to the 
lack of organized industry-wide re- 
search. In our own narrow experience 
of web-fed offset, we have been the 
beneficiaries of an organized re- 
search program by the Time-Life Or- 
ganization in its Springdale Labora- 
tory. The organization developed 
multi-metal plates and is doing re- 
search in many fields, including the 
nylon letterpress plate, a new saddle- 
stitch binding machine to run at 
15,000 copies per hour (double pres- 
ent speed), a new continuous running 
ink ductor and distributor system, and 
a new and better way to manufacture 
coated paper. 


Time-Life reported to our last web- 
offset section meeting that it had 
spent more than $15,000,000 in re- 
search and that it had already realized 
so generous a return on that invest- 
ment that it had decided to expand its 
research program still further. 


We enjoy the use of the Lithen- 
grave plate (developed by Time-Life) 
combined with the modern improved 
presses by American Type Founders, 
Inc., combined again with a new type 
heater-drier developed by Ben Offen, 
combined again with inks to run 
properly on web-offset presses by IPI 
on paper tested for heat-set printing 
by alert paper manufacturers. This 
research, away from our own indus- 
try, combined with less professional 
research done by our own fine crafts- 
men, has made web-offset the most 
promising printing process now on 
the horizon, in our opinion. 

Earlier this year I attended the 
World Printing Fair at Dusseldorf, 
Germany. I found there an organized 
research effort by the printing indus- 
try which I believe is better sup- 
ported and better directed than any- 
thing we have. I found, however, that 
even the Europeans admit that our 
paper and ink are the best in the 
world, because of the fine research pro- 
grams conducted by manufacturers. 


What I am trying to get the Crafts- 
(Continued on Page 137) 
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‘How I Made My First Million 


HELTON COLOR CORP.., a three- 
year old lithographic firm, last 
year separated 18,000 transparencies 
and produced approximately a hun- 
dred million four-color post cards .. . 
with a pressroom limited to two one- 
color presses. It sounds unbelievable 
until one meets the experienced staff 
and tours the orderly and efficient 
production line as ML did recently. 
Ted Shelton, who founded the com- 
pany in July, 1955, in Hackensack, 
N. J., organized his plant to specialize 
in one specific type of business which 
the company could do quickly and at 
low cost. This program of specializa- 
tion has paid off handsomely. 
Specialization is a part of the Shel- 
ton process even before an order is 
received. The firm believes that true 
standardization must start at the basic 
stage of any job, and it has spent 
considerable time and effort educating 
its customers in the most efficient way 
to submit copy. Customers are urged 
to prepare copy and submit it with 
concise and clear instructions on posi- 
tioning and all other phases of the 
operation. All customers receive a 
complete set of instructions for pre- 
paring copy in the Shelton manner. 


Alfred Orsini, sales director, and 
his staff completing last minute 
details on a display of Shelton 
ecards used at the NAPL exhibit 
in Boston during Sept. 


. » « post cards’ 


As Alfred R. Orsini, executive sales 
director, points out, “when you pro- 


‘duce a hundred million cards you 


must have standardization from copy 
to finished product.” 

Orders for Shelton color post cards 
arrive at the plant from all over the 
world. The first step upon receipt of 
the material is to schedule it for the 
different departments, This is a must 
because of the many small orders be- 
ing processed simultaneously. The 
jobs then are carefully checked, crop- 
ped to size and copy set and proof 
read. The transparency is separated 
into its four component continuous 
tone negatives and screened positives 
are made. Cameras include two Con- 
solidated and one Robertson. Eastman 
Kodak film is used. 

Since the transparencies are of 
varying quality, size and density, ex- 
treme care must be taken to produce 
uniform separations. Shelton artists 
and cameramen check the colors care- 
fully and in many cases are able to 
improve scenic views by, for example, 
brightening blue skies and other back- 
ground colors. 

The screened positives are assem- 


bled in a flat of 30 cards which is 


sent to the plate room. Here, four 
color plates and a back-up plate for 
each flat are made on Enco pre- 
sensitized plates. Shelton uses pre- 
sensitized plates exclusively. 

In the press room the cards go 
through a five-day cycle with a dif- 
ferent color printed each day. Here, 
Shelton’s program of specialization is 
evident to the observer. While most 
printers use various types of stock 
and ink, Shelton uses the same paper 
and ink day in and day out, thereby 
economizing while still maintaining 
efficiency and quality. 

The pressroom consists of two ATF 
Chief 29 offset presses. After ML 
visited the plant another press of the 
same size was purchased and is now 
running. 

In the press room operation Shel- 
ton has managed to eliminate much 
of the time consumed in the make- 
ready and wash-up stages with its 
one-color-a-day schedule. On Tues- 
day it runs yellow; Wednesday, blue; 
Thursday, red; and Friday, black. 
Shelton has even tried to eliminate 
some human error by running easy 
back-up jobs on Mondays, thereby 
avoiding registration problems for the 














Production .. . 


At Shelton 


involves a combination of skill and the modern equipment 
pictured on this page. Shown, counter clockwise from the 


top right,is a Consolidated camera in the camera depart- 
ment; a portion of the stripping department; and the 
pressroom with its three ATF Chief 29 offset presses. 
Also, the lacquer room with its Chambers unit containing 
several refinements developed by the Shelton staff; and 
the cutting area containing a Lawson electronic cutter. 











week-end weary pressman. This rota- 
tion goes on throughout every work- 
ing week of the year, and the time 
and money savings are substantial. 
The cards are printed 30-up in runs 
ranging from 3,000 to 25,000 (6,000 
average) on Champion Kromekote 
paper. The ink is a formula which In- 
terchemical Corp. manufactures for 
Shelton and markets under the name 
Lithogem Shelton Process Inks. 
Final production stage is the cut- 
ting and packaging department where 
a Lawson Electronic Spacer cutter is 
used. Personnel in the packaging de- 
partment, and of course the shipping 
department, must be especially alert 
in order to keep the orders straight 
and to direct the several hundred 
thousand cards which make up the 
average daily volume to the correct 
customers. Thirty shipments usually 
are being prepared simultaneously. 


While ML’s visit to the plant show- 
ed much of the operation to be a 
typical lithographic one, Mr. Shel- 
ton did explain some techniques the 
company uses in certain departments. 
For instance, in the stripping depart- 
ment, perfect register is maintained 
by using the well-known checker- 
board system. Numbered positives are 
stripped in alternate numbered 
squares in two flats of 30 squares 
each. After exposure the flats are 
combined in the platemaking opera- 
tion, resulting in 30 separate abutting 
images on one plate. Standard lay- 
outs for the stripper to follow are used 
in order to speed up the process. 


Claiming to be able to offer four- 
color work at a lower price than many 
shops offer three-color, while main- 
taining high quality standards, Shel- 
ton also prepares four-color screened 
positives with Color Mat proofs in 
approximately nine days. These usual- 
ly are for lithographers around the 
country who produce four-color jobs 
for their customers. Everyone and 
everything in the Shelton plant is 
geared to producing these products 
in assembly line fashion, and work 
flows smoothly through the different 
operations. One unusual part of the 
production line is a 65-year old lac- 
quering machine for applying a coat- 
ing to the cards. Manufactured by 


View of the plate- 
making department 
at Shelton. Presensi- 
tized plates are used 
exclusively. 


Chambers Brothers, of Philadelphia, 
the unit contains several refinements 
developed by the Shelton staff. 

Perhaps one of the reasons for the 
enthusiasm noted among the 65 em- 
ployes is the fact that they have an 
opportunity to buy stock in the com- 
pany. This summer the corporation 
declared its second dividend. Em- 
ployes also get full hospitalization, 
Christmas bonuses of cash and com- 
pany stock and such added privileges 
as a day off on their birthdays. 

Shelton’s plant is a 15,000 sq. ft. 
one-story structure fully air-condi- 
tioned with humidity control. Mr. 
Shelton told ML that he is consider- 
ing expansion into a new and more 
modern 40,000 sq. ft. plant in the 
same area of New Jersey. A two-color 
press also is under consideration. 

Mr. Orsini pointed out that the 
firm offers a personalized service to 
its customers which includes an in- 
formal educational program designed 
to assist beginners in printing process 
colors. “We often advise customers,” 
he said, “on what types of ink to use, 
what kinds of paper, and on solving 
special problems they might have.” 

Plant superintendent Roy Chase ex- 
plained some of the problems spe- 
cialized companies such as Shelton 
run into. Foremost among these is the 
purchasing of new equipment. Mr. 
Chase pointed out that equipment 
such as the lacquering machine is hard 
to obtain because of the limited mar- 
ket for the manufacturer of such 
equipment. 

Shelton never puts its name on its 
products. Rather, the distributor (or 
litho shop) is identified on the cards. 
Mr. Orsini points out that allowing the 
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buyer to put his name on the cards 


is another reason for so many re- 
peat orders from such places as 
Alaska, Israel, South America and 
the Far East. Recently, he relates, 
one customer came from Vancouver, 
Canada, to inspect the plant and was 
so impressed that he signed 68 orders 
before leaving. 

The types of companies using Shel- 
ton Natural Color cards are many 
and varied. They range from casket 
makers to automobile manufacturers. 
Shelton distributors supply hotels, 
chambers of commerce, watch manu- 
facturers, rosary makers, heavy equip- 
ment dealers and candy makers, to 
mention only a few. The field is 
limitless. 

The growth of Shelton has been 
rapid, and the firm has avoided some 
of the growing pains so frequently 
encountered by other newcomers to 
our industry. Mr. Shelton has many 
years experience in the litho field, 
both in sales and production, and is a 
skilled photographer. 

During its first year, the company 
separated 3,000 transparencies for 
post cards; the second year 6,000. As 
noted earlier, the business tripled in 
the third year, and these figures don’t 
include re-orders which have been in- 
creasing rapidly, especially during the 
past year. 

Mr. Shelton has ambitious plans for 
the future and declares that the firm 
will continue to grow at the current 
rate. He believes that when color tele- 
vision comes into its own, “black 
and white printing, for all practical 
purposes, will be a thing of the past.” 
He predicts that Shelton Color Cor- 
poration will be ready. 
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asking, Color Separation 


for transparent and reflection copy 


ms 





_ my previous discussions of mask- 
ing procedures, I described nega- 
tive masking for transparencies and 
positive masking for reflection copy. 
The procedure I will describe in this 
article, which is the last in our series, 
is two-stage or overlay masking. It is 
what we might consider a combina- 
tion of positive and negative mask- 
ing. In its first applications, two-stage 
masking was used for reflection copy; 
however it can be adapted to certain 
types of transparencies. For the pur- 
pose of our discussion, | will illus- 
trate two-stage masking on reflection 
copy. 

General Outline 

The general procedure for two- 
stage masking is as follows: (You 
will find it helpful to study Figure 1 
as you go along). 

1. SEPARATION NEGATIVES: The 
original copy is first exposed to ob- 
tain continuous-tone negatives, with 
the broad band filters. (A, B, and 
C;). The black printer is made by a 
split filter exposure. The separation 
negatives should be almost identical 
in DR. 

2. Positive Pre-Masks: The orig- 
inal continuous-tone separation nega- 
tives are contracted to an ortho or a 
color blind continuous-tone film, to 
obtain a full scale continuous-tone 
positive. These positives should have 
the same DR as the separation nega- 
tives. When combined with the separ- 
ation negatives, they will cancel the 
entire negative. (e.g., when a negative 
together with a positive made from 
the negative are placed together, one 
will cancel the tones of the other.) 

3. CoLor CorrecTinG Masks: The 
full scale positives are then combined 
with different separation negatives to 
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By John M. Lupo, Jr. 


Technical Representative 
Di-Noc Chemical Arts, Inc. 


give a final correction mask, as fol- 
lows: 

a. Yellow Printer: The yellow posi- 
tive mask is combined with the ma- 
genta printer (green filter separation). 
This combination is contacted and the 
result is a color correcting mask for 
the yellow printer. 

b. Magenta Printer: The magenta 
positive mask is combined with the 
cyan printer, (red filter separation). 
This combination is contacted and the 
result is a color-correcting mask for 
the magenta printer. 

c. Cyan Printer: The cyan positive 
mask is combined with the magenta 
printer (green filter separation). This 
combination is contacted and the re- 





Reprints of Masking 


Complete reprints of Mr. 
Lupo’s series, concluded with 
this article, will be available in 
about a month. Several hundred 
readers who have already re- 
served copies in advance are 
assured of receiving them, and 
will be billed $2 each upon 
receipt. For other interested 
readers who would like one or 
more copies, the following quan- 
tity prices will apply, provided 
orders are received by Dec. 1, 
before we go to press with the 
reprint. 

Single Copy..... $2.00 @ 

Four or more... .$1.75 @ 

50 or more...... $1.50 @ 

Please send your order and 


check to the editor, at Box 
31, Caldwell, N. J. 











sult is a color-correcting mask for the 
cyan printer. 

4. SEPARATION NEGATIVES AND 
Masks: When the color-correcting 
masks are completed they are regis- 
tered to the separation negatives and 
a final halftone positive is made. 

a. The color correcting mask for 
the yellow is used with the yellow 
printer (blue filter separation nega- 
tive). 

b. The magenta color correcting 
mask is used with the magenta printer 
(green filter separation negative). 

c. The cyan color correcting mask 
is used with the cyan printer (red 
filter separation negative). 

Now that you have some idea of the 
basic outline of this procedure, let 
us discuss each step in some detail. 


Separation Negatives 

We previously mentioned that the 
first step in this procedure is making 
the continuous separation negatives. 
The density ranges of these separa- 
tions should be identical, if possible. 
This is exteremely important because 
when making the full scale continuous- 
tone positives, and then cross-mask- 
ing them, an out of balance set of 
separations will either over or under- 
correct the color-correcting mask. The 
density range you should shoot for 
will of course depend on the basic 
DR of the halftone screen you are 
going to work with. This was brought 
out in a full discussion in Article 5. 
For our illustration we will work with 
a DR of 1.40. 

It is not important that the indi- 
vidual high and low density readings 
of the separations be identical but it 
is advisable that they fall within a 
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range of about .10. For example, if 
the blue filter negative reads .3 to 
1.70, a reading on the green filter 
negative of .20 to 1.60 is perfectly 
acceptable. 

Remember, when working with re- 
flection copy, do not take readings 
of the gray unless you have zeroed 
in the gray scale to the original 
density readings of the copy. 

Take a reflection density reading 
of both the highlight and shadow 
areas on the copy, and then relate 
these readings to those closest to the 
paper gray scale readings. 

I have seen many instances in 
which the gray scale was not with the 
copy and was used for taking density 
readings without relation to the copy 
itself. Result: good reproduction of 
the gray scale, but poor reproduction 
of the copy. 

Positive Pre-Masks 

With the separation negatives com- 
pleted, the next step is to make a 
full scale positive of these separations. 
It is preferable of course to use a 
stable base film for this step as well 
as for the separations. A color blind 
film such as Dinolith Commercial (or 
other competitive products) , will give 
you the necessary range to make a 
full scale positive. The positive should 
have the identical DR as the separa- 
tion negative, so that when the two are 
superimposed, one will cancel the 
other. 

Due to certain emulsion character- 
istics on the film used for this pre- 
mask, it will be difficult to obtain a 
low density reading below .3 to 4 
(depending on the brand of film 
used) and still get the required DR. 
Therefore do not be alarmed if the 
low density is about .4 to .5. The 
important point is that the DR be as 
close as possible to the original DR 
of the separation negative. 

A stable base film in this step will 
eliminate the need for a diffusion 
mask. However, if you prefer to work 
with one to simplify the register prob- 
lem, place a diffusion sheet between 
the emulsion of the unexposed film 
and the separation negative. The setup 
for exposure on the pre-masks, is 
emulsion of separation negative to 
emulsion of unexposed film. 

Since these are full scale positives, 
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Halftone Positives 


Figure 3 a 


you are developing to a gamma of 
1, so when looking for developing 
time, check the manufacturer’s rec- 
ommendations to obtain a 1 gamma, 
and adjust exposure as required. Note 
on the flow chart in Figure 1, that a 
black positive is not needed. 


General Theory of the Procedure 

We have now reached a poini where 
continuance of the procedure without 
understanding its theory will only 
lead you to confusion. Suppose we 
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now see what actually happens in 
the various steps. 

To illustrate this, suppose we talk 
about a piece of reflection copy with 
solid ink blocks as in Figure 2. The 
blue filter negative (yellow printer) 
will appear as in Figure 3. (Note 
densities above steps). Since the ma- 
genta and cyan blocks are below the 
high density of the white block (1.70) 
we will print a certain amount of 
yellow in these blocks, unless we 
mask. The contact positives (pre- 
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White Yellow 


masks) will give a result such as that 
shown in Figure 4. The Green filter 
negative (magenta printer) and posi- 
tive are shown in Figures 5 and 6 
respectively. 

Now, to make the mask for the yel- 
low printer, I stated that you take 
the yellow positive mask, and combine 
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(van 


it with the magenta separation nega- 
tive. (Figures 4 and 5). By combin- 
ing these two we can add the den- 
sities of the various blocks and see 
what would happen. In the white 
block we have .5 (on the yellow posi- 
tive) and 1.7 (on the magenta separ- 
ation negative). This adds up to 2.2 





density for this block. The densities 
for all the blocks in this combination 
are as follows: 





Mac. YELLOW Torta 

Sep. Pos. DENSITY 
WHITE 05 ace 22 
YELLOW 1.9 1.6 $5 
MAGENTA 8 ao a4 
CYAN 6 1.4 2.0 
BLAck 1.9 oS 2.2 


You can readily see that the lowest 
block in this combination is the ma- 
genta block. Consequently, when con- 
tacting this combination to make our 
mask we can expect the greatest den- 
sity in this step. In our original separ- 
ation negative (Figure 3) we noted 
that the magenta block read only 1.4 
and we should have had it equal to 
our white step of 1.70. Therefore, 
when making this mask for the yel- 
low printer we want a density in 
the magenta block that will bring the 
block above 1.70 (1.70 minus 1.40 
equals .3). In our illustration we have 
a reading in this block of .3 density. 
It is advisable to add about a .1 to 
a .2 density to this calculated density 
as a safety measure. 

When shooting reflection copy it is 
quite important that you set up, with 
the original copy, solids of the vari- 
ous inks with which you are going 
to print. If possible have them printed 
on the specific paper stock that will 
be used for the job. The density read- 
ings needed are then taken from these 
solid ink blocks. 

The combination of the yellow posi- 
tive and the magenta separation will 
result in a negative. This is the final 
color-correcting mask. It is registered 
to the yellow separation negative and 
the corrected halftone positive is 
made. The resulting negative is shown 
in Figure 7. 

In addition to this correction of 
magenta in the yellow separation you 
can also see in Figure 7, the correc- 
tion made in the cyan block. Simple 
positive masking of reflection copy 
does not correct for this small amount 
of yellow in the cyan areas. However, 
in two-stage masking you do get this 
correction. We also have added a 
small density to the black block and 
consequently we reduce the satura- 
tion of yellow in the black (slight un- 
dercolor removal). Similiarly the 
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small density addition in the white 
block gives us some highlight correc- 
tion without the use of a highlight 
mask. 

(NOTE: the density readings in 
this illustration are for explanation 
only and will not be those that you 
will actually get. For example, in the 
final correcting masks you will de- 
velop a base fog density, and conse- 
quently the lowest density will read 
above .0. However the basic theory 
pertains as outlined above.) 

One more important point. The 
final correcting mask does not change 
the DR of the gray scale on the orig- 
inal separation negative. It merely 
adds density to the correcting areas. 
The original DR will not change after 
you add the correcting mask to the 
separation negative. This is an advan- 
tage, for as you will recall from our 
discussion of positive masking on re- 
flection copy, the positive mask adds 
considerable density to the separa- 
tion negative requiring long exposures 
for projection positives. 

Perhaps we can explain the theory 
of this procedure in another way. The 
full-scale positive of the yellow separ- 
ation negative contains all that is 
printing in that particular color. 
When we combine this with the ma- 
genta separation negative, we are pro- 


separation negatives. On the yellow 
printer you want to add sufficient den- 
sity to the magenta patch to bring 
the density of this patch to at least 
equal the density of the white patch. 
On the magenta printer, density 
should be added primarily to the 
cyan patch. On the cyan printer, den- 
sity should be added to the magenta 
patch. It is advisable to make these 
masks by using a diffusion sheet be- 
tween the two layers, to get a little 
unsharpness in the final correcting 
mask. 

These masks are made on a contin- 
uous-tone color blind film, such as 
that used in making the full-scale 
positive masks. When all the masks 
are completed, they are then regis- 
tered to their proper separation nega- 
tive and the halftone positive is made. 


Data Sheet 

In Figure 8, you can see the details 
for exposure and development on a 
typical two-stage masking job. This 
particular job was made on a reflec- 


tion copy (the color chart previously 
described) using a Lanston Camerama 
camera, equipped with two Macbeth 
35 amp. arcs. Other details pertain- 
ing to lighting value, exposure, de- 
velopment etc., are included in the 
data sheet. 


Black Printer 

Here again you will notice a dif- 
ferent procedure for shooting the 
black printer. Exposure was made 
through the three separation filters, 
and the masks for correction were 
the same as those used on other separ- 
ation negatives. In our illustration 
we used the correcting mask for the 
yellow and magenta printers. The yel- 
low correcting mask contains prima- 
rily magenta areas, and the addition 
of this mask to the black separation 
will correct for black in the magenta 
areas. The magenta correcting mask 
contains primarily areas containing 
cyan, and consequently the addition 
of this mask corrects for black in the 
cyan areas. The exposure for the black 


SEPARATION DATA SHEET 


Densities 


High Low DR 


175 00 1.75 


tecting these yellow printing areas. 
However, since the magenta normally 


Supyect Color Chart (Reflection copy) 
SizE Same Size 
SEPARATION NEGATIVES 








prints in the yellow areas, the com- Printer Material Exposure Filter Dev.* 
bination of the yellow positive and Cyan Trichromatic Plate {45 20 sec. 25 7 = ro i» 
th i ; h Magenta  Trichromatic Plate f45 22 sec. 58 4: , : ; 
ee aaa — ast Yellow Trichromatic Plate {64 8sec. 47 6:15 162 .26 1.36 
some areas of contamination. By ex- Black Trichromatic Plate {45 14sec. 25 4:00 165 .28 ~~ 1.37 
posing this combination, the yellow er "7 _ , 
printing areas are protected, but those *iey. in BRE) Ce) th 
areas where magenta would print are a 
not, consequently we get a mask in Mask for Material Exposure Dev.* 
negative form, which contains those Cyan im Dinolith Comm. Tap122sec. DK50(1:1) 188 .46 1.42 
areas in which magenta would print. Magenta Dinolith Comm. Tap122sec. DK50(1:1) 190 48 1.42 
ee : : Yellow Dinolith Comm. Tap123sec. DK50(1:1) 187 49 1.38 
The combination of this mask with 
the yellow separation negative gives *Dey. for 2:45 KM Light 36 inches from film. Diffusion sheet used. 
us a fully corrected separation. Correctinc Masks 
Mask for Material Exposure Dev.* 
Color-Correcting Masks Cyan Dinolith Comm. Tap 1 90 sec. 1:30 ae ae 
N h ; | n h Magenta Dinolith Comm. Tap 1 50 sec. 3:00 OG &..* 
‘Now that you have gone throug Yellow Dinolith Comm. Tap 1 35 sec. 4:30 jie. * 


the theory of this procedure, you will 
no doubt better understand what to 
look for in the color-correcting masks. 


*Dev. in DK 50(1:2) 


Notes: Exposure for separations with Lanston Camerama, with two 35 amp. 
Macbeth arc lamps. All developing with constant agitation at 68°F. Density 
Using your solid color patches as a readings on correcting masks taken from work areas and not gray scale. 
guide, you should develop this mask 
so that there is enough density added 


to the unwanted color blocks on the 


Figure 8. Separation Data Sheet 
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printer should be about one half to 
two-thirds the separation exposure. 


Pros and Cons of Procedure 

I am sure no one will question that 

a disadvantage inherent in this pro- 
cedure is its lengthiness. It involves 
two masks for each separation nega- 
tive and of course this complicates 
the overall separation. To offset this 
objection, two-stage masking is be- 
yond a doubt the most effective type 
of masking you can use on reflection 
copy, yielding the utmost in color 
correction, without increasing ex- 
posure time on the halftone positives. 


Use of Transparencies 

The high density ranges of trans- 
parencies can cause trouble at times 
in making separations for the two- 
stage masking technique. For ex- 
ample, if you have a transparency 
with a DR of about 2.5, you must 
develop this to a gamma of about 
.6 to get a DR on the separations of 
about 1.40. This great reduction in 
contrast will not be proportionately 
recorded on the separation negatives. 
Consequently, care should be taken 
in the selection of transparencies for 
this type of masking. As a general 
rule it might be advisable to use a 
contrast reducing mask on transpar- 
encies, to reduce the extreme contrast 
of transparencies to an intermediate 
point, at which point the separation 
negatives can be more readily re- 
produced. 

In instances where you have flat 
transparencies (DR of 2.0 or less) 
two-stage masking can be used with 
no difficulty. 


Technique on Color Blind Film 

The positive pre-masks are develop- 
ed to a gamma of exactly 1. There- 
fore, to standardize your procedure, 
check the manufacturer’s instruction 
sheet to obtain developing time for 
a 1 gamma. Adjust exposure time to 
give a minimum density of about .4. 
It may be necessary to alter the rec- 
ommended developing time. This will 
be readily recognizable after a few 
trials. When you have established a 
developing time for the 1 gamma, ad- 
just exposures as described in Article 
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6 for different maximum densities of 
the separation negatives. Remember 
that you are making a positive by 
exposing through a negative, so your 
exposure will be determined by the 
densest position of the negative you 
are reproducing. 

Making a correcting mask is some- 
what complicated to describe with 
charts because of the very high den- 
sities of the masked combination 
(positive mask and separation nega- 
tive). Here it is advisable to work a 
few tests at first, recording them and 
then establishing controls for expo- 
sure and development. 


At times you will come across rec- 
ommendations for making this partic- 
ular mask on lith type film together 
with a soft continuous-tone developer. 
This is somewhat tricky to do because 
the high contrast of the film reduces 
your control for a small desired den- 
sity. It is advisable to use a conven- 
tional type of color blind continuous- 
tone film similiar to that used on 
the positive masks for this correcting 
mask step. 


Three Screens 
The formation of a halftone can be 
accomplished in litho by one of three 
different types of halftone screens: 
(1) the glass screen, (2) the magenta 
contact screen or (3) the netural gray 
screen. We will discuss them in some 
detail. 


The glass screen is of course the 
oldest procedure for halftones, and 
probably the most widely used in 
the world. The halftone dot is formed 
by refraction of light on the screen 
rulings. Therefore, the distance of 
the screen from the film is an impor- 
tant factor. This distance is deter- 
mined on the camera extension and is 
usually expressed in terms of a ratio. 
The 1/64 ratio is the most popular 
used, exposing at same size to F22 
for highlight, F32 for middletone and 
F45 for shadows. The ratios of expo- 
sure are 1, 2 and 4 respectively. 


The main advantage of the glass 
screen is the hardness of dot formed. 
For purposes of dot-etching it is un- 
matched. Consequently, where dot- 
etching is used to any extent, you will 
always find glass screen halftones. 
The main disadvantage is long expo- 





sure required. Un heavily masked 
separations, this can run as high as 
15 minutes. Even with this objection, 
the versatility of the glass screen is 
hard to duplicate with other proc- 
esses. 


The magenta screen is a close sec- 
ond to the glass screen except that it 
does not give a dot formation ideally 
suited for extensive dot-etching. Den- 
sity range control by use of color- 
correction filters, gives the magenta 
screen a versatility almost compar- 
able to the glass screen. Couple this 
with the great reduction of exposure 
time and you can see why the ma- 
genta screen is increasing in use. 

The neutral gray screen is some- 
what of a hybrid between the glass and 
the magenta screen. It is a film base, 
with a vignetted dot. In exposure it 
is somewhat longer than the mag- 
enta screen but considerably shorter 
than the glass screen. Of the three 
screens it offers least versatility in 
terms of contrast control. In dot qual- 
ity it is quite comparable to the 
magenta screen. In color separation 
its main use has been in direct separ- 
ations, although it is used to some 
extent for projection positives. 

In projection work the main con- 
sideration is the dot-to-density ratio. 
By this we mean the dot value a_spe- 
cific density will give. Variations in 
exposure technique will change this 
relationship and adversely affect a 
set of separations. The best way to 
overcome this is to establish a stand- 
ard. If, for example, you are working 
through a dot-etching foreman or a 
dot-etcher, shoot a test job of a gray 
scale within the density ranges you 
would shoot your separations. Vary 
the exposure technique by changing 
screen distance, highlight flashing etc. 
Plot the resulting dot values next to 
the density of that specific step, and 
make sure the dot-etcher has a set of 
these figures. In this manner the dot- 
etcher can be guided by the limita- 
tions of the camera, for he would 
know that to reproduce a 50 percent 
dot in a density step of .85, you 
could not get a 70 percent tone in 
an area of .70 density. What you 
want to do is pin down the relation- 

(Continued on Page 137) 
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LETTERPRESS CLINIC 


plays to standing room only 


F the unexpectedly large turnout, 
the interest, rapt attention and 
reaction of the audience are to be 
taken at face value, the New York 
Letterpress Forum Sept. 27 indicates 
a new era in the letterpress field. 
Should the enthusiasm be translated 
into immediate action in terms of 
widespread modernization of letter- 
press techniques and equipment, li- 
thography can look forward to some 
keen competition. 

Despite the implications of an im- 
pending contest, the tone of the forum 
was definitely not one of a tribal war 
dance exhorting the tribesmen to scalp 
the rival clan. Instead, it was a seri- 
ous, well-planned presentation of tech- 
nical progress whose purpose was to 
acquaint, if not overawe, the letter- 
press practitioners with the advantages 
offered by the fruit of technological 
developments both immediate and in 
the future. 


Jointly Sponsored 
Sponsored by the Printing Indus- 
try of America, Inc., the International 
Association of Printing House Crafts- 
men, Inc., and the Research and En- 
gineering Council of the Graphic Arts 
Industry, Inc., the all-day event was 
cooperatively managed by the Letter- 
press Division, New York Employing 
Printers Association, Inc., and the 
Club of Printing House Craftsmen 
of New York, Inc. The audience of 
more than 2,500 was accommodated 
in eight ballrooms in the Hotels Stat- 
ler and New Yorker. To the regret 
of the sponsors, more than 1,000 late 
registrants had to be turned down 
for lack of room. 
The “live” program originated in 


By Herbert P. Paschel 
ML Technical Editor 


the nearby showroom of Miehle-Goss- 
Dexter, Inc., and was broadcast to 
the audience via closed circuit televi- 
sion. Ben Grauer, noted TV and radio 
commentator, contributed to the 
smooth running program. 

Representatives of nine participat- 
ing firms presented technical data, 
progress reports and demonstrations 
of their respective developments and 
equipment as follows: 


CuEemMco PuHotopropucts Inc. A. 
J. Powers, Jr., vice-president in 
charge of research and development, 
demonstrated the new Dow-Chemco 
powderless etching machine and the 
Chemco Rollfilm Camera. The two 
machines, it was stated, form a team 
that can increase production of en- 
gravings up to 300 percent over or- 
dinary methods. The time-saving fea- 
tures of the camera itself result in 
80 percent more exposures an hour. 

Minnesota Mining & MAnurac- 


TURING Co. A complete demonstration 
of the 3M Makeready system was 


presented by Melvin L. Gebhard, tech- 
nical director of the division. By 
means of the heat-sensitive makeready 
sheet and the automatic exposure 
unit, precise letterpress makeready is 
possible in 25 minutes or less. 
SHorT-Run Coton CorpPorATION. 
The details of short run three-color 
and the operation of the SRC camera 
were outlined by David Darvas. 
FAIRCHILD GRAPHIC EQUIPMENT, 
Inc. Jack O. Baldwin, assistant mar- 
keting manager, reviewed the growth 
of electronic engraving (more than 
6,000 plants throughout the world are 
using halftone engravings produced 
by Fairchild machines) and demon- 
strated the operation of the Scan-A- 
Sizer engraver. Fairchild equipment 
for the processing of Du Pont Photo- 
relief plates was demonstrated during 
the Du Pont portion of the forum. 
Automatic exposure and washout 
units for flat plates were shown in 
operation. Similar equipment for pro- 


C. T. Marvin, Ben Grauer, moderator, and T. E. Redstone (l.-r.) discuss PDI Scanner. 
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duction of curved: plates also was 
displayed. 


CONSOLIDATED INTERNATIONAL 
EquipMENT & Suppty Co. Electronic 
production of four-color engravings 
direct from color copy was demon- 
strated by Martin A. Ross, vice-presi- 
dent. The demonstration was also the 
first public showing, in this country, 
of the Consolidated Colour-Klis- 
chograph. The machine shown pro- 
duces same-size engravings from color 
transparencies. Other models are 
available with enlarging and reduc- 
ing features for both transmission 
and reflection type copy. 


- Printing DeveLopMents Inc. The 
progress of the PDI Color Scanner 
was briefly reported. Increasing. use 
of scanned negatives by all segments 
of the graphic arts industry is being 
met by an expansion in the trade 
service studios. These are now lo- 
cated at Stamford, Conn.; Chicago; 
San Francisco; Haarlem, Holland; 
Paris and London. 


AMERICAN TyPE Founpers Co. 
Following a review of the status of 
cold and hot typesetting, conversion 
of metal forms to film, etc., by James 
V. Elliott (NYEPA), the ATF Type- 
setter was demonstrated by John T. 
Porter, sales manager, Sheetfed Div. 


E. I. puPont pe Nemours & Co. 
Whai was undoubtedly of extreme in- 
terest to the majority present was the 
disclosure of the current status of a 
revolutionary, relief 
plate. In a 45-minute progress report 


photosensitive 


on the experimental photopolymer 
plastic letterpress plate, DuPont per- 
sonnel demonstrated the simplicity 
of the platemaking operations and 
revealed pertinent data accumulated 
in nine months of extensive field test- 
ing. Within less than 20 minutes the 
audience saw a light-sensitive plate 
placed in contact with a negative, ex- 
posed and washed out, ready for 
mounting and lock-up in a press. 
Field evaluation has thus far been 
mainly in black and white printing. 
The few experimental color runs re- 
vealed no register problems. Limited 
tests on dry-offset presses have also 
been made with satisfactory results. 
Plate durability, consistent with ac- 
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ceptable print quality, has been proved 
by numerous production runs rang- 
ing from 18,000 to more than a mil- 
lion impressions on both flatbed and 
rotary presses. Samples of the work 
run included commercial brochures, 
business forms, folding cartons, peri- 
ROP-color 


odicals, books, and an 


newspaper supplement. 


Press mounting of the polymer 
plates presents no unusual problems. 
For flatbed presses, the plates are 
mounted directly on patent base. 
Further study, however, is being de- 
voted to mounting methods for rotary 
presses. The thin, flexible plates offer 
an advantage for rotary work since 
they can be exposed in the curved 
state, thus avoiding distortion that 
would occur in bending a flat plate. 


The field testing involved some 
1,300 polymer printing plates, rang- 
ing in size from 2 x 2” to 11 x 19”. 

The equipment necessary for proc- 
essing the plastic plates includes a 
vacuum frame with a UV transmitting 
plastic sheet in place of the usual 
glass, a UV light source such as an 
arc lamp, and a washout tank. For 
exposing and washing-out plates in 
curved form, rotary equipment is 
available. The total cost, it was esti- 
mated, would not exceed $7,000. 


The economics of plastic platemak- 
ing is still nebulous, principally be- 
cause commercial production of the 
base material has not yet been started. 

The photopolymer plate story was 
presented by a team of Du Pont rep- 
resentatives including Hugh B. Gage, 
field-testing supervisor; Donaldson B. 
Hurd, technical investigator; W. B. 
Gibson, superviscr of printing de- 
velopment laboratory services; and 
Paul H. Smith, manager of the photo- 
polymer sales development program. 


MIEHLE-Goss-DeExTER, INC. Crystal 
gazing, based on the technological de- 
velopments on the horizon, was the 
basis for the talk offered by G. W. 
Bassett, marketing manager, The 
Miehle Co. Speaking for the press 
manufacturing industry as a whole, 
Mr. Bassett predicted that the com- 
bination of new relief plates and new 
presses will increase letterpress pro- 
duction and flexibility and thus open 





up new markets. Medium sized rotary 
presses, reduced makeready time, 
higher operating speeds, one-piece 
plates and a host of other innovations 
will make the letterpress process com- 
petitive with other methods in any 
number of job categories. The pre- 
liminary design of a Miehle medium 
sized rotary press was unveiled, in- 
tended for letterpress printers han- 
dling 6 x 9”, 9 x 12” and 81% x 11” 


multiples. 


In an interview style summation, 
J. Homer Winkler, Battelle Memorial 
Institute, predicted that technological 
developments point to an increase in 
multiprocess plants with a single, in- 
tegrated camera and platemaking de- 
partment serving all processes. Com- 
petition, on the basis of “process” 
will gradually disappear—the choice 
of method being eventually dictated 
by the characteristics of the job it- 
self. The extent, and the speed with 
which the letterpress industry will 
accept and apply the available im- 
provements is, said Mr. Winkler, 
“largely a matter of management.” 


Letterpress Gains Seen 
In the opinion of many competent 
observers, the new developments offer 
the letterpress industry a potential for 
regaining its once dominant position. 
Simplified platemaking and _photo- 
composition will give letterpress print- 
ers the first real opportunity to have 
complete control over platemaking 
right in their own shops. The econ- 
omies of one piece plates and step 
and repeat techniques will open up 
job categories presently closed to let- 
terpress. Wrap around plates and me- 
dium sized rotary presses likewise 
will equalize present competitive dif- 
ferences. 


For the lithographer, the forum 
brought to light one important fact. 
At the very least, technological pro- 
gress will level out the present tech- 
nical and competitive advantages 
among the major processes. To avoid 
being left behind, lithographers too 
will have to keep abreast of new de- 
velopments. And this means accele- 
rated support of research and educa- 
tion as well as investment in new 


equipment.y& 
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A leading lithographer tells how he 
learned — the hard way — that 


© Th ere Is \ O~ 


Hhottom Frice... 


a 


By Harold B. Pressman 
Pearl-Pressman-Liberty Printing and Litho. Co. 
Philadelphia 


HEN I returned home from the School of Printing 

Management at Carnegie Tech in June of 1933 with 
baccalaureate stars still in my eyes, our country was up 
to its ears in the biggest depression of all time. Our 
sales at Pearl-Pressman Co., in Philadelphia, had shrunk 
to just under $25,000 for the year and you couldn’t beg, 
borrow or steal a printing order — no matter what price 
quoted. Since there was too little business in the plant 
for me to practice my printing management on, my 
bosses placed 500 neat business cards in my hot little 
hand and told me I was their new salesman. My territory 
was the entire world —and I felt I surely had it by 
the tail. 

My first six months’ sales volume was a nifty $650.00 
total — not each month, but for the full six months. 
Undaunted, but just a little down in the mouth, I blamed 
them because their prices were too high. And then came 
one of the greatest lessons of my life — one that stands 
out like a beacon in a moonless night. 

My bosses let me set my own prices and here’s what 
I came up with: We had a 22 x 34” hand-fed pony 
cylinder press. The pressman’s scale was $1.25 an hour 
or $50 a week. I reasoned that if I could get $100 worth 
of labor a week out of that machine, over and above my 
costs for ink, paper, composition and binding, we would 
be ahead $50 a week or a neat $2,600 profit for the 
year. (I hope that you won't hold this reasoning against 
my accounting professors at Tech — this was my idea, 
not their teaching) . 

In those days comps were getting $1 an hour and the 
composition rate was approximately $3 an hour. I called 
on the department stores and purchasing agents or other 
large users of forms and asked them to let me figure on 
their needs with combination runs that I could dovetail 
into a 22 x 34” sheet. 

Surprisingly, they didn’t throw me out on my ear, 
but sent in their inquiries and this is how I estimated 
the jobs: First, I cut the composition hour rate from $3 
to $2; then, if there were 50 hours of comp on the jeb 
I figured just 25 hours on the basis that when the order 





From a talk presented at the Fifth Annual PIA Sales Confer- 
ence, Edgewater Beach Hotel, Chicago. 
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repeated | would pick up the other half I didn’t charge. 
Further, the compositor was getting only $1 per hour, 
so we were breaking even in that department. Presswork 
I figured at a rate that would give us $50 over the $50 
a week the pressman was receiving. Then I added paper, 
ink, binding and delivery; to this total | added no profit 
—and that constituted my bid. Do you know how many 
orders I got? None — my prices were still too high. 


‘There Is No Bottom Price . . 

It was then and there I realized the wisdom of my 
bosses’ decision. They let me learn early that there is 
no bottom price where price alone is the basis of buying. 
Since other printing salesmen were making a living out 
of selling I realized there must be an answer to this 
selling business other than price. 

After that experience | bought a small desk, chair and 
filing cabinet and made a study out of my bedroom at 
home. Night after night I went through all the magazines 
I could lay my hands on — trade and consumer. I would 
read, clip and file. When I ran across a local prospect 
I would go into the file and get as much information 
about his business or industry as I could; when I called on 
him I would then speak in terms of his business and the 
things he might need to better help him promote his 
products. I found this formula worked. Instead of asking 
for an opportunity to quote, we were discussing the thing 
closest to his heart — his own business. And since I had 
some cursory knowledge of his field, the more he talked, 
the more he thought I knew. And there are so many, 
many buyers who think you are a terrific conversa- 
tionalist when they do all the talking. 

Needless to say, I had to do something other than 
throw around a few, well chosen technical terms; there 
did come a time when I had to deliver. But with some 
trial and error, some midnight oil and knowing where 
to go to get some copy slants and artwork I sold a few 
accounts. And I use the word accounts — not printing 
orders; for that is exactly where the difference came in. 
For the first time I was getting exposed to the handling 
of an account. And it was a pleasure to have the purchas- 
ing departments that I couldn’t pry loose with my low, 
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low prices before — write out purchase orders without 
an estimated price. 

We still follow this same formula although over the 
years our creative department has gathered so much 
experience and knowledge in certain fields — lighting 
fixtures, dentistry, plumbing to mention just a few — 
we find ourselves being sought out by others in the field 
to discuss their promotional problems as they would call 
on an advertising agency. 


Everything Starts with a Sale 


I prefer to substitute the word “selling” for “service.” 
Our business is no different from any other; we sell all 
day. The way our operator answers the phone, takes mes- 
sages or transfers calls can sell or unsell our customers... 
the manner in which our truck driver makes deliveries to 
‘the receiving departments of our customers is important 
. .. the messenger boy who delivers the proof or picks up 
copy has within his attitude the power to solidify or 
unsell an account. And what about the shipper, the proof- 
reader, the stripper, even the pressman who goes just a 
bit further in his job to look out for the customer’s 
interest to check his accuracy, find a mistake, do just a 





little better job to make that buyer look good in the 
eyes of his boss?—Isn’t each of these men selling just 
as much, if not more, than our salesmen? 

In our setup our production planners and foremen 
often talk to, visit or receive visits from our customers 
as they plan and check through jobs together — if these 
men are not sales-minded, accommodating, helpful over 
and above the call of duty we are “dead” and our sales- 
men’s efforts can quickly go down the drain.* 





“The way our operator answers the phone 

... the manner in which our truck driver 

makes deliveries . . . can sell or unsell 
9 . . 

our customers. Isn’t each selling just as 


much as our salesmen?” 
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Color Register In Photography 


NUMBER of process photogra- 

phers have asked LTF about 
masks made through one filter that 
won’t register with separations made 
with another filter. One cause for this 
trouble, often unsuspected, is the lens. 
Occasionally, a lens of even the best 
manufacture will produce a different 
size image with red, green and blue 
filters. Here’s an easy way to test 
a lens for this fault. 


Checking The Lens 


Draw a clean, very thin line with 
india ink and a ruling pen. Make 
a reduced negative of this line so 
that its width is as thin as possible, 
somewhere around .001 inch. On this 
negative and over the clear line, tape 
your red, green and blue filters, side 
by side, with the edges butting. 





Preprinted, with permission, from the 
Lithographic Technical Foundation Re- 
search Progress Bulletin No. 41. 
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By Frank M. Preucil 


Supervisor, Photographic Division, LTF 


Mount this assembly in the camera 
positive holder. Focus the line a foot 
or so off center on the ground glass. 
Then examine the color junctions. If 
they are shifted so that you can’t lay 
a straight edge along them, the lens 
is faulty. If the fault is excessive you 
won’t be able to make a satisfactory 
set of separations or masks and the 
lens should be corrected or replaced. 

Sometimes trouble is experienced 
only when trying to register a camera 
back mask made with one filter with 
a separation being made with another 
filter. In this case, the filters may be 
at fault. Even the best gelatin filters 
are slightly wedged or thicker at one 
edge. This can shift the image but 
should not affect its size. The remedy 
here is to orient and use the different 
filters with their thicker edges all in 
the same direction. 

To check this, make a master test 
separation negative on a matte sur- 
face glass plate. Put it on the camera 


register bar. Rotate the different filters 
in the holder that inserts in the lens. 
Keep checking the projected image of 
the copy through the filters by looking 
through the test negative. This will 
show if filter position affects register 
and the place where its effect is at a 
minimum. 


Unsharp Masks 


If you use the spaced magenta 
camera-back mask system you may 
improve results with masks that are 
more unsharp. Place a clear glass 
plate in the mask position and focus 
sharply on the plane where the separ- 
ations are exposed. Then use a lens 
aperture large enough to make the 
mask slightly blurred. Masks made 
with small stops are sharp and very 
hard to register. (Note: Silver cam- 
era-back contact masks are rapidly 
replacing the spaced magenta mask 
system.) * 


MODERN LITHOGRAPHY, November, 1958 














Judges note improved quality 


in PIA contest for 


Self- Advertising 


ar more printers and lithographers would send out pro- 
motion pieces, their customers and prospects might 
decide to spruce up their promotions, resulting in more 
business for the graphic arts. That is one of the conclu- 
sions reached by the five-man board of judges of the 1958 
PIA Printers and Lithographers Self Advertising Con- 
test, sponsored by Miller Printing Machinery Co. 

The judges noted four important things in the entries 
for the recent contest, awards for which were made at a 
special breakfast given by Miller at the PIA convention in 
Dallas last month: 

1. More and more printers and lithographers are using 
imaginative promotion material. 

2. A marked improvement is evident in content and 
continuity. 

3. There is a trend toward using advertising agencies to 
create the promotion pieces. Apparently printers feel that 
“if they want advertising that will match the superiority 
of their product, they must turn to people who make 
advertising a business.” 

4. Any kind of promction, professional or not, will 
apparently bring some results. “. . . we were surprised to 
see how much business some of the less lovely material did 
produce.” 

As in previous years, the contest was concerned with 
individual and campaign entries, with awards for small, 


Harry Gardner (left) accepts Self-Adver- 
tising award for William G. Johnston Co. 
from PIA president H. R. Kibler, with 
Miss Carrel Currie, Miss Dallas, assisting. 
The Pittsburgh company won first place 
in Campaign for plants with 100 or more 
employes. 
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medium and large plants in each. Going from small to 
large, here’s how the awards were given: 
Contest Winners 
InpivipuaL—Small: 1. Cape & Co., Ltd., Toronto; 
Medium: 1. William J. Keller, Inc., Buffalo; Large: 1. 
R. R. Donnelley & Sons Co., Chicago. CampAIGN—Small: 
1. Bay State Press Corp., Boston; 2. Commercial Printing 
& Letter Service Co., Dallas; Medium: 1. Duenewald 
Printing Corp., New York; 2. Hub Offset Co., Boston; 
Large: 1. Wm. G. Johnston Co., Pittsburgh; 2. Herbick & 
Held Printing Co., Pittsburgh. (A small plant has 1-19 
employes; medium—20-100; and large—more than 100) 
Judges included Henry R. Hoke, Jr.. DMAA; Richard 
Davis, AIGA; Robert W. Watts, AFA; I. R. Isaacs, NIAA; 
and George A. Lohr, PIA. Following are Honorable Men- 
tion winners in each category: 


Honorable Mention Awards 

InpivipuAL: Small—Arcade Advertising & Litho Corp., Chat- 
tanooga; Equity Press, Inc., New York; Hansen-Scudder, Printers, 
Stockton, Cal.; Kraft Printing Co., Philadelphia; North Holly- 
wood Ptg. & Stat. Co., Burbank, Cal.; Printing, Inc., Wichita; 
Young & Klein, Inc., Cincinnati. 

Medium—Baughman Co., Richmond; Litho-Krome Co., Colum- 
bus, Ga.; Masta Displays, Inc., New York; W. T. Peck Co., Phil- 
adelphia; M. H. Lavore Co., New York. 

Large—Griffin Press, Ltd., Toronto; Herald Press, Inc., Char- 
lotte, N. C.; Publishers Printing-Rogers-Kellogg Corp., Long Island 
City, N. Y.; E. F. Schmidt Co., Milwaukee. 

Campaign: Small—Curtin & Pease, Inc., Toledo; Doric Press, 
Verona, N. J.; Kraft Printing Co., Philadelphia; P.A.P., Arcadia, 
Cal.; Printing, Inc., Wichita; Frank R. Wilke Co., Milwaukee; 
Robert Wilmans, Printer, Inc., Dallas; Hillside Press, Los Angeles, 
Cal. 

Medium—Arkansas Printing & Litho Co., Little Rock; Christo- 
pher Press, Inc., Rochester; Douglas Offset Co., Inc., Detroit; 
John Green Press, Inc., Rockford, [ll.; Hawaiian Printing Co., 
Ltd., Honolulu; Lasky Co., Newark, N. J.; Rothchild Printing 


Co., New York; Rous & Mann Press, Ltd., Toronto; Wagners 
Printers, Davenport, Ia. 

Large: McCormick-Armstrong Co., Inc., Wichita; E. F. Schmidt 
Co., Milwaukee.+& 





47 








Are you taking full advantage 


of your lithographic magazine? 


HE staff of Modern Lithography has been trying, in several important ways, to 

make the pages of your magazine more valuable to you. Increased in-person 
coverage of litho club and trade association meetings has been one way. Interpretative 
articles on subjects of vital interest to you is another. That’s the reason for our recent 
series on presensitized plates, three-color direct separation, and visits to typical litho 
shops and for our expanded coverage of the litho news in all parts of the United States 
and foreign countries. 


Our climbing circulation figures indicate your appreciation of our efforts. But are 
you taking full advantage of your lithographic magazine? In past months, many of 
you have availed yourself of the services of our two regular columnists, Frank 
Arbolino (Press Clinic) and Herbert P. Paschel (Photographic Clinic). The purpose 
of this page is to remind you that if you have a troublesome problem regarding press 
or camera, these specialists are ready to help you solve it. If you are a subscriber to 
ML and have a question, why not jot it down on the coupon below and send it along 
to us? We'll be glad to help you, and the service is free. 








MODERN LITHOGRAPHY 


Box 31, Caldwell, N. J. [] Mr. Arbolino _] Mr. Paschel 
(Press) (Photography) 


My Question: 

















(Questions will not be answered by mail, but in an early issue of Modern Lithography) 


(Only your initials will be used) SINE, é.51c.§ 5:4. Bins ouS ba o'Bas s Taps Base Pas SeGN ot aaNe ss 
NENTS 5:45: scasois wig sia <tomuie va sostaia a ate cease rlamnelers ) ae 
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FFSET is attaining an increas- 

ingly important position in the 
printing of folding cartons, Richard 
Walters, vice president of U. S. Print- 
ing & Lithograph Co., Cincinnati, as- 
serted in a talk at the 20th annual 
national forum of the Packaging In- 
stitute in Chicago, Oct. 14. Forty 
percent of the nation’s carton manu- 
facturing plants now have offset print- 
ing equipment, he stated. 

Mr. Walters is head of his com- 
pany’s carton and packaging opera- 
tions and is also a director of the 
Lithographers and Printers National 
Association (formerly LNA). He 
spoke at a seminar discussion of the 
printed folding box. Spokesmen for 
the letterpress, gravure, flexographic 
and silk screen printing processes also 
presented the case for their respective 
processes. Despite the conflicting in- 
terests, observers noted that the pro- 
gram progressed in a remarkably dis- 
passionate and restrained manner. 


Use Three Processes 


U.S. P. & L., Mr. Walter told the 
packaging specialists, uses letterpress, 
gravure and offset, and this, he said, 
is true of many of the large carton 
manufacturers. His company feels that 
each process has its place and specific 
advantages in the packaging field. The 
process selected for a given job is 
determined by considering which will 
most effectively reproduce the designs. 

His company’s use of lithography 
for carton printing goes back 40 
years, he continued, when a 13-color 
job was turned out for Lever Bros. 
He told of the complications encoun- 
tered in keeping the colors in register 
back in 1918. Then, to emphasize the 
vast progress since then, he described 
production of a five-color carton for 
Minute Rice which, today, requires 
just one pass through the press. 

Among factors contributing to the 
tremendous advance in lithographic 
technology, Mr. Walters mentioned 
first the improvements in plate mak- 
ing. Where 25,000 impressions was 
the rule in the past, he said, plates 
today can produce 100,000 to 500,000 
impressions. 

Another reason for lithography’s 
advance, he went on, is the develop- 


ment of bigger, faster and more ac- 
curately engineered presses. In 1918 
volume of output depended on 
whether the day was wet or dry, he 
recalled. Today, make-ready on a 
four- or five-color job is a compara- 
tively simple step and the entire job 
is done in one pass through a multi- 
unit press. That, alone, he declared, is 
why multi-color lithography has in- 
creased 45 times over the 1918 output. 
Presses, too, he said, have increased 
in size, with 36, 44 and 76” presses 
becoming very common. 

Ink makers, he said, have contribu- 
ted to lithography’s progress with new 
formulations, using solvents and 
vehicles that permit fast drying and 
give scuff resistance, while stronger 
light fast pigments insure against 
fading. 

Paper mills, he said, have made 
an immense contribution to carton 
manufacture, with box board coated to 
satisfy every condition and need. With 
the new coatings, picking no longer 
is a problem and pictorial reproduc- 
tion by offset is unsurpassed by any 
of the other printing processes. 
Strengthening this claim, he added 
that screens for offset are finer than 
for letterpress and result in the re- 
production of fine detail. All these 
developments in the technology of off- 
set lithography, Mr. Walters declared, 
adequately account for the rapid ex- 
pansion of offset carton printing. 

Other speakers were just as em- 
phatic in their claims. John K. Hig- 
gins, National Folding Box Co., 
Bogota, N. J., who spoke for letter- 
press, stated that 88 percent of the 
national folding box output is printed 
by that process. He too paid tribute 
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Offset Growing 
for Cartons 


By H. H. Slawson 


Chicago Correspondent 


to the contributions of photoengrav- 
ers, ink makers and other suppliers. 

Richard Wells, head of the three- 
year-old Badger Carton Co., Milwau- 
kee, who spoke for flexographic print- 
ing, declared that the probation period 
for this process is over. Like any new 
process, he said, it still has itr prob- 
lems. “But we’re all learning to- 
gether,” he added, “and the possibili- 
ties for the future are enormous.” 
Successful results by flexography, he 
said, hinge on understanding of the 
process and cooperation between 
printers and supply manufacturers. 

Fred Braun, head of Color Repro- 
duction Co., Union, N. J., character- 
ized silk screen printing as “the most 
versatile of all printing processes.” 
Recent development of fully automa- 
tic presses has made it possible for 
screen printers to get into the carton 
field. This, he said, “brings to the 
packaging industry a whole new 
world of color and design—and with- 
in the competitive pricing range of 
other processes.” 


Gravure Speaker 


Speaking for gravure, J. A. Rogers 
of Continental Can Co’s Robert Gair 
declared that “We have 
barely scratched the surface of pos- 


division, 


sibilities for this process.” His com- 
pany, he said, is guided in its use of 
gravure by deciding which job can 
be best handled or only handled by 
gravure. He continued with a case 
history of how this rule was applied 
and how it turned out on a job for 
the Peter Hand brewery. 

In other sessions of the Packaging 

(Continued on Page 149) 
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Simple exposure technique 





The low cost presensitized lithographic plate that saves you 
time and money yet gives you high quality reproduction 








HOW FOTOPLATE SAVES YOU MONEY 


1. Low original cost — the lowest-cost presensitized 
plates available. 


2. Low chemical processing costs — 25 to 50% less 
than comparable metal plates. 


3. Quick, easy preparation. More plates per day can 
be readied for the presses. 


4. Consistent quality — no waste of time or 
materials, will not scratch. 


5. FotoPlates prevent scumming, run properly with 
little water and just a thin film of ink (thereby 
minimizing difficulties on the press and in drying). 


High quality reproduction: FotoPlate’s fine-grained 
surface assures accurate reproduction of half-tone 
dots. Caliper is 0.012. 


Standard procedures are used for mounting 





Follow regular lithographic techniques 


Ease of handling: FotoPlates require no special 
treatments. Preparation and press work are standard. 
Shelf life is long. They retain the ink-water balance 
of a grained plate, yet require less water and less ink. 
Exposure is about the same as for whirler-coated 
surface plates, and development is easy. Press-setting 
is remarkably simple, too. 


A unique product: Warren’s FotoPlate is unlike 
any other presensitized plate that is being offered for 
sale. It is the result of many years research on the 
part of the S. D. Warren Company, world’s largest 

producer of non-metallic lithographic plates. It is a | 


proven aid for making profit in the lithographic 
industry. 


Send for free booklet: We will be happy tosend you 
our 16-page booklet describing Warren’s FotoPlate 
upon request. 


S. D. WARREN CoMPANY, 89 Broad Street, Boston 1, Massachusetts 
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WHERE YOU 


Jones Graphic Products Co. 


_ ATLANTA, GEORGIA 


M & F Supply Company, Inc. 


_ BALTIMORE, MARYLAND 


George R. Keller, Inc. 
Phillips & Jacobs, Inc. 


" BOSTON, MASSACHUSETTS 
Bridgeport Engravers Supply Co., Ine. 


Pitman Sales Co. of New England, Inc. 


BUFFALO, NEW YORK 
Buffalo Graphic Arts Supply, Inc. 


CHARLOTTE, NORTH CAROLINA 
George R. Keller, Inc. 


CHICAGO, ILLINOIS 
Bridgeport Engravers Supply Co., Inc. 
Chicago Litho Products Company 
Harold M. Pitman Company 


CINCINNATI, OHIO 


McKinley Litho Supply Company, Inc. 


CLEVELAND, OHIO 
_ Bridgeport Engravers Supply Co., Inc. 


Harold M. Pitman Company 





DALLAS, TEXAS 


CAN BUY WARREN'S FOTOPLATES 


Lew Wenzel & Co. of North Texas 


DAYTON, OHIO 
Salem Camera Company 


DETROIT, MICHIGAN > 
Garrick Photo Supply Company 
Lithomaster Company 


HOUSTON, TEXAS 
Lew Wenzel & Co. of South Texas 


KANSAS CITY, MISSOURI 
Wenzel Equipment Company 


LOS ANGELES, CALIFORNIA 
The California Ink Company, Inc. 


MILWAUKEE, WISCONSIN 
Reimers Photo Materials Company 


MINNEAPOLIS, MINNESOTA 
Litho Supply Depot, Inc. 


MORRIS, NEW YORK 
Associated Graining Co. 


NEW YORK, NEW YORK 


Bridgeport Engravers Supply Co., Inc. 


Harold M. Pitman Company 
Roll-O-Graphic Corp. 


PHILADELPHIA, PENNSYLVANIA 
Penn Dell and Company 
Phillips & Jacobs, Inc. 


PITTSBURGH, PENNSYLVANIA 
Phillips & Jacobs, Ine. 


PORTLAND, OREGON 
The California Ink Company, Ine. 



















ST. LOUIS, MISSOURI 
Rissmann Graphic Arts Supply Co. 
Western Litho Plate & Supply Co. 


SAN FRANCISCO, CALIFORNIA 
The California Ink Company, Ine. 


SEATTLE, WASHINGTON 
The California Ink Company, Inc. 


SECAUCUS, NEW JERSEY 
Harold M. Pitman Company 


TOLEDO, OHIO 
Toledo Lithograin and Plate Co. 


TULSA, OKLAHOMA 
Lew Wenzel & Co. of Oklahoma 


WASHINGTON, D. C. 
George R. Keller, Inc. 


SIZES AND PRICES OF FOTOPLATES AVAILABLE 


25-475 500 Plates 
Stock Sizes Plates & Over Stock Sizes 
SE sci Sav ew ae $ .33 27% x 28% 
Er ee oss 43 27% x 30 
"15% = 20:........ We és 255 43 26% x 31 
Sere BOG... ....... : eee 46 2514 x 36 
re ae 62 26% x 36 
_ fe ee 62 291% x 36 
19% x 24%......... ee 67 30% x 35 
ee ee ee ees 92 S2z 42... 
re 2 ee 1.01 3214 x 43 


Price Per Plate 


Price Per Plate 


25-475 500 Plates 
Plates & Over 
Be ae ae $1.15......$1.06 
le eee. ia: ...: Hae 
cnet eel ae B.S. :.... oe 
5 ee oe ae 
err rere ie ee 
Reus $ae5 ini Le. 2 
pea aah te Sei... TE 
2 Re S56... .... 3 
Bec itek es 220...... Oe 


Sizes other than above on application. *Available straight edged or punched. 
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‘HORIZON’ 


ITHOGRAPHY for publication printing took a long 

step forward in September with the appearance in 
book stores and on news stands of the first issue of the 
new bi-monthly publication Horizon. The every-other- 
month publication is really more of a book than a mag- 
azine, having as it does, a hardbound cover and selling for 
$3.95 a copy or $18 a year. 

One might think that a publication of this type, appeal- 
ing to the intellectual, would have a very limited audience 
and would have to start in a very modest manner. But 
the initial press run of 225,000 copies, and circulation 
(as of late October) of more than 150,000 tells a different 
story. 


Immediate Success 
The immediate success came as a surprise to many in 
the publication and printing worlds, but those familiar 
with the acclaim accorded American Heritage, had a clue 
that this second venture by American Heritage Publishing 
Co. might follow in its footsteps. The latter magazine has 
won wide critical approval from historians, educators 
and others for its fine—and colorful—portrayal of high- 
lights of American history. It was a little-known historical 
quarterly when A.H.P. Co., at 551 Fifth Ave., New York, 
revamped it as a bi-monthly in 1954 and launched a suc- 
cessful circulation drive (now more than 300,000). 
Like its older brother, Horizon is a prestige book, in 
the finest sense of the word, being printed on top-quality 


92 


... Salesman for lithography 


stock with profuse illustrations of art works by the old 
masters, dramatic photographs, and beautifully planned 
layouts. 

Lithography, by Herst Lithographers in New York on 
an ATF Man press, was responsible for a colorful 8-page 
section in Volume 1, No. 1 on the history of ballooning 
in America, entitled “When Man First Left the Earth.” 
The section included line drawings in black, and full-color 
illustrations of the balloons and their pilots, involved in 
historic ascensions through the years. 


Three Processes Used 

A 16-page gravure section (Conzett & Huber, Switzer- 
land) contains nature photographs to illustrate the biblical 
story of Genesis, and the letterpress pages (Davis, De- 
laney) contain» most of the text and some four-color 
process pages as well. 

The publisher told ML that the choice of all three 
processes was not just a stunt for first edition. The proc- 
esses will be used, in about equal proportions, he esti- 
mated, in future issues. The governing factor will be 
“which process can reproduce a given article or illustra- 
tion most faithfully?” The September number contained 
152 pages, bound in a hard, 9 x 12” red cover, with 54 of 
the pages containing illustrations in full-color. Articles 
ranged from “Why Men Seek Adventure” to a discussion 
of the “beat generation” and a critique of the art produced 
in the “Golden Age of the Dutch Republic.” * 
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Ask the lithographer who uses aluminum plates... 


ee, 





AMAZING—THE TREND TO ALUMINUM 


ALcoA®Aluminum—the clean, bright, light metal—is mak- 
ing new converts daily. More and more lithographers test, 
compare printing quality and economies—then switch. 

Aluminum litho plates today produce results thought 
impossible a few years back. Aluminum takes a fine, 
sharp, deep grain . . . permits a finer screen . . . requires 
less water, ink and pressure . . . gives clean, sharp impres- 
sions with good color “punch.” 

Aluminum plates are hard and strong. Nonprint areas 
don’t polish up during long runs. Perfect register can be 
maintained because there’s no stretch or wrinkle on the 
press. Aluminum runs cleaner—requires less attention 
on the press. Aluminum is whiter—inspection is easier. 
Aluminum is lighter—large plates are easier to handle 
and store. 

Aluminum plates are more economical. ALCOA pio- 
neered the development of the aluminum lithographic 
plate and today offers uniform top quality sheet and 
foil for litho plates, which cost less to buy, less to use. 
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ALCOA does not supply plates direct, but plates 
made of ALCOA Aluminum are available through reliable 
manufacturers and suppliers. Let us send you a list of 
suppliers and our new folder 
about aluminum litho plates. 





Use the coupon. ALCOA 
ALUMINUM 
=) ALCOA THEATRE « =—«—§_-—§-_—«_—_—_ I ate mw um commany or amemien 
3 Fine Entertainment 
(AY ALTERNATE MONDAY EVENINGS 
Look for this label . . . it’s your guide 


P to the best in aluminum value 





Aluminum Company of America 
1930-L Alcoa Building, Pittsburgh 19, Pa. 


Please send a list of aluminum litho plate suppliers . . . 
your new folder. 


and my copy of 


e 
Name 


Position. 

Company__ 

Address —— 

City____ ; Zone State 
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LTF Surveys Quality Control 


OR many years LTF has done re- 

search on various aspects of print 
quality and quality control in lithog- 
raphy. Recently, it has become appar- 
ent that some of the results of this 
work could be modified and used in 
plant statistical quality control pro- 
grams. However, before starting any 
research on adapting these studies for 
statistical quality control, there were 
several points on which we felt we 
needed information. 


There were four main questions: 


1. What is the present status of 
quality control in our industry? 


2. At what steps in the process are 
controls now being applied? 

3. How much interest would our 
members have in such a research 
project? 

4. Can we avoid duplicating any 
studies on statistical quality control 
which might be available to us from 
some of our members? 

Also, and finally, since this type 
of research would require actual plant 
studies, we wanted to find out which 
of our members could, or would join 
a cooperative research program with 
us. 

We felt one of the best ways to get 
answers to these questions would be 





Reprinted, with permission, from the 
Lithographic Technical Foundation Re- 
search Progress Bulletin No. 41. 
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By George W. Jorgensen 


Supervisor, Physics and Quality Division, LTF 


to survey LTF’s members. What fol- 
lows is a report and discussion of 
the results of that survey. 


Questionnaire and Replies 


The questionnaire reached about 
754 lithographic plants. We received 
258 returns, representing a reply of 
about 34 percent. Of these 258 replies, 
12 could not be classified (no names, 
date, etc.) so that 246 returns were 
used as our sample. 

Before discussing these returns, 
here is a word of caution. At present 
we do not know if these returns rep- 
resent a true cross-section of our in- 
dustry. The questionnaire does not 
contain information on number of 
employes, dollar volume, class of 
work, etc. of the reporting plant. Even 
if it did, we do not know of any other 
data that could tell us if the replies 
were a good sample of the industry. 
For this reason one cannot extrapolate 
any of the data to say it represents 
industry averages. 


Q.C. Not S.Q.C. 


Throughout the questionnaire we 
use the term “quality control” rather 
than “statistical quality control.” 
These two terms are often confused 
or misunderstood. Statistical quality 
control describes special methods of 
quality control and is used for two 


purposes: (1) process control, and 
(2) acceptance inspection. Process 
control aims at evaluating future per- 
formance, for example, to determine 
if a press is under control so that the 
quality of its press sheets is predict- 
able. 

Acceptance inspection aims at eval- 
uating past performance, for example, 
to determine if a skid of press sheets 
will be acceptable to the customer. 
Thus, statistical quality control has 
a restricted meaning. Its procedures 
are based on the application of the 
principles of statistical inference. 


Covers All Methods 


We decided to use the broader 
term “quality control” because it 
covers all methods, including statisti- 
cal quality control, i.e., from a fore- 
man checking the OK sheets to elabo- 
rate statistical procedures in which 
a quality control department checks 
sheets periodically. Based on the re- 
turns, we felt we could, at a later 
time, resurvey just those plants in 
which statistical quality controls were 
being used to get more detailed in- 
formation. 

We can now discuss the question- 
naire and the analysis of the replies. 
The first question was: “We main- 
tain our quality standards through” 
and was followed by four multiple- 
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New Type 3 


Easier work is better work! Here’s 
why you'll find it easier to produce 
top-quality work when you use new 
Kodalith Ortho Film, Type 3: 

Platemakers get clean, crisp half- 
tones and finest line images when they 
print to metal. Stack up four or five 
Type 3 negatives and see the base 
clarity for yourself! 

Cameramen get easier shooting of 
difficult copy, fewer makeovers— 
because of Type 3’s wide latitude. 
Every sheet is individually inspected. 

Dot etchers like it because the emul- 
sion sticks to the base—dots etch 


Text for this advertisement : 
was set photographically. : 
All Kodak graphic arts materials are made together to work together 


EASTMAN KODAK COMPANY 


Graphic Reproduction 
Sales Division 


HEART OF THE MATTER... 





KER looks at the heart of the matter--easy printing. He finds the dense, sharp blacks 





and high base clarity of new Kodalith Type 3 negatives make it easier to print the job on metal. 


uniformly through the entire scale. 

Strippers handle negatives more 
easily on acetate-base Type 3. It’s 
easier to scribe and cut. 

Managers, too, find this remarkable 
new emulsion makes it easier to meet 
day-to-day production schedules and 
keep costs within predictable limits. 

Make your job easier ! Use Kodalith 
Ortho Film, Type 3—on your choice of 
four supports: regular acetate, thin- 
base acetate, dimensionally stable P.B., 
and thick-base P.B., in all conven- 
tional sizes. 

It’s easy to begin ! Complete printed 


Rochester 4, N. Y. 
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Kodalith makes every job easier! 


how-to-use-it information is yours for 
the asking. Ready to help you, as 
always, are Kodak Technical Rep- 
resentatives, Graphic Reproduction 
Technical Service Centers, and your 
experienced Kodak dealer. 

Order some “easy does it” Kodalith 
Ortho Film, Type 3, today. Or write us 
for an exposed and processed film 
sample, so you can put your 
glass on the heart of the 
matter for yourself. 
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choice type answers. The choice of 
answers is shown in Table 1. 


TABLE 1 
ANSWER Repuies Pct. 
a. Separate quality control 


division or department...... o¢: 282 


b. Quality control personnel 
assigned to each plant 
RE Seer ee 13 53 


c. Foreman and supervisory per- 
sonnel in each department.. 123 50.0 


a 


. Other means (not specified). 4 1.6 
eee 49 19.9 


It was surprising that 23 percent 
reported having quality control de- 
partments and that only 50 per cent 
relied on the use of foremen. Prior 
to this survey we had thought there 
were fewer quality control depart- 
ments and that a larger vercent relied 
on foremen for maintaining quality 
standards. 

The second question asked: “We 
apply quality controls on” and was 
followed by six multiple-choice an- 
swers. The results are shown in Table 


a, 


TABLE 2 

ANSWER Repuies_ Pct. 
a. Incoming raw materials— 

STERIC isso cs bv non 121 49.2 
OUI Sixes ce swnkan 64% 122 49.6 
Ce LY re 147 59.8 
MN ES nies awuisa% 0x 3 198 80.5 
MEINE 5 oss vn sinsscaicecee 164 66.7 
PIT Goo oe nba Soke ess 22 89 


The high percentages in (d) and 
(e) probably reflect the fact that 
many plants do not have camera and 
platemaking departments. However, 
the ratio of (d) and (e) to that of 
(a) seems to indicate a significantly 
greater concern over the quality of 
the press work and finishing opera- 
tions than over the raw materials 
being used (they apparently rely, to 
a large extent, on the suppliers to do 
the quality control on raw materials) . 

The third question asked: “We 
apply the quality controls checked in 
Question Two on” and was followed 
by three multiple-choice answers. The 
results are shown in Table 3. 


TABLE 3 
ANSWER Repuies Pct. 
EE PE ah cine os voc boaresis'ws 187 76.1 
b. Special jobs only........... 36 14.6 
c. Randomly selected jobs...... 7 23 
oe ae ee 16 65 


(Continued on Page 137) 
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These abstracts of important current 
articles, patents, and books are compiled 
as a service of the Lithographic Technical 
Foundation, Inc. They represent statements 
made by the authors and do not express 
the opinions of the abstractors or of the 
LTF. 


Since some of the abstracts are from ab- 
stract journals, LTF cannot furnish photo- 
stats of all of the original articles. If the 
title is marked with an asterisk (*), LTF 
has no further information than that con- 
tained in the abstract itself. Inquiries about 
these items shuld be sent direct to the 
source that is named. If you want copies 
of U. S. Patents, write direct to the Com- 
missioner of Patents, Washington 25, D.C. 
Send twenty-five cents for each patent de- 
cided. Make checks or money orders pay- 
able to “Treasurer of the United States.” 
British patents may be obtained for forty- 
five cents from the Patent Office, 25 South- 
ampton Buildings, London, W. C. 2, Eng- 
land, or as in the case with all foreign pat- 
ents, they may be obtained as photoprints 
from the U. S. Patent Office, Washington 
20; De. 


If the title of the abstract is not marked 
with an asterisk (*), LTF can supply 
photostats of the original article. NOTE: 
When placing orders for such photostats, 








please give the COMPLETE description of 
article wanted—TITLE, AUTHOR, PUBLI- 
CATION, and PAGE NUMBERS. When 
articles appear in LTF’s publication Re- 
search Progress as well as other publica- 
tions, Research Progress will be sent. The 
charge for copies of Research Progress is 
thirty cents to LTF members and one 
dollar to non-members plus three cents 
postage. The charge for photostats is 
$1.00 per page (check abstract for number 
of pages) plus three cents per page postage. 
Postage charge for orders from places other 
than Canada and the United States or its 
territories and possessions is ten cents per 
page of photostats or ten cents per copy of 
Research Progress. Orders from companies 
or individuals who are not members of LTF 
cannot be filled until payment is received. 
Orders with payment enclosed receive im- 
mediate attention. 

LTF also has mimeographed lists of (1) 
“Periodicals Abstracted by the Research 
Department” and (2) “Books of Interest to 
Lithographers.” These are available for 
twenty-five cents each in coin or U.S. 
stamps. All inquiries concerning these lists 
and photostats of original articles (not 
marked with an asterisk) should be ad- 
dressed to: Lithographic Technical Founda- 
tion, Inc., Research Department, 1800 So. 
Prairie Ave., Chicago 16, Ill. 





Photography, 


Tone and Color Correction 


*TonaL CorrECTION OF MONOCHROMATIC 
Imaces. German Application 1,010,376 
57d 1/01 March 19, 1955. E. Hellmig to 
Agfa. Ansco Abstracts, Vol. 17, No. 9, 
Sept. 1957, page 383. The correction of 
by black-white masks often 
requires the making of several masks by 
trial and error to achieve the desired 
effect. If a colored mask is used its effect 
can be adjusted by variation of the color of 
the printing light. A yellow mask, for ex- 
ample, has its greatest effect in blue light, 
none at all in green light which it transmits. 
Negative and mask may be combined in a 
single 2-layer material whose emulsions may 
differ in spectral sensitivity, and both images 
may consist of dyes of different absorption. 
The coloration may be achieved, for ex- 
ample, by chromogenic development, the sil- 
ver-dye bleach process, or dye mordanting. 


negatives 


Notuinc New Unper Tue Sun. ELec- 
TRONIC PRINTING AND PHOTO-COMPOSITION 
In Tue 1890’s Thomas Dalby. Printing 
News, No. 133, March 13, 1958, page 2. 


Covers the interesting story of the inven- 
tions of Fries-Green in connection with 
photography and graphic arts. The elec- 
trolytic printing process covered by British 
Patent 27,243 (amended) November 1897 
and photo-composition according to Patent 
7,099 are described. 


New INSTRUMENTS: ELECTRONIC PHOTO 
Printer. Anonymous. Review of Scientific 
Instruments, Vol. 28, February 1957, page 
160; Monthly Abstract Bulletin, Vol. 43, 
No. 7, July 1957, page 386. “The Type T231 
automatic electronic photo printer (Norden- 
Ketay Corp., New York) utilizes electronic 
control in ‘dodging’ negatives during print- 
ing. The basic system of printing with a 
brilliant spot of light, projected from a cath- 
ode-ray tube, which scans the negative and 
photo printing material, is used. Variations 
of density in the negatives are ‘sensed’ and 
evaluated in electronic circuits which com- 
pare the light value provided with that re- 
quired to give the best possible print for the 
photo printing material in use. This infor- 
mation is fed back to control the intensity 
of the printing beam and, in so doing, auto- 
matically and correctly exposes each small 
area of the negative. Important factors in 
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the performance of the instrument are the 
scanning pattern and the size of the spot of 
light as well as its spectral output.” 


Planographic Printing Processes 


*DeExTRAN PRINTING PLaTEs. French Pat- 
ent 1,147,921, Feb. 23, 1954.—Dec. 2, 1957. 
G. Schwarz to Powers Chemco, Inc. Ansco 
Abstracts, Vol. 18, No. 5, May 1958, page 
206. Dextran, preferably of molecular weight 
100,000-200,000 is used as 8% solution and 
sensitized with 1.4% of ammonium dichro- 
mate. The solutions having a pH of 4-5 
keep for several months, and copper or zinc 
plates coated with them for a week or 
longer whereas plates sensitized with di- 
chromated glue usually have to be used 
within a day. An exposure of about 8° to a 
45-w carbon arc lamp at a distance of 75 cm 
followed by washing with water for 1° pro- 
duces a relief image. 


LirHocrapHy. U.S. Patent 2,841,079, 
May 20, 1953, Serial No. 356,303. Elbert A. 
Dulfer, Burlingame, Cal. Official Gazette, 
Vol. 732, No. 1, July 1, 1958, page 87. 1. As 
a new composition of matter, a material for 
treating a lithographic plate comprising 
one-half gallon 2-butoxyethanol, one-half 
gallon methanol, 1% pounds nickel chlo- 
ride, one-half pound cuprous chloride. 


Paper and Ink 


*Paper With Repucep Curt. British Pat- 
ent 785,338, June 3, 1955—Oct. 23, 1957. 
E.C. E. Hunter to Cassio Photographic Co. 
Ltd. Ansco Abstracts, Vol. 18, No. 5, May 
1958, page 186. A gelatin content of 7.5% 
or less in the baryta coating of photographic 
papers is liable to cause frilling and mottle, 
whereas a content of 12% or more results in 
high curl, and 10% gelatin is recommended. 
However, curl can be further reduced by 
mixing a pigment with needle-or plate- 
shaped particles with the rhombic barium 
sulfate or other pigment, or by applying it 
as a separate coating. The coating, for ex- 
ample, may consist of 90 parts baryta with 
30 parts China clay and 10 gelatin, applied 
at the rate of 40 g. per m’. - 9 product claims. 


*ProcRess IN OFFseT PrintTinG: A 
Paper Wuicw Repets WaTER AND PeEr- 
FECTLY ABsorBs INK. Gerard Martin. Im- 
primerie Nouvelle No. 20: September, 1957, 
pp. 12-13, 15, 17, 19 (in French); Bul- 
letin of the Institute of Paper Chemistry, 
Vol. 28, No. 7, March 1958, page 980. The 
MN surfacing procedure recently devel- 
oped in France completely eliminates the 
difficulties in color offset printing caused 
by the dimensional instability of paper. The 
procedure takes advantage of the differ- 
ences between the surface tension of water 
and that of organic liquids in the com- 
position of printing inks. It imparts to the 
paper properties similar to those of rubber 
by the deposition on its surface of extremely 
fine mineral particles which form a dis- 
continuous hydrophobic barrier, thus pre- 
venting water droplets from wetting the 


surface, and, at the same time, permits the 
penetration of organic liquids of low sur- 
face tension. From several months of 
manufacturing and service experience it is 
concluded that the MN procedure results 
in a perfect dimensional stability of paper 
and in a definite improvement of its 
printing quality. Six figures. 


*Mopern Printing INKS AND COATED 
Papers. Gerard Martin. Papeterie 79, No. 
11: November 1957, pp. 764-5 767, 769 (in 
French) ; Bulletin of the Institute of Paper 
Chemistry, Vol. 28, No. 7, March 1958, 
p. 984. The printability of coated papers 
is determined by two factors: the porosity 
of the coating which must be sufficient to 
permit the penetration of the ink vehicle 
and resistance to picking, i.e., the force 
of adhesion between the coating and the 
base paper. A satisfactory balance of these 
two factors has been achieved with coat- 
ings containing an amount of adhesive 
sufficient to cover the mineral particles 
with an extremely thin layer. With the 
introduction of high-speed printing ma- 
chines, the pick resistance of coated papers 
became too low; attempts to correct this 
defect by adding more adhesive to the 
coating mixture led to a decrease in the 
paper’s receptivity for ink, caused by 
clogging of the pores in the coating. The 
modern glossy and quick-drying inks con- 
taining synthetic resins and in which the 
vegetable oils have been replaced by fast 
penetrating mineral oils demand increased 
pick resistance of coated papers. More 
adhesive in the coatings can prevent pick- 
ing but causes offset troubles. It appears 
that a solution of these problems can be 
found only by revising coating methods 
and developing new coating formulations 
to combine high pick resistance with 
sufficient porosity. 


PRINTABILITY STUDIES ON A SURVEY SE- 
RIES OF PAPERBOARLS AND COATED PAPERS. 
Jacqueline M. Fetsko. Technical Associa- 
tion of the Pulp and Paper Industry, Vol. 
41, No. 2, February 1958, pp. 49-63, 15 
pages. Numerical results from the labo- 
ratory proof press printing of solids were 
used to evaluate the reliability of the avail- 
able instruments and empirical tests for 
smoothness and absorbency. The stocks 
studied initially included seven different 
types of paperboards and four coated 
papers. 


Wuen Paper Trousie Strikes. Oscar 
Diehl. The National Lithographer, Vol. 64, 
No. 12, December 1957, pp. 32 and 34. The 
article covers the proper handling of paper 
and what can be done to correct wrinkling, 
static, and ink drying. 


Lithography—General 

*Ink Fountain Brave. U. S. Patent 
2,837,024. April 7, 1955, Serial No. 499,889. 
Douglas S. Dougan, assignor to John 
Waldron Corp., New Brunswick, N. J., a 
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corporation of New Jersey. Official Ga- 
zette, Vol. 731, No. 1, June 3, 1958, pp. 
63-4, 2 pages. 1. A combined bottom 
plate and ink metering blade for an ink 
fountain adapted to cooperate with the 
fountain roll and be adjusted by thumb 
screws across its length to non-uniformly 
regulate the ink feed across the roll width 
comprising a resilient metal blade having 
a longitudinal metering edge for gauging 
the ink delivery onto the roll and a remote 
edge portion for mounting the blade, said 
blade having a plurality of narrow slits 
extending from near the mounting edge 
through the gauging edge to provide a 
plurality of tongues allotted one to each set 
screw, and a single sheet of flexible ma- 
terial secured throughout its full area to 
the upper or roll confronting faces of all 
of said tongues to seal the slits between 
them against ink leakage. 


HuMIDIFICATION AND DEHUMIDIFICATION. 
J. R. Lewis. Share Your Knowledge Re- 
view, Vol. 39, No. 10, July 1958, pp. 16-20, 
5 pages. Complete or partial air condi- 
tioning of pressrooms is stated to reduce 
operating costs by increasing the efficiency 
both of the operating personnel and of the 
tools and materials with which they work. 
The author takes up details of performance 
based upon printing requirements and ex- 
plains how management can estimate the 
costs and the benefits of a complete or 
partial system. 


INSTRUMENT For Static DETECTION AND 
MEASUREMENT ANNOUNCED. United States 
Radium Corp., Morristown, N. J. Paper, 
Film and Foil Converter, Vol. 31, No. 11, 
November 1957, page 54. A new static 
tester has been developed by the United 
States Radium Corporation. The statometer 
is used to locate static areas so static 
eliminators may be used to correct this 
disturbance. 


Graphic Arts—General 


Printers’ AstHMa. P. B. S. Fowler 
(Bromley Group of Hospitals, Kent, Eng- 
land). Lancet 263, 755-7 (1952). Chem- 
ical Abstracts, Vol. 50, No. 3, Feb. 10, 1956, 
column 2187. Asthma is reported in 32 
printers exposed to a spray composed of 
gum acacia and iso-ProOH. Fourteen other 
men had symptoms of sensitization to the 
spray fluid. In 1 company studied. 19 
per cent of the printers had asthma and 
another 30 per cent had early symptoms. 
Substitution of dextrose for gum acacia 
should eliminate this hazard. 


Tue New Era In Grapuic Arts. Martin 
Johnson. American Printer and Lithogra- 
pher, Vol. 139, No. 4, April 1958, pp. 43-5, 
3 pp. Time, Inc. developed a press plate 
prepared from photosensitive nylon com- 
position by exposure to ultraviolet radia- 
tion. This is developed with a solvent which 


(Continued on Page 139) 
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“I’m sitting pretty!"’ 


Printers using West Virginia’s 
complete line are “sitting pretty” these 
days. Westvaco papers are designed 
—and available—for offset, letterpress 


and gravure jobs. 


For dependable quality and assured 
economy on your next job—be sure 
you check Westvaco’s complete 

line of coated and uncoated printing 
papers. You might also want to 
check our label and lining grades, 
bristols and business papers. Over 
50 Westvaco quality grades are 


available for you to choose from. 


These papers are priced 
right, too. For additional 
direct-to-you benefits, see 
the man from West Virginia. 


Write or call for more information. 


Commercial Printing Paper Sales 
Chicago | / FR 2-7620 

Cincinnati 12 / RE 1-6350 

Detroit 35 / DI 1-5522 

New York 17 / MU 6-8400 
Philadelphia 7 / LO 8-3680 
Pittsburgh 18 / CO 1-6660 

San Francisco 5 / GA 1-5104 


Letterpress, coated: 


FINE PAPERS DIVISION 
WEST VIRGINIA 
PULP AND PAPER 
COMPANY 


230 Park Avenue, New York 17 
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Sterling Letterpress Enamel 
Sterling Letterpress C1S 
Sterling Washproof C1iS 
Sterling Waxbar C1S 
Sterling Coated Board 
Velvo Letterpress Enamel 
Westvaco Enamel 


























Letterpress, uncoated: 
Clear Spring English Finish, 
Antique, Hibulk 
Clear Spring M. F. Lining 

















Offset, coated: 
Sterling Offset Enamel 
Sterling Litho C1S 
Velvo Offset Enamel 
Ideal Weboffset Enamel 




















Offset, uncoated: 
Pinnacle Opaque Offset 
Pinnacle Offset 
Clear Spring Offset 
Clear Spring M. F. Litho 
Clear Spring M. F. Music 
Clear Spring Map Paper 
Clear Spring Weboffset 
Vac Cup Bac Poster 
































Bristo/s: 
Clear Spring Post Card 
Clear Spring Index 
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How D 


NE question has been asked by 

the pressman since the beginning 
of offset printing: “How did I run 
this job last time?” 

The purpose of this article is to 
explain to the pressman, as simply 
as possible, the basic reasons for 
keeping records and formulas on all 
jobs. 

The problem of remembering how 
the job was handled last time, and 
what the difficulties were, if any, pre- 
sents itself each time a job is to be 
rerun, unless adequate records are 
kept. The important facts to keep are 
ink formulas, sequence of colors, be- 
havior of the paper stock, and notes 
on any special problems encountered. 

When matching colors, it is essen- 
tial to have either the original color 
copy or the O.K. sheet from the first 
run to use as a guide. Also, formulas 
for inks you used the first time and 
the type of paper on which the job 
was run are essential. It is always 
best to follow a copy and a written 
record rather than verbal instructions, 
such as “run a reddish blue or buff.” 
The shades are just too numerous to 
get close to the desired color. Very 
often the printed sample changes 
shade because of exposure to light or 
aging of the paper, but if the ink 
formula is written out, the original 
color can easily be matched. 


Effect of Stock 
Paper stock is very important, in- 
asmuch as colors are influenced by 
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By Frank Arbolino 








HOW DID I RUN THis 
TOB LAST TIME ? 

















the stock. A bluish stock will make 
yellows look greenish, and yellowish 
stock will make light blues look green- 
ish. Notes should be taken on the 
changes that take place on various 
stocks used in your plant, so that inks 
may be mixed to compensate for anti- 
cipated changes. 

You may also find the following 
data on ink helpful in estimating ink 
consumption on press: 

1. Very often a job will take more 
ink than estimated because of the 
surface of the paper. With records of 
this fact on hand the price of the 
rerun can be adjusted or the paper 
may be changed to a less absorbent 
or harder surfaced stock. 

2. Before going to press, the press- 
man should examine and test the ink 
to be used in order to determine its 
drying speed and tack. The degree of 


i Run Last Time? 





6) 


tack should be tested for all. stocks 
that are used in your plant and should 
be recorded. 

3. When ink drying is a problem, 
the following questions usually come 
up: “Why do some jobs dry well and 
others present difficulties?” “Why 
will certain sheets in a run dry while 
others fail to?” “What causes some 
stock to chalk and dry slowly?” 
These problems will not occur if ac- 
curate measuring and weighing are 
performed on all jobs and if records 
of these formulas are kept. 


Paper Distortion 
You will find that keeping records 
will help in checking paper distortion. 
It is understood that paper, when 
passing through the press under pres- 
sure, will stretch and/or fan out. One 
stock may be affected more than an- 
other and this can be compensated 
for, to some extent, by moving stops 
on some presses, and employing the 
bustle on others. Records of these ad- 
justments should be kept as they will 
be helpful when rerunning the job 
or when using the same type of paper. 
A record of the moisture content of 
each stack or pile of paper, together 
with a history of how it ran, can also 
be very helpful on future jobs. 


Offsetting 

Many times an otherwise good job 

is spoiled because of offsetting. This 

can be caused by either too much or 
(Continued on Page 143) 
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PHOTOGRAPHIC CETNIC 






= By Herbert P. Paschel 
Graphic Arts Consultant 





What Size Camera Should I Buy? 


Q: What size camera should I get 
to serve four 22x29” presses? 
T.S., Boston 


A: Press size is rarely the de- 
termining factor in respect to camera 
size. In fact, there is only one con- 
dition under which piess size alone 
is the prime consideration. That is 
when the size of line and halftone 
images to be made must, of necessity, 
be equal in size to the maximum 
printing area of the press. Unless you 
are doing specialized work, such as 
posters, maps, etc., this would not 
be one of your problems. On the 
other hand, if full size negatives are 
required only infrequently, and the 
bulk of the work is in smaller sizes, 
it would probably Le wiser to select 
a camera that satisfies the needs of 
the bulk of the work and have the 
occasional large negatives made on 
the outside. 

Increased output often is the moti- 
vation for installing a larger camera. 
Ganging-up copy and shocting a 
number of units in one exposure 
would, apparently, result in increased 
output and this is, in many instances, 
a practical method. But what appears 
to be an obvious advantage is not 
necessarily realized in practice. Very 
large cameras are expensive, take up 
considerable floor space and cannot 
always be operated as fast as smaller 
cameras. Processing large films and 
plates requires more time and care 
than smaller sizes. Unless the copies 
are uniform in over-all characteris- 
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SUNN 
= It is impossible for Mr. = 
: Paschel to give personal replies a 
= by mail, but all questions will = 
_ be answered in this column as 

= soon after receipt as possible. 

= The columnist also is available 

= to the trade asa consultant for — 
L more complex litho problems. = 
iN 


tics, or are properly grouped, gang- 
ing-up may result in a low negative 
quality. 

The gang-up principle cannot, in 
many instances, compete with smaller, 
specialized cameras. An example is 
the roll-film camera which, in certain 
classes of work, can outproduce a 
regular camera of equivalent size by 
almost three to one, and _ thereby 
matches the output of a_ regular 
camera with considerably greater 
copy and negative area. From the 
standpoint of space, investment and 
operating speed, two or more of the 
compact vertical cameras might also 
prove to be a better choice than an 
oversize camera. 


There are many factors to be taken 
into consideration in selecting a 
process camera and many of these 
are of greater importance than the 
presses it will serve. Space does not 
permit elaborating but the subject 
was covered in detail in a series of 
articles in MopeRN LITHOGRAPHY a 


few years ago. (If readers are suf- 


ficiently interested in this series to 
pay the expense involved, MoDERN 
LirHoGRAPHY can supply photostats 
of the articles in the series entitled 
“Choosing a Process Camera.”) 


Nuclear Energy 

Q: Is anything being done in the 
use of nuclear energy to supplement 
or replace the photographic process? 
F.R., PHILADELPHIA 


A: The photographic process is 
essentially a means of recording 
data provided by electromagnetic 
energy such as X-rays, ultra-violet 
and infra-red rays, light (visible radi- 
ation) and the various rays emitted 
by radioactive materials. Sensitive 
emulsions merely record the intensity 
of the radiant energy present. Radio- 
active materials would be a source 
of energy to act upon sensitive sub- 
stances rather than as the basis for a 
recording system. 

In the graphic arts, aside from 
their use in research, radioactive ma- 
terials are used in static eliminators 
and in ultra-sensitive thickness 
gauges. The latter application is cur- 
rently finding wide-spread use in the 
paper making industry. 


Book Review 


Cotour Separation Necatives, Philip 
Jenkins, The Focal Press, London. 5” x 
744", 264 pages, $8.50. (Available in U. S. 
from Amphoto, 33 West 60th Street, New 
York 23.) 


A book that proposes to instruct 
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the novice should not only tell the 
reader what to do, and how to do it, 
but should also clarify why a specific 
operation is performed in a certain 
way and not another. Colour Separa- 
tion Negatives fulfills all these re- 
quirements. The what, how and why 
of making color separation negatives 
are concisely and thoroughly ex- 
plained. The author approaches the 
subject with emphasis on the prac- 
tical, yet provides ample reference 
to theory. Surprisingly, both the theo- 
retical and the practical are presented 
in a manner and language that will 
enlighten, not confuse, even ihe most 
inexperienced reader. 

Twenty-two fact-filled chapters lead 
the reader step by step through the 
principles and practice to the ulti- 
mate goal — consistent high quality 
results. More than 100 tables, charts 
and line illustrations supplement and 
clarify the text. 

Sensitometry, which plays an im- 
portant part in establishing and con- 
trolling practical techniques, is ex- 
plained thoroughly. The various types 
of densitometers and how to use them 
intelligently, are covered in several 
chapters. Various light sources, how 
to measure color temperature, the 
relationship between the light and 
filter factors, and the like are the 
topic of the chapter on illumination. 

Other chapters discuss negative 
materials, one-shot color cameras, 
exposure, development, masking for 
color correction and retouching. De- 
tailed coverage is presented on mak- 
ing separations from reflection copy, 
transparencies and color negatives in 
the camera, by contact and by pro- 
jection. 

Without a doubt, the reliable facts 
and common sense advice will make 
this book a valuable source of instruc- 
tion for the novice, and a handy 
reference for the experienced. 


THe Focat ENncycLopepiA oF Pxoroc- 
RAPHY, The Macmillan Company, New 
York, $20. 


The 1298 pages of this compre- 
hensive and weighty tome are de- 
voted to a detailed, alphabetical 
listing of data embracing the vast 
and diverse field of photographic 


technology, biography and _ history. 
The material ranges from brief items, 
such as definitions, to full length, 
specialized articles. The more than 
2000 separate items cover photo- 
graphic theory and practice, in black 
and white and color, for practically 
every known application. 

A work of this kind is obviously 
beyond the scope and experience of 
any one man—it took, in fact, hun- 
dreds of individuals to produce the 


Focal Encyclopedia. An_ editorial 


board of five, assisted by an advisory 
group of 46 consultants, compiled 
and edited the material written by the 
staff o* Focal Press and the feature 
articles of nearly 200 experts. 

The contributors are, for the most 
part, British specialists in their re- 
spective fields of photographic activ- 
ity. The balance, about 25 per cent 
are from all parts of the world. 
Among Americans who participated 
are Rudolf Arnheim (Sarah Law- 

(Continued on Page 141) 




















MODEL 233 put us in an 


enviable profit position” 


—NORMAN J. CHERRY of CHERRY & CHERRY 






Cherry & Cherry of Merrick, New York, 
produce high quality, multi-color advertising 


material for financial institutions throughout the United States. Early 
in 1952, the firm was faced with the problem of ——s four-page 
i 


6%” x 3%” pamphlets economically by offset, but qua 


prime importance. 


ty was of 


A Davidson Dual-Lith Model 233 was selected for the job and 
proved so successful that a second was added to handle increased 
production demands. The pamphlets are printed four-up at a speed 
of 5,400 impressions per hour. All of the work is multi-color, requiring 
a heavy lay of ink, screens, halftones — or all three. Sheets register 


with hairline accuracy for as many as eight passes through 
the machine. And Davidson’s exclusive 2-Cylinder Principle 
provides extra versatility in printing metallic inks by relief 
from rubber plates for many of Cherry & Cherry’s clients. 
With over 20,000,000 quality impressions behind them, 
Cherry & Cherry report that the two Model 233 Dual- Liths 
“have paid off handsomely in peace of mind and profits. 


SEE A DEMONSTRATION... 
of Davidson Dual-Lith Model 233 
you'll find new ways to cut costs, 
increase profits on every job... 


Headings in Protype ® Text in Linotype 
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. THE WORLD'S 
Y n 
* ANamaind’ 13” 


DAVIDSON CORPORATION 
A Subsidiary of Mergenthaler Linotype Company 
29 RYERSON STREET, BROOKLYN 5, NEW YORK 
Distributors in all principal cities ond Conode 
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The Wagner Rotary-Air One-Way Oven 





Wagner Keeps Pace With 
Metal Decorating Growth! 


Optional Features On Wagner Ovens: 


CONDENSATE EXHAUST TRAP — Our oven 
exhaust trap with access panel collects conden- 
sate from the stack and permits periodical 
cleaning with minimum delay. 


ELECTRONIC SAFETY CONTROL — We are 
pleased to offer a complete electronic type of 
safety control with flame detector, safety shut 
off valves, F. M. cocks and spark ignition. 


WICKET PREHEATING SYSTEM —The return- 
ing conveyor (below the heating chamber) 
can be enclosed with metal clad insulated 
panels and this space can be equipped with 
gas burners and circulation to preheat the 
wickets. A temperature control permits the 
selection of any desired degree. This feature 
is particularly desirable with the usual solid 
type wicket wires. 


COOLING EXHAUST SYSTEM —For improved 
working conditions, at exit end, a cooling 
exhaust hood and propeller type fan can be 
provided for removing the warmest air from 
the cooling section and forcing it up out of 
building through suitable stack. 


CUT-BOARD ROLLERS — For reduced rolling 
friction, as particularly desirable on longer 
ovens with heavier loads, the usual conveyor 
chains can be equipped with “out-board” roll- 
ers at every ten inches. 


MOTORIZED SHEET JOGGER — For all ovens 
with automatic strippers, we recommend our 
motorized sheet jogger, which aligns all sheets 
with the center line of the conveyor as they 
approach the exit end. This unit is easily 
adjusted for various sheet sizes. 


When thinking of Progress—think of Wagner! 


WAGNER LITHO MACHINERY 


Metal Decorating Machinery 
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555 Lincoln Avenue, Secaucus, N. J. 
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METAL DECORATING 





NMDA Draws Big Crowd 
Despite Last Minute Switch 


ESPITE a last-minute change of 
cities for its annual convention, 
the National Metal Decorators Associ- 
ation convention last month was a 
big success, both from the standpoint 
of program and attendance. 
Telegrams from NMDA secretary 
William Westphal advised registrants 
a few days before the 24th annual 
convention was to open that a hotel 
service employes strike in the Penn- 
Sheraton and other hotels in Piitts- 
burgh made that location impossible 
as a convention site, and that hotel 


Seen at the Hawaiian party sponsored by the suppliers group at 
MNDA convention: Left—Herbert E. Troze, Bernardin Bottle 
Cap; Edward A. Ritchey, Wheeling Steel Corp.; Donald Strue- 
ber, Lilly Varnish Co.; and Roy A. Siesky, Bernardin Bottle 


reservations were being transferred 
to the Penn-Sheraton’s sister ship, the 
Sheraton Park in Washington, D.C. 
Nearly 300 persons showed up at 
Washington and everything went as 
smoothly as if the whole thing had 
been planned for the capital. 

Aside from the change in location, 
there were two other program 
changes: a visit to several government 
buildings on Tuesday morning re- 
placed the scheduled visit to the H. J. 
Heinz Co. plant in Pittsburgh, and 
Edward Swayduck, president of Lo- 


cal No. 1, Amalgamated Lithogra- 
phers of America, had to cancel his 
talk on “ALA’s Views on Technol- 


ogy” because of illness. 


Harold Lee Elected 

Harold W. Lee was moved up to 
president of the NMDA at the closing 
business session, succeeding J. L. 
Burns. William Westphal followed 
Mr. Lee in the vice presidency, and 
James G. Smith was voted Mr. West- 
phal’s successor as secretary-treasurer. 
Richard F. Sentner, of United 


Cap. Right (front)—Harold Lee, J. L. Clark, new NMDA presi- 
dent; Richard O’Connell, National Can; J. Morrow, Gordon 
Bartels; Carroll Weber, GPI; Robert Stuart, National Can; and 
Gil Stratton, Acme Printing Ink. 
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lf Make-Overs Make You Mad! 


Of course there’s no substitute for your 
professional talent... yet there are ways 
GEVAERT helps develop reputations! For 
GEVAERT has a wide, wide margin for 
error. You get perfection no matter what, 
even with minor exposure and developing 
miscalculations. How many other films 
offer as much... and prove it? And have 
you tried new GEvAERT Copyline film? 
This is a truly economical material partic- 
ularly suitable for type or line reproduc- 
tion work by contact or camera. For film 
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IGE Wa 3 R TY THE GEVAERT COMPANY OF AMERICA, INC. 6370 Santa Monica Blvd., Los Angeles 38, Calif. 


USE GEVAERT FILMS 


that brings out the best in you... get 0 82 LITHOLINE ORTHO—in regular base, same 


GEVAERT! emulsion — 0.006” thick. 

COPYLINE FILM—excellent contrast; dries flat 

and fast; particularly suited for econom- _—~P: 23 FILM — a fast panchromatic emulsion. 
ical line reproduction. Long gradation, high resolving power, 
LITHOLINE 0 82p FILM—maximum contrast, Wide latitude in exposure and develop- 
highest sensitivity, latitude and resolving ment. Ideal for color separation work. 
power. Polystyrene base for utmost 

stability. GRAPHIC P 2 PLATE—for making separation 
0-81 LITHOLINE ORTHO — 0.003” thick; thin negatives from color transparencies or 
base for line or screen positives and copy. Same photographic characteristics 
negatives. as P 23 fim. 


SALES OFFICES AND WAREHOUSES AT 


321 West 54th Street, New York 19, N. Y. 
6601 N. Lincoln Ave., Lincolnwood, Ill. (Chicago) 


9109 Sovereign Row, Dallas, Texas 
P.O. Box 9161, Denver, Colo. 


In Canada: Gevaert (Canada) Limited 
345 Adelaide St., West, Toronto 2-B, Ontario 
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At the party in Sheraton-Park Hotel, Washington, D. C.: Left— 
E. R. Gray, Jr., Caspers Tin Plate; Vincent Stafford, John 
Waldron Co.; Fred Adame, R. Hoe & Co.; and Norman Rowe, 


States Steel Corp., opened the conven- 
tion program Monday afternoon with 
a discussion of the merchandising 
power of modern metal decorating. 
He concerned himself primarily with 
his company’s concept of “marketing 
in depth,” which goes further than 
simply trying to sell steel to manu- 
facturers. It attempts to persuade the 
ultimate consumer of products that 
steel can do the job better than com- 
petitive materials. 

As one example, Mr. Sentner spoke 
of U. S. Steel’s promotional campaign 
last year under the slogan “Make It 
a White Christmas—Give Her a Ma- 
jor Appliance.” He said that his com- 


Time out from the entertainment: Left—Lee Norwich and Allen 
Huber, both Minnesota Mining. Right—Dr. Karl Fox, M. E. 


pany considers 
buying: 


three plateaus of 


1. The customer’s decision to buy a 
product that is available in steel and 
other materials. 

2. His selection of the product in 
steel, and 

3. His choice of a product made by 
U. S. Steel. 

“We used to spend all our money 
working on the third plateau,” the 
speaker reported, “but now we have 
found that it is profitable to use per- 
suasion on the first and second levels, 
where the buying begins.” 

He went on to urge decorators to 
cultivate the merchandising power of 
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Ideal Roller. Right—Russell Altenbern, and Mark B. Chandler, 
Continental Can; Lee Ambroze, American Roller Co.; and L. R. 
Wells, Continental Can. 


their products. “This power may be a 
whole lot greater than you think.” 


Epoxy Resins 

In a technical talk on “Epoxy 
Resins and their Use in Metal Deco- 
rating,” Charles H. Groff, of Watson- 
Standard Co., declared that epoxy 
coatings for metal decorating “show 
excellent drying properties, good fab- 
rication properties, resistance to dry 
heat and steam processing and excel- 
lent chemical resistance.” He went on 
to caution, however, that “as is the 
case with any other class of resins, 
the epoxies are not without limita- 
tions and therefore cannot be consid- 


Hillison and Fred Smith, all Rapid Roller; and W. D. Tuck, 
Dayton Rubber Co. Party was followed by a dinner. 





Left—Earl E. Gray, Caspers Tin Plate; W. F. Felber, Illinois 
Metal Decorators; William Johnson, Metallics. Inc.; and Harry 
E. Sponsler, Central Can Co. Right—Richard L. Ogle, Parker 


ered ‘cure-alls’ for any coating prob- 
lem. They do, however, have many 
desirable properties which experience 
has shown will assure them a proper 
place in the litho coatings field. Fu- 
ture research and engineering devel- 
opments will undoubtedly result in 
lower costs, for the epoxy class of 
resins, and this will certainly broaden 
their field of application.” 

Mr. Groff traced the development 
of epoxy resins from the formation of 
a diepoxy compound described by 
Lindemann in Germany in 1891. 
“Many years passed before this class 
of materials was thought to have any 
commercial value, and it was not un- 
til 1932 that a German patent was 
issued which described the prepara- 
tion of high polymers by reacting 
epoxy compounds with diamines. The 
first of the epoxy type resins was in- 
troduced commercially 15 years ago. 
Since that time, their use in the 
United States has grown to a total of 
28 million pounds produced in the 
U. S. in 1957, of which 1814 million 
pounds were in surface coatings. 

“Epoxy resins, when properly 
cured, are tough, horny and flexible 
when compared with other resins. 
They can be used to formulate coat- 
ings in a variety of ways.” 

The speaker illustrated the heat of 
reaction which is liberated during the 
curing process of resins by adding a 
catalyst to an epoxy resin and frying 
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an egg before the audience. Later he 
covered several beakers with plain 
aluminum foil, and foil coated with 
an epoxy resin. A 10 percent sodium 
hydroxide solution ate through the 
uncoated aluminum, but was resisted 
by the resin-coated foil. In one case 
the solution removed all aluminum 
but was supported entirely by the 
epoxy resin which had coated the 
under side of the foil. 

The coatings have many interesting 
advantages in metal decorating, he 


‘HOLE TR 
1959: New Orleans 
Next year, Oct. 12-14, 1959, 
NMDA will meet at the Roose- 
velt Hotel, New Orleans for its 
25th annual convention. 


OA 
reported. They show excellent adhe- 
sion to most tinplate surfaces; color 
at high bakes and on rebakes is ex- 
cellent; as are fabrication properties. 
In addition, they show resistance to 
“hoppering,” dry heat, steam process- 
ing and many food stuffs and 
chemicals. 


3M Dampening System 

The 3M Brand Dampening System, 
and its application to metal decorat- 
ing, was demonstrated by A. J. Huber, 
of Minnesota Mining & Mfg. Co. The 
unit, previously described in detail in 
Mopern LITHOGRAPHY, comprises 


Metal Decorating; Raymond L. Dawson, Metal Litho Corp.; 
F. M. de Beers, Jr., Enterprise Paint Mfg. Co.; Winslow H. 
Parker, Parker Metal Decorating; H. T. Eggers, H. B. Davis Co. 


two products: a dampening sleeve and 
a dampening roller. The sleeve is a 
rigid, preformed tube constructed of 
three plies of a special composition. 
The roller is contractible and is re- 
duced in diameter by means of a 
vacuum source. 

The sleeve can be slipped on or off 
merely by applying and releasing the 
vacuum in small holes located along 
the roller. Advantages claimed for the 
unit include quick changeover, con- 
stant uniformity, no lint, color change 
without washup, water retention, re- 
duced emulsification, smooth ink lay- 
down and durability. 

“Generally, press life should be 
three to four weeks on a two-shift 
basis,” Mr. Huber stated. 

Two color films and a brief talk 
composed George L. McClain’s pres- 
entation on the use of aluminum in 
metal decorating. Mr. McClain, of 
Aluminum Company of America, 
listed the five general advantages of 
aluminum as follows: lightness, 
smoothness, brightness, good work- 
ability, and scrap value. 

He discussed aluminum both as a 
container material and for lithogra- 
phic printing plate. In its former use, 
for containers, he said his company 
has experimented in its own litho 
department and has found that for 


* successful coating and decorating, it 


usually -is necessary to clean the alu- 
minum sheet, before coating or print- 
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CAST COATED PAPERS 


THE CHAMPION PAPER AND FIBRE COMPANY 


HAMILTON, OHIO 
Number Forty-one in a series of textural studies designed to show 
the quality of reproduction possible with fine materials 
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QUALITY HOUSES 























THE PARADE OF CHAMPION MERCHANT 


THAT OFFER A QUALITY LINE OF PAPER 
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More jobs... more printing profits 


3Iil Photo Offset Plates 


BRAN OD 


Provide economy with high quality lithography 


Quality is the one indispensable element in getting new 
business and keeping present customers . . . and quality 
lithography depends on the plate. 

And, any substantial savings made without sacrificing 
quality must be made in the area of time. Of the average 
litho production dollar, time represents 65¢. Materials 
are 34¢—while plates are only 1¢. 

100% -consistent 3M Plates save production doilars, 
improve quality by eliminating costly variables in self- 





coating, processing, makeready and on the press. 

This consistency is the result of controlled chemical 
treatment, precision machine-coating techniques devel- 
oped by 3M Research and thorough quality testing at 
every stage in manufacturing. And flawless, smooth 3M 
Plates offer the perfect surface for perfectly reproducing 
everything in the negative. 

When plate costs are only 1¢ of your litho dollar, it 
pays to buy the best ...3M Brand Photo Offset Plates. 

















finer quality lithography with incre 




























More hours of productive presstime, cleaner, 
better quality printing with NEW 


ieee. = 3/\| Dampening 


BRANT 


eee and - sleeves 


Here’s a new approach to dampening that eliminates céstly, tim 
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AN EXPRESSION OF FAITH in the future of consuming and quality-destroying problems caused by ordinary clo 
the Graphic Arts Industry is 3M’s $8,000,000.00 and paper methods. Specially-formulated composition 3M Sleeves a 
Graphic Products Laboratory. Here, and in the field, pre-formed and are perfectly uniform. They maintain uniform calip 


and precise water metering qualities throughout their long press li 
The first dampener setting is the last! Regulated porosity provides ev 
moisture retention across and around the sleeve assuring consistent wat 


intensive research is conducted to develop new 
products and precision techniques to increase quality 


of reproduction and increase productivity. From this application. This superior water control cuts emulsification problems a 
research will come more jobs, more income and a produces brilliant true-color rendition. 3M Brand Sleeves are 100% li 
higher ratio of profit for printers. free to keep press runs clean from start to finish. Color changes withe 


washup save valuable press time—merely wipe sleeve with blanket wa: 
3M Brand Dampening Rollers and Sleeves are another example of bet! 
printing products that mean greater profits for you—from 3M! 


This inside spread produced from 3M Brand Photo Offset Plates. 


Trouble-free press performance from 100%-consistent 


3M Positive Plates 


BRANC 


3M technicians have perfected, after years of research, a fast-processing, 

clean-running, 100%-consistent positive. plate with a truly visible image. 
Four important factors are the keys to trouble-free press performance 

of 3M Brand Positive Plates. 

1. Special chemical treating and 3M coating “‘know-how’’—A clear, strong 
yellow image is visible after exposure. 3M Positive Plates are not light 
sensitive after desensitization. They can be handled and stored without 
continuing or dark reaction. 

2. All aluminum—Easy to handle 3M Positive Plates are clean running. 
They won’t scum, have zero stretch and are of uniform caliper—cutting 
press makeready and downtime. 

3. Absolutely smooth surface—Everything in the positive is reproduced 
perfectly. 

4. Machine manufacture and precise quality control—A byword of quality 

for products bearing the 3M Brand. 


creased press productivity ! 
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céstly, time- 
dinary cloth : ; 
Miseves are ? S| NO PRESS MODIFICATIONS 
iform caliper peti th RED WITH THE 
g press life. i 
provides even 
sistent water 
problems and on seconds. Sleeve is 
ire 100% lint ocked ‘securely in place wher 
anges withcut _ vacuum ts released. On press 
blanket wash. first setting is the last 
ple of better 
3M! 
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Speed up developing, processing 
with NEW, improved 


3M Chemicals 


The story of 3M Plate consistency, from package . 
to press, is continued with a full line of trouble-free 
leng Ren “se. - - 
Lacquer rasta POSITIVE PLATE PLATE 


= CLEANER bm 
tacquee OESENSITIZER 


3M Brand Photo Offset Chemicals. Formulized by 
3M Chemists for use with 3M Photo Offset Plates, 
these chemicals assure faster, easier processing with (- 
perfectly-consistent results. 3M Brand Photo Offset Te ote 
Chemicals include: 3M Brand Image Developer, 3M 

Brand Process Gum, 3M Brand Positive Plate De- 

sensitizer, 3M Brand Positive Plate Lacquer, 3M 

Brand Plate Cleaner, 3M Brand Fountain Solution 

Concentrate (recommended for use with all presensi- 

tized plates) and 3M Brand Long Run Lacquer. 
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quality plus economy 
for modern letterpress 
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| 38M MAKEREADY : 
; . 
Electronically controlled pressure correction system cuts = 


makeready time up to 40% ... produces excellent quality 
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The most important advance in letterpress in generations has replaced time- 
consuming handcut overlays with a precise, electronically controlled makeready 
system. In just 25 minutes or less (on 1-color forms) solids, highlights and difficult 
middletones are made ready with accurate dot-for-dot correction. The result is 
sharper, cleaner work and superior quality on every pressrun. Here’s how it works: 
Proof on special 3M Makeready sheet . . . run proof through 3M Exposure Unit 
where heat-sensitive coating rises in proportion to the density of the ink. It’s that 
simple, yet it offers accuracy and speed that cannot be duplicated. From 3M 
Research comes the time saving and quality advantages of 3M Makeready that 
provide important competitive benefits for you! 


This 3-page spread printed letterpress with 3M Brand Makeready. 
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Now standardized plate treating 
replaces costly handcut methods— 
assures high quality duplicate plates 


REG. U.S. PAT. OFF, 


SPHEREKOTE 


BRAND 


Maximum quality, minimum downtime with 
glass-armored tympans and blankets 


The tough, glass-hard, glass-smooth surface of Spherekote 
Tympan Covers and Blankets resists the beating of long 
press runs. Matrixing is drastically reduced. The ink resist 
ant surface virtually eliminates first impression offset while 
static problems are kept to a minimum. With durable, 
resilient Spherekote Blankets or Glass-hard Spherekote 
Tympan Covers on the press you’re assured of long, uniform 
quality runs in color or black and white. Here is another 
product of 3M Research created for quality-minded print- 
ers with an eye to profits, 


BRANCH OFFICES 


Atlanta 3, Ga., 732 Ashby St. N.W. Cleveland 30, Ohio, 12200 Brookpark Road Ridgefield, N. J., 700 Grand Ave. 
Newton Center 59. Mass., 1330 Centre St. Dallas 28, Texas, 2121 Santa Anna Ave. Philadelphia 20, Pa., 5698 Rising Sun Ave- 
Buffalo 6, New York Detroit 13, Mich., 8825 Grinnell Ave. St. Louis 8, Mo., 3700 Forest Park Blvd. 


330 Green St. (Mail: P.O. Box 2013, Zone 5) 


pee Grand Rapids 4, Mich., 815 Monroe Ave. St. Paul 1, Minn., 367 Grove St. 
Bedford Park, Illinois : : : ; 
6850 So. Harlem Ave., Argo Post Office, High Point 4, N. C., 1501 South Main St. Seattle 4, Wash., 3663 First Ave. So. 
Cincinnati 2, Ohio, 4835 Para Drive Los Angeles 22, Calif., 6023 So. Garfield Ave. So. San Francisco 10, Calif., 320 Shaw Road 


rh , 4 r It’s a fact: all costly, time-consuming hand cutting of mats 
N I PLAT E ‘| R E: A [’ [ N G is eliminated by 3M Plate Treating. There’s no guesswork 


"3M" is a registered trademark of Minnesota Mining and Manufacturing Company, Saint Paul 6, Minnesota. 


TMIinnesora (VIINnine ano AANUFACTURING COMPANY 


UL Lisvii ill mou 
-..WHERE RESEARCH IS THE KEY TO TOMORROW MAMUFACTURING a 






After face and back mats are Face and back mats are Positioned 
proofed from electrotype or original in register with the printing image 
plates on 3M Material, process in of electrotype. 

3M Exposure Unit 





Difference in rise between tonai 
values is determined oy cenaty of 
ink on heat-activated 3M Material. 


With mats in position, plate is ready 
for Treater. 










with the electronically controlled 3M method. The proper 
amount of correction will be made exactly where it is needed. 
3M Plate Treating has been tried, tested and proved to save 
up to 50% over hand correction methods. This development 
from 3M Research gives consistent quality from piate to 
plate and job to job automatically. And it cuts costs too— 
puts you in the picture competitively! 
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“Four times through 
the press for this 
gummed paper...and 


“NOT A TRACE OF CURL!” * 


“ON-THE-LEVEL"”® Ioffe * 
BALANCED GUMMED PAPERS 
Here’s gummed label paper that outperforms any 
you’ve ever run! 

Davac Gummed Papers stay as flat as ungummed 
stock — even through multiple press passes. 

Davac adhesive “breathes” with the paper itself... 
expands and contracts, absorbs and releases 
moisture without setting up curl. 

This balanced gummed paper will not curl under 
relative humidities from as low as 20% to above 
70%. It remains flatter than conventional gummed 
papers at any degree of humidity. 

Moreover, Davac is the only gummed paper 
that gives you a virgin printing surface — for 
unsurpassed !abel printing results. In the production 
of Davac, the paper is neither broken nor stack 
calendered. No water is used in the adhesive coating 
process. The printing surface is in no way disturbed. 

Get the whole story on this remarkable new 
gummed label paper from your Davac distributor. 
He’s listed on the back of this insert. 


* @® v. S. Pat. #2793966 








nafhux FIRST WITH THE FINEST IN ADHESIVE PAPERS 

ce | | @ f*» DAVAC BALANCED GUMMED PAPERS 
PERVENAC DELAYED-ACTION HEAT SEAL PAPERS 

IMAC: INSTANT-ACTION HEAT SEAL PAPERS 
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4A Ly Nh lt fv TEX HEAT SEAL TEXTILE LABEL PAPER 
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You get crisp sharp printing on the 
athesive side of DAVAC, too! 


This is your list of Davac distributors. 
Notice the fine printing results possible 
on DAVAC’S matte-like adhesive surface... 


AKRON, OHIO 
Millcraft Paper Company 


ALBANY, NEW YORK 
Hudson Valley Paper Company 


ALBUQUERQUE, NEW MEXICO 
Carpenter Paper Company 


ALEXANDRIA, LOUISIANA 
Louisiana Paper Co., Ltd. 


ATLANTA, GEORGIA 
Sloan Paper Company 
Whitaker Paper Company 


AUGUSTA, MAINE 
Carter Rice Storrs & Bement 


AUSTIN, TEXAS 
Carpenter Paper Company 


BALTIMORE, MARYLAND 
Whitaker Paper Company 
White Rose Paper Company 


BATON ROUGE, LOUISIANA 
Louisiana Paper Co., Ltd. 


BILLINGS, MONTANA 
Carpenter Paper Company 


BIRMINGHAM, ALABAMA 
Sloan Paper Company 


BOSTON, MASSACHUSETTS 
Carter Rice Storrs & Bement 
John Carter Company 


BRISTOL, VIRGINIA 
Dillard Paper Company 


BUFFALO, NEW YORK 
Alling & Cory Company 


CHARLESTOWN, WEST VIRGINIA 
Copco Papers, Inc. 


CHARLOTTE, NORTH CAROLINA 
Charlotte Paper Company 
Dillard Paper Company 


CHICAGO, ILLINOIS 
Bradner Smith & Company 
Carpenter Paper Company 
Dwight Bros. Paper Company 


CINCINNATI, OHIO 
Chatfield Paper Company 
Whitaker Paper Company 


amma. * aa 

ing mpany 
Millcraft Paper Company 

COLUMBIA, SOUTH CAROLINA 
Dillard Paper Company 
Palmetto Paper Company 


COLUMBUS, OHIO 
Central Ohio Paper Company 


CONCORD, NEW HAMPSHIRE 
John Carter & Company, Inc. 
DALLAS, TEXAS 
Carpenter Paper Company 


DAYTON, OHIO 
Central Ohio Paper Company 


DENVER, COLORADO 
Carpenter Paper Company 


DES MOINES 7, IOWA 
Carpenter Paper Company 


DETROIT, MICHIGAN 
Seaman-Patrick Paper Company 
Whitaker Paper Company 


EAST HARTFORD, CONNECTICUT 
Carter Rice Storrs & Bement 


EL PASO, TEXAS 
Carpenter Paper Company 


FARGO, NORTH DAKOTA 
John Leslie Paper Company 


FORT WAYNE, INDIANA 
Millcraft Paper Company 
Taylor Martin Papers, Inc. 


FORT WORTH, TEXAS 
Carpenter Paper Company 


GLOUCESTER CITY, NEW JERSEY 
Rhodes Paper Company 


GRAND ISLAND, NEBRASKA 
Carpenter Paper Company 


GRAND RAPIDS, MICHIGAN 
Carpenter Paper Company 


GREAT FALLS, MONTANA 
Carpenter Paper Company 
John Leslie Paper Company 


GREENSBORO, NORTH CAROLINA 
Dillard Paper Company 


GREENVILLE, SOUTH CAROLINA 
Dillard Paper Company 


HARLINGEN, TEXAS 
Carpenter Paper Company 


HARRISBURG, PENNSYLVANIA 
Alling and Cory Company 


HARTFORD, CONNECTICUT 
John Carter & Company 


HOUSTON, TEXAS 
Carpenter Paper Company 


INDIANAPOLIS, INDIANA 
Indiana Paper Company 


JACKSON, MISSISSIPPI 
Jackson Paper Company 


JACKSONVILLE, FLORIDA 
Jacksonville Paper Company 


JAMESTOWN, NEW YORK 
Millcraft Paper Company 


KANSAS CITY, MISSOURI 
Carpenter Paper Company 


KNOXVILLE, TENNESSEE 
Dillard Paper Company 


LINCOLN, NEBRASKA 
Carpenter Paper Company 


LITTLE ROCK, ARKANSAS 
Roach Paper Company 


LONGVIEW, TEXAS 
Etex Paper Company 


LOS ANGELES, CALIFORNIA 
Carpenter Paper Company 
Ingram Paper Company 


LOUISVILLE, KENTUCKY 
Rowland Paper Co. 


LUBBOCK, TEXAS 
Carpenter Paper Company 


LYNCHBURG, VIRGINIA 
Caskie Paper Co., Inc. 


MACON, GEORGIA 
Macon Paper Company 


MEMPHIS, TENNESSEE 
Tayloe Paper Company 


MERIDIAN, MISSISSIPPI 
Newell Paper Company 


MIAMI, FLORIDA 
Everglade Paper Company 


MILWAUKEE, WISCONSIN 
Dwight Bros. Company 


MINNEAPOLIS, MINNESOTA 
Carpenter Paper Company 
John Leslie Paper Company 


MISSOULA, MONTANA 
Carpenter Paper Company 


MOBILE, ALABAMA 
Partin Paper Company 


MONROE, LOUISIANA 
Louisiana Paper Co., Ltd. 


MONTGOMERY, ALABAMA 
Weaver Paper Company 


NASHVILLE, TENNESSEE 
Bond-Sanders Paper Company 


NEW HAVEN, CONNECTICUT 
John Carter Company 
Carter Rice Storrs & Bement 


NEWARK, NEW JERSEY 
Central Paper Company 


NEW ORLEANS, LOUISIANA 
D & W Paper Company, Inc. 


NEW YORK, NEW YORK 
Harry Elish Paper Company 
Linde Lathrop Paper Co., Inc. 
George W. Millar & Co., Inc. 
Miller & Wright Paper Company 
Div. of Alling & Cory Company 
Whitaker Paper Company 


NORFOLK, VIRGINIA 
Old Dominion Paper Company 


OGDEN, UTAH 
Carpenter Paper Company 


OKLAHOMA CITY, OKLAHOMA 
Carpenter Paper Company 


OMAHA, NEBRASKA 
Carpenter Paper Company 


ORLANDO, FLORIDA 
Central Paper Company 


PHILADELPHIA, PENNSYLVANIA 
Rhodes Paper Company 
Whiting Patterson Compzay 


PITTSBURGH, PENNSYLVANIA 
Alling and Cory Company 
Whitaker Paper Company 


POCATELLO, IDAHO 
Carpenter Paper Company 


PORTLAND, OREGON 
Carter Rice & Company 





PROVIDENCE, RHODE ISLAND 
Carter Rice Storrs & Bement 
John Carter & Company, Inc. 


PUEBLO, COLORADO 
Carpenter Paper Company 


RALEIGH, NORTH CAROLINA 
Raleigh Paper Company 


RICHMOND, VIRGINIA 
Richmond Paper Company 


ROANOKE, VIRGINIA 
Dillard Paper Company 


ROCHESTER, NEW {ORK 
Alling & Cory Company 


ST. PAUL, MINNESOTA 
Carpenter Paper Company 
John Leslie Paper Company 


ST. LOUIS, MISSOURI 
Acme Paper Company 
Beacon Paper Company 


SALT LAKE CITY, UTAH 
Carpenter Paper Company 


SAN ANTONIO, TEXAS 
Carpenter Paper Company 


SAN FRANCISCO, CALIFORNIA 
Bonestell Paper Company 
Carpenter Paper Company 


SAVANNAH, GEORGIA 
Atlantic Paper Company 


SEATTLE, WASHINGTON 
Carpenter Paper Company 
West Coast Paper Company 


SHREVEPORT, LOUISIANA 
Louisiana Paper Co., Ltd. 


SIOUX CITY, IOWA 
Carpenter Paper Company 


SIOUX FALLS, SOUTH DAKOTA 
John Leslie Paper Company 


SPOKANE, WASHINGTON 
Independent Paper Company 


SPRINGFIELD, MASSACHUSETTS 
Carter Rice Storrs & Bement 


SYRACUSE, NEW YORK 
Alling & Cory Company 


TACOMA, WASHINGTON 
Allied Paper Company 


TALLAHASSEE, FLORIDA 
Capital Paper Company 


TAMPA, FLORIDA 
Tampa Paper Company 


TEXARKANA, TEXAS 
Louisiana Paper Co., Ltd. 


TOLEDO, OHIO 
Central Ohio Paper Company 
Millcraft Paper Company 


TOPEKA, KANSAS 
Carpenter Paper Company 


TYLER, TEXAS 
Etex Paper Company 


UTICA, NEW YORK 
Alling & Cory Company 


WASHINGTON, D. C. 
Whitaker Paper Company 


WICHITA, KANSAS 
Southwest Paper Company 


WILMINGTON, DELAWARE 
Whiting Patterson Company 


WILMINGTON, NORTH CAROLINA 
Dillard Paper Company 


WORCESTER, MASSACHUSETTS 
Carter Rice Storrs & Bement 


THIS IS THE ADHESIVE SIDE OF A DAVAC SHEET 











ing, using cleaning naphtha on a 
roller coating machine. Experiments 
in cleaning by vapor degreasing and 
electrolytic methods also are being 
investigated. 

Clean aluminum can be automati- 
cally fed by means of a pile feeder, 
the same as for tinplate. “It has been 
our experience that both tinplate, 


Jomac Develops New Roller 


N entirely new concept in metal 

decorating coating rollers was 
exhibited by-Jomac Inc. last month 
at the annual convention of the Na- 
tional Metal Decorators Association 
in Washington, D. C. The unit con- 
sists of a precision-engineered steel 
core and a disposable sleeve which 
is fitted to this core, and was one 
of the highlights of the convention. 

Jomac Inc. claims the following 
advantages for the core and sleeve: 

1. Greatly reduced shipping costs 
(the wood or metal shipping cases for 
conventional rollers in themselves are 
quite expensive) ; 

2. Light weight. The conventional 
10” coating core roll weighs approxi- 
mately 150. lbs. The replaceable sleeve 
weighs only 40 lbs. and requires ship- 
ping only one way to the metal dec- 
orator; 

3. Redticed in-plant storage space; 

4. Only one core is required for 
each coater. A spare core is recom- 
mended for cutting and grinding; 

5. Press life equal to conventionl 
rollers. 

As Howard Colehower and _ the 
Jomac staff members demonstrated the 
unit to Mopern LITHOGRAPHY, it 


New metal decorating coater roller and disposable sleeve were 
demonstrated by Jomac, Inc., at NMDA convention last month. 





blackplate and aluminum can be run 
interchangeably on the same equip- 
ment.” 

Sizing materials may be of two 
types—alkyd oil modified sizing var- 
nish, or sizing materials based on the 
copolymer or vinyl chloride and vinyl 
acetate resins, but Mr. McClain urged 
decorators to test the materials them- 


works like this: 

The core is a steel shaft with ex- 
pandable chucks at both ends. The 
5e” sleeve can be covered with rub- 
ber, Extron, or composition. To as- 
semble the new unit, the sleeve is 
easily slipped over the expandable 
core. 

The sleeve is made secure to the 
core by turning the handle wheel 
which expands the chucks, providing 
a positive grip on the inside of the 
sleeve. The end plate is quickly bolted 
into place (to prevent coating mate- 
rial from entering the core) and the 
unit is ready to be placed into im- 
mediate operation. 

The Jomac assembled unit is ap- 
proximately 30 percent lighter than 
conventional coating rollers, whieh 
makes it easier and quicker to handle. 

Once the Jomac sleeve has been 
mounted on the core, it is virtually 
indistinguishable from a conventional 
unit. The sleeves will be available for 
9, 10, 12 and 15” coating machines. 
They can be successfully used for 
spot, margin and solid coating of tin 
plate. The Jomac coating rolls have 
been tested for several months in large 
metal decorating plants with excellent 


selves to determine suitability. He 
mentioned the different types of alu- 
minum available for various purposes, 
with the choice depending largely on 
the end use of the product. 


Minimum for Plates 
Mr. McClain went on to praise the 
qualities of aluminum for conven- 


for Coaters 


results, according to the manufac- 
turer. Additional tests are currently 
being conducted in other metal dec- 
orating plants throughout the East. 

Jomac told ML that it plans to 
distribute the new units through au- 
thorized roller manufacturers in all 
parts of the United States. It will li- 
cense the selected roller companies 
to supply the sleeves, but it will han- 
dle manufacturing of the cores. 

It is the intention of Jomec that 
these distributing points will stock a 
variety of sizes in order to provide 
prompt service to the metal decorating 
industry. The cost of the new Jomac 
disposable sleeve, it was indicated, 
will be equal to conventional recover- 
ing costs. Officials of Jomac Inc., 
(Philadelphia 38, Pa.) which has been 
serving the graphic arts field for 23 
years, stated that the new coating 
roller is the result of more than two 
years of research, development and 
testing. They believe it is a completely 
new approach to the coating roller 
problems of the metal decorating 
trade and have applied for patent 
rights. It is also believed that it may 
find many other applications through- 
out the industry.*® 


At left is steel core, showing location of expandable chucks. 
At right is sleeve going over it. 
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tional and presensitized litho plates. 
He said inks for aluminum are of the 
same type as those applied to tin- 
plate, and have been greatly improved 
in recent years by the ink manufac- 
turers. 

As for corrosion of aluminum 
“there is no need for concern,” al- 
though the speaker cautioned that it 
is wise to assume that the danger of 
corrosion exists and to overcome it 
by proper evaluation. “We ail know 
from experience that none of the com- 
mercial metals is immune to all cor- 
rosive conditions.” 

“In summing up,” he added, “it 
can be stated that coating and litho- 
‘graphing aluminum flat sheet offers 
no more difficulty than is encountered 
when coating and lithographing com- 
petitive metals.” 

Another technical report was cen- 
tered on enameling problems on elec- 
trolytic tin plate. It was presented by 
Henry Bates, of Lilly Varnish Co. 

“At first, when electrolytic tin plate 
was introduced during World War 
II, it looked like the answer to all our 


problems,” Mr:-Bates remarked, “but 
we soon ran into a number of prob- 
lems, involving ununiform coverage, 
need for organic coatings, poor solder- 
ability, and poor adhesion. No plate 
was acceptable at first, but gradually 
we overcame our problems. In addi- 
tion to our technical handicaps, we 
soon learned that the public wouldn’t 
accept the matte finish of this plate 
as readily as we had anticipated.” 

He went on to comment on these 
problems: 

@ Washing and rinsing—the sheet 
must be chemically clean because the 
smallest residue will cause trouble. 
Distilled water is recommended. 

®@ Chemical treatment — generally 
good but overtreatment, particularly 
in association with an improper wash- 
ing, can harm the soldering. 

@ Oiling vs. Dry —these plates 
were regarded as the first real oppor- 
tunity to do away with palm oil (used 
to prevent oxidation at hot dip pot) 
but the dry plate still was found to 
be impossible. Tests are still going 
on, involving cottonseed oil, and the 





issue still is debated heatedly by metal 
decorators. 

@ Pin Holes—there are many 
causes for these troublesome flaws. 
Adjustment of the oil, oven tempera- 
ture, speed of timing, etc. all seem to 
be involved in the problem. 

@ Creeping and Crawling—enamel 
tends to go into the margin on the 
plates or fails to cover tl.e whole area. 
Both problems are troublesome, but 
some success has been found with 
remedies. 


Magic of Color 

The final talk was a colorful dem- 
onstration by O. C. Holland, of Inter- 
chemical Corp., Printing Ink Divi- 
sion, on the “Magic of Color.” Mr. 
Holland spent some time >xplaining 
the psychology of color and the ways 
in which the eye can be fooled by 
color illusions. Then he showed, with 
color wheels, the way to determine 
compatibility of colors. Since all light 
is dependent on color, serious consid- 
eration must be given to lighting 
(Continued on Page 143) 
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THE CONSOLIDATED RPM TELETRONIC CUTTER 41-51-60-65 in. 


Made in 41-in., 51-in. 60-in, and 65-in. size and now being equip- 
ped with the NEW TELETRONIC Spacer Unit manufactured by the 
world famous Telefunken Co. of Germany. 

The NEW TELETRONIC Spacer operates the entire cutter auto- 
matically, with pre-determined spacings for the entire sheet, 
regardless of how many cuts required. There is an 8-channel 
memory unit, enabling different jobs to go through, without 
operator doing more than pushing the button for the particular 
job to be cut. 


SPACER 


The Consolidated RPM is a hydraulic cutter with variable ad- 
justments for clamp pressure, power split back gauge, heavy 
duty double pull bars cutting from right to left smoothly, quietly 
and accurately. It will increase your production and give you 
more accurate cutting than any other cutter in the field today. 
With the double electric eye safety feature and, available as an 
extra accessory, the air cushion table. With all these advantages, 
the Consolidated RPM will cost you less, while it earns you more. 


CONSOLIDATED INTERNATIONAL equipment and supply company 





1030 W. CHICAGO AVE. @ CHICAGO 22, ILLINOIS @ Phone TAylor 9-3950..5! 


330 W. 26th ST., NEW YORK 1, N. Y. = 
PHONE ALGONQUIN 5-4950 
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25 HUNTINGTON AVE., BOSTON 16, MASS. 
PHONE COMMONWEALTH 6-3888 


& 1430 VENICE BLVD., LOS ANGELES 6, CAL. 
PHONE RICHMOND 8-2186 
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.--- BIG WHERE IT COUNTS— 


in service 





facilities, apne — neat 


research, SPLIT-SEC* instant-setting ink ideal for 


jobs requiring rapid printing and handling. Elim- 

t ec hni ca l h e lp inates off-setting, permits faster back-up of work- 

and-turn forms. Full range of colors, plus black. 

* Trademark 

REDISET® Modern quick-setting, all-purpose, 

press-ready ink. Produces a brilliant semi-gloss 

finish on coated and uncoated stocks. Eliminates 

RESEARCH Improving old products and discovering scumming, greasing, stripping. Tackless, soft- 
new ones is a continuous activity at GPI. A large, well-equipped bodied, color-strong and has excellent printability. 
staff of chemists and engineers constantly evaluate formulas, HARD-TEX® Finest litho ink for all metal 
methods and materials . . . to bring you better products products. Quality-controlled for consistent batch- 


for more profitable printing. to-batch uniformity. Features better adhesion, 


‘ : cleaner, sharper printing and greater economy. 
MANUFACTURING GPI inks and supplies Takes processing, pasteurization and extreme 


are famed for their quality and uniformity. weather conditions. 





Rigid controls in manufacturing assure dependable LITHO SUPPLIES One-stop source 
press performance at all times. for all pressroom needs. Write for complete “GPI 
BUYER’S GUIDE” listing over 300 products, 
TECHNICAL ASSISTANCE Gota problem? including lithographic equipment. 
Call your nearest GPI field man. He’s a press-trained technician. = .-—---—-——-—-—-—————-—-—-—-—---—-—- 
who knows inks and equipment . . . will be glad CLIP AND MAIL TODAY 


iol * General Printing Ink Company 
to join your team to help you save money, build profits. 750 Third Avenue, Mew York 17, ¥.Y. 
Send me the GPI BUYER'S GUIDE FOR 
LITHOGRAPHIC SUPPLIES AND EQUIPMENT 


SERVICE GPI promises top service . . . and delivers it! 
Complete localized manufacturing and sales offices 











ee -F 


: : . Name Title 
are strategically pinpointed throughout the U.S. You get 
what you want, when you need it . .. without delay. Compory 
Address 
City State 





General Printing Ink Company 


Division of 
Sun Chemical Corporation 











Branches in all principal cities 750 Third Avenue, New York 17 
Sun Chemical’s Graphic Arts Group: GENERAL PRINTING INK Gravure, Letterpress, Offset Inks and Supplies GEO. H. MORRILL Newspaper Inks 
BENSING BROS. AND DEENEY Flexographic Inks RUTHERFORD MACHINERY Lithographic Equipment 
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FROM iL |G5.71 


‘ SAFETY BASE SHRINK RESISTING 


A new base... 
a new emulsion in 


FORMALITH FILM. 


to set a new standard of lith film quality! Improved 







se Oe a ee a Oe a, 





THE BASE. The special SR (Shrink Re- Type 
sistant) base of the new Formalith means 

true dimensional stability, plus three other . 
important working qualities: it will not kink, 
it scribes beautifully and it cuts easily. No 
other lith film base offers all these advan- 
tages in such high degree, yet Formalith is 
not premium priced! 


THE EMULSION. A new, extremely high 
contrast emulsion which consistently pro- 
duces beautiful line and screen negatives 
every time! Lines are clean and black; dot 
structure is sharp and hard. Because of its 
wide latitude in both exposure and develop- 
ment, Formalith is unusually versatile; its D3 
long scale makes it perfect for screen prints. ike oe 
And opaquing is practically eliminated. ic 


New Formalith G5.71 (.005" base) and G3.71 
(.003" base) are now available from your Scsoce a 
regular graphic arts supplier. oe T° f 





ILFORD ING. 37 West 65th Street, New York 23, N. Y. 


IN CANADA: Canadian distributors for Iiford Limited, London: W. E. Booth Co., Ltd., 12 Mercer St., Toronto 2B 
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LITHO CLUB.NEWS 








Vanguard Rocket Described 

The September meeting of the 
Cleveland Litho Club, held in the new 
Engineering and Scientific building, 
featured a talk by Patrick E. Lannan, 
vice president of Designers for In- 
dustry. Mr. Lannan, who is project 
manager of the firm’s electronic divi- 
sion, spoke on “Operation Vanguard.” 

The background of space travel, in- 
cluding man’s early attempts at rock- 
etry and flight, the German V-2, and 
the acceleration of scientific progress 
due to military pressures, comprised 
the introductory portion of Mr. Lan- 
nan’s talk. Further discussion was de- 
voted to problems of satellite launch- 
ing and the technical aspects of the 
Vanguard. 

Leonard L. Doran of the Oxy-Dry 
Sprayer Co., has been accepted as a 
member of the Club. 

Russell Waddell, 1st vice president, 
has resigned his position and is mov- 
ing to Racine, Wisc., to take a job 
with Western Printing and _ Litho- 
graphing Co. 





Shows Mailing Pieces 

Promotion pieces utilizing such at- 
tention holding objects as shrunken 
heads, fluttering black butterflies and 
nostalgic mementoes of the Third 
Avenue El were the subject of an un- 
usual program conducted by P. K. 
Thomajan for the Young Lithogra- 
phers on Oct. 8. 

Meeting at the Advertising Club in 
New York, members were shown ex- 
ample after example of what a little 
imagination can do for a mailing 
piece. Mr. Thomajan, who is a sales 
promotion consultant, displayed and 
described pieces utilizing ingenious 



































fold-outs, tip-ons, pop-ups and gadg- 
ets. All were successful he pointed out 
because they employed staging, show- 
manship, good packaging and origi- 
nal presentation. 

“A good mailing piece must cap- 
ture the imagination,” he said, “and 
get the recipient in the mood. Words 
aren't enough, people want to see a 
sample or something that ties in with 
the product.” 

He also emphasized the importance 
of the proper use of color, compact 
packaging and knowing how to fold 
paper. 

Three new members were intro- 
duced at the meeting. They were Gar- 
rett J. Cronin, Schlegel Lithographing 
Corp., and Joseph R. Harris and Don- 
ald S. Winship of Brett Lithographing 
Co. 

The next meeting, on Nov. 12 at the 
Advertising Club, will feature a talk 
on “The Jet Age” by a representative 
of Eastern Air Lines. 





Club Honors Gandelman 

More than 125 members of the 
Connecticut Valley Litho Club met at 
the Bond Hotel in Hartford last month 
to honor David Gandelman, past 
president of the club, and present 
him with a Senefelder bust. James 
Fraggos, president of the Halliday 
Lithograph Corp., and assistant secre- 
tary of the National Association of 
Litho Clubs, made the formal present- 
ation and commented on Mr. Gandel- 
man’s contributions to the litho- 
graphic industry. 

Mr. Gandelman is general manager 
of the City Printing Co., New Haven, 
and president of Printing Industry of 
Connecticut. 

For the educational portion of the 
meeting, John Anderson, technical 
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representative for Eastman Kodak Co., 
demonstrated the Kodak method of 
Three-Color offset printing. With the 
use of color slides he showed the re- 
sults that can be obtained with the 
process. Mr. Anderson said that in- 
terest in the process is running very 
high throughout the country but that 
the process must not be misconstrued 
as competition for the present four 
color method. 





Discusses Humidity 

A future member club of the NALC, 
The Litho Club of South Florida, met 
on Oct. 13 to discuss a problem of 
special interest to pressmen in that 


hot climate . . . humidity. Donald 
Drake of the Champion Paper & Fibre 
Co., the main speaker, outlined the 
effects of temperature and humidity 
on paper in the pressroom and an- 
swered questions from the floor. 

The club, which held its first meet- 
ing in May, has grown from 26 to 
125 members in less than six months. 
Seventy members attended the last 
meeting. 

Guest speaker at the October meet- 
ing was W. O. Morgan, NALC Club 
Coordinator, who outlined the benefits 
of belonging to the national group. 

The November meeting will feature 
a discussion on press problems and 
will be conducted by Harris-Intertype 
Corp. 





Discusses Vertical Camera 

Kenneth B. Beattie, president of 
Kenro Graphics Inc., Chatham, N. J., 
Vertical 18” 
cameras to members of the Twin City 
Litho Club in October. 

The club will hold its annual elec- 
tion of officers on Dec. 4, at the Hotel 
Lowry. Leonard Holzinger, vice pres- 


described the Kenro 


ident, has been nominated for presi- 
dent. Other nominees are Kip Goebel 
for vice president; Frederick Schulz 
and Edward Martin, secretary; An- 
drew Anderson, William Bosshart and 
Earl Olson, treasurer. 
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To Elect Officers 

Members of the Washington Litho 
Club will meet for the election of of- 
ficers on Nov. 25 at the Continental 
Hotel. 

Candidates approved by the Board 
of Governors at its October meeting 
are Albert L. Tucker, Sauls Litho- 
graph Co., president; Raymond E. 
Geegh, Government Printing Office, 
vice president; Arthur L. Nugent, 
U. S. Coast & Geodetic Survey, secre- 
tary; and Joseph McSweeney, Pro- 
gressive Color Corp., treasurer. 

Nominees for the board of govern- 
ors are Clinton J. Brown, Randell 
Printing Co.; Walter F. Conway of 
Conway Associates; Joseph H. Henn- 
age, Jr., of Hennage Lithograph Co.; 
Henry Paolini, Lanman Engraving 
Co.; Frank Frazzano, Sauls Litho- 
graph Co.; John L. Grant, Govern- 
ment Printing Office; Robert J. Lefe- 
bvre, State Dept.; J. Stuart Rich, 
Navy Dept.; Elmer C. Smith, Geo- 
logical Survey; and Richard A. Whit- 
lock, Dept. of the Air Force. James 
L. Austraw of Stanford Paper Co., 
and Paul H. Schafer of Harris- 
Seybold Co., have been nominated for 
the associate board of governors. 

The educational portion of the 
meeting will feature a panel discus- 
sion conducted by Albert R. Mater- 
azzi, lithographic technical consultant 
for the Litho Chemical & Supply Co. 

Panel members will include Joseph 
McSweeney, Progressive Color Co.; 
Robert Hancock, Saul’s Lithograph 
Co.; Brainard Burgess, Colortone 
Press; Robert Luciani, Haynes Li- 
thograph Co.; Robert Kline, Capital 
Printing Ink Co.; and James Austen 
of the S. D. Warren Paper Co. 

Reservations for dinner preceding 
the meeting may be made by contact- 
ing Raymond Geegh, 1915 33rd St., 
S. E., Washington. 





Hold ‘Problem Night’ 

On Oct. 1, 40 members of the Buf- 
falo Litho Club met at the Forty and 
Eight Club for a question and answer 
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session on press, plate and ink prob- 
lems. Panel members were Paul Whys- 
musis, International Printing Ink 
Corp., and Herbert Thornton of Mc- 
Cutcheon Inks. 

The club reports that its recent an- 
nual outing was a huge success and 
resulted in one sprained ankle, one 
bent finger, three charley horses, 
many sore arms, lame backs and 
aching muscles. 

The November meeting was sched- 
uled for Nov. 5, at the Eastman- 
Kodak Stores, 733 Main St. 

ee i ey 





3M Presents Program 

Members of the Cincinnati Litho 
Club met at Guidara’s restaurant on 
Oct. 14 to hear representatives of the 
Minnesota Mining & Manufacturing 
Co. discuss some of their company’s 
new products. 


The speakers were E. W. Archbold, 
Raymond Witham and Carl Etter of 
the 3M graphic arts laboratory in St. 
Paul. They described in detail the 
firm’s dampening system, presensit- 
ized plates and new techniques for 
developing extra large plates. 





Cover of the announcement brochure con- 
taining details and entry blanks for the 
9th Lithographic Awards Competition & 
Exhibit which is being mailed to lithog- 
raphers and printing buyers this month, 
The four-color promotional piece was pre- 
pared by Allan Seide, New York graphic 
arts designer and consultant. Copies can 
be obtained from the Lithographers Na- 
tional Association, 597 Fifth Ave., New 
York 17. 





3M Products Demonstrated 
Verlyn Phillips, sales representa- 

tive for the Minnesota Mining & 

Manufacturing Co., and Henry Hatch, 


regional sales supervisor, demon- 
strated some recent 3M developments 
for members of the St. Louis Litho 
Club on Oct. 2. 

Products featured were the 3M 
dampening system, positive acting 
plate and new chemicals for the 3M 
negative plate. 

The eight-week course in lithog- 
raphy sponsored by the club and the 
Ranken School of Mechanical Trades, 
started late in September with more 
than 100 attending. 





Warns of Letterpress Gains 

Edward Blank, director of produc- 
tion management and new develop- 
ments for the New York Employing 
Printers Association warned lithogra- 
phers attending the Oct. 22 meeting 
of the New York Litho Club that let- 
terpress printing is making rapid 
strides and lithographers must be 
ready to meet the challenge. He 
pointed out however that make-ready 
time and four-color quality still swing 
the balance in favor of lithography 
and that “the process will continue 
to progress as long as the industry 
realizes what needs to be done and 
does it.” 

Mr. Blank described many of the 
new letterpress developments shown 
at the recent letterpress forum in New 
York and discussed their possible ef- 
fect in the competition between the 
two processes. 

He placed special emphasis on the 
Du Pont photopolymer plates which 
he said will reduce make-ready time 
and letterpress costs. 

In a comparison between 76” 
four-color offset presses and 76” ro- 
tary four-color letterpress units the 
speaker said that “the average net 
production of sheets is considerably 
higher for the letterpress machines.” 
He then cited figures which showed 
that the difference is as much as 20 
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Produce the finest in 
printing results ... with 
minimum packing and pressure 


Now made possible by our exclusive compounding 
of more highly-resistant polymers . . . to retain 
resilience, low compression and high ink transfer! 


Shamrock “‘kiss’”’ impression 
now let’s you enjoy... 
e Longer plate life 


e Better halftone quality 


e Lower embossing because swell-resistant 





@ Lower debossing with lower compression-set 
e Greater smash resistance because of higher resilience 


e Smoother surface because of improved curing 
and finishing 


e Improved production because of reduced 
make-ready time 


e Easier wash-up because... “It shows green 
when it’s clean!”’ 





WARRANTY: 


The Shamrock “kiss’’ Impression Offset Blanket is 
a premium product sold at a regular price. It is guaran- 
teed by SAM’L BINGHAM’S SON MFG. CO. to give 
complete satisfaction or your money back. 


MANUFACTURERS (OF 
PRINTERS’ ROLLERS 
LITHO-OFFSET ROLLERS 


Call, write or wire your nearest Bingham factory for _ 
more information about the Shamrock ‘‘kiss’”’ Impression 
Offset Blanket or a trial run. 


Chicago Des Moines Kansas City Pittsburgh 
Atlanta Detroit Milwaukee St. Louis 
Cincinnati Houston Minneapolis Searcy, Ark. 
Cleveland Indianapolis Nashville Springfield, O. 
Dallas Kalamazoo Oklahoma City 





MORE PRINTERS USE BINGHAM ROLLERS THAN ANY OTHER KIND 








Litho Club Secretaries 


ATLANTA: Hulan Hill, 590 Glendale 
Dr., Decatur, Ga. 


BALTIMORE: Harold E. Hackman, 541? 
Leith Rd., Baltimore 12. 


BOSTON: Vincent J. Aliberte, 2010 
Revere Beach Pkway, Everett 49, Mass. 


BUFFALO: Edmond S. Sendker, 978 
Ellieott St., Buffalo 9 


CANTON: Clayton Betz, 531 Grosvenor 
Dr., Massillon, O. 


CHICAGO: James V. Gianpetro, 40 S. 
Clinton St., Chicago 6 


CINCINNATI: Harold Biddle, 3308 Gal- 
braith Rd., Cincinnati 


CLEVELAND: Alvin Martin, 1011 Power 
Ave., Cleveland 14 


. COLUMBUS: Edward Carter, 873 Wil- 
liams St., Columbus 8 


CONNECTICUT VALLEY: James W. 
Bellamy, 72 Steuben St., Indian Or- 
chard, Mass. 


DALLAS: A. G. Copeland, 3116 Com- 
merce St., Dallas 


DAYTON: Loomis Pugh, Route #2 Troy 
Rd., Springfield, O. 


DETROIT: Erhard B. Toensfeldt, 2000 
W. Eight Mile Rd.. Ferndale 20, Mich. 


FORT WORTH: John McLaughlin, 2817 
Thannish, Fort Worth. 


HOUSTON: Frances Porter, 2301 Huldy 
St., Houston 19 


LOS ANGELES: Al Griffin, 520 Monterey 
Ra., S. Pasadena 


MILWAUKEE: Jack W. Miller, 2572 N. 
21st St., Milwaukee 


NEW YORK: Louis Happ, 1i Darby 
Court, Malverne, N. Y. 


PHILADELPHIA: Joseph H. Winterbury, 
618 Race St., Philadelphia, 6 


PIEDMONT: Mrs. Jo Woody Shaw, 502 
Security Bank Bldg., High Point, N. C. 


ROCHESTER: William Dykes, 188 Or- 
chard Dr., Rochester 18 


SHREVEPORT: Roena Bradford, Post 
Office Box 397, Shreveport 


ST. LOUIS: Ray K. Eckles, 7023 Ridom. 
St. Louis 16 


SOUTH FLORIDA: George H. Seitz, 1450 
N.E. 109th St., Miami. 


TULSA: Mrs. Madeleine K. Hare, 2521 
South Birmingham Place, Tulsa 14 


TWIN CITY: Mr. Clifford Goebel, 138 
Montrose Place, St. Paul 


WASHINGTON: Raymond Ceegh, 1915 
33rd St., S.E., Washington 20 


CENTRAL WISCONSIN: George L. 
Camarda, 523 Oak St., Oshkosh, Wis. 
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percent when running uncoated stock 
and 36 percent for coated stock. “The 
difference also remains between the 
smaller rotary letterpress units and 
offset presses,” he commented. 

However, the picture isn’t all black 
he elaborated. Lithography is still a 
young aggressive process with excel- 
lent research facilities and many ad- 
vantages, including longer runs and 
more durable plates. 

Mr. Blank said he believed that 
lithography could stand improvement 
in the dampening system, and that a 
better dampening system would elim- 
inate many of the problems in the 
process such as fluctuation of color 
across the sheet and from sheet to 
sheet, and reduction of “punch” in 
the inks. 

He also said he thought a lot could 
be done for the process if the cost of 
litho papers could be reduced to a 
level nearer letterpress paper costs. 

After his talk Mr. Blank answered 
several questions from the floor, most 
of them on the Du Pont plate, and ex- 
pressed the opinion that at present 
these plates don’t constitute too seri- 
ous a threat because of their high 
cost. 

New members of the club intro- 
duced at the meeting are Stanley 
Peckins, Charles J. Borski, William 
Pasquetretta, Murray Leigh, John 
McCullough, George Glazer, Jerome 
Wohlstader, Bernard Harris, Thomas 
C. McHardy, John J. Elmes and Louis 
M. Panagini. 

The club’s annual Christmas party 
will be held on Dec. 12 in the Bow- 
man Room of the Biltmore Hotel. 
Members are urged to make their 
reservations early. 





Discusses Litho Films 

Peter Krause, photographic en- 
gineer at Ansco, Binghamton, N.Y. 
spoke on “The Film Manufacturer 
Looks At Litho Films” before mem- 
bers of the Philadelphia Litho Club 
on Oct. 27. He is in charge of field 
evaluation in the quality control de- 
partment of Ansco. 

Meeting at the Poor Richard Club, 
members heard Mr. Krause describe 
many of the instruments and methods 





that Ansco uses in the manufacture 
of emulsions and film bases. 

He also gave examples of the rela- 
tion between some basic emulsion 
characteristics and film behavior as 
it affects the litho cameraman in his 
every day work. 

Mr. Krause pointed out that it is 
only through a better understanding of 
the physical and chemical properties of 
film and its components and their re- 
lations to practical film performance 
that progress can be made. 

In November the club will hold its 
annual election of officers. The board 
of governors met in October and has 
nominated a slate to present to the 
membership at the next meeting. 

Members have been encouraged to 
nominate from the floor at the meet- 
ing and to participate actively in the 
selection of new executives. 

New members of the club are 
Franklin A. Hagist, Du Pont Co.; 
Michael Pitcairn, Ives Color Co.; 
Jules Freedman, Ives Color Co.; 
Robinson J. Villa, Ewing Technical 
Publications; Joseph D. Shockley, 
Hambleton Co.; and Herbert R. 


Henny, Jr., Philly Litho Co. 

The club is presently planning to 
publish a complete roster of its mem- 
bership in the near future. 





Beutner Silene Club y 


The Chicago Litho Club had as its 
October speaker, Grant Beutner of 
the RBP Chemical & Supply Co., 
Milwaukee. Mr. Beutner’s talk dealt 
with the impact of scientific develop- 
ments on the lithographic industry. 

Before joining RBP, Mr. Beutner 
was a technical engineer with West- 
ern Printing & Lithographing Co. 

For its November meeting the club 
plans to make use of Champion Paper 
Co.’s new film, “1104 Sutton Road.” 





Holds Square Dance 
The Detroit Litho 
“Western Dance Jamboree” on Oct. 
23, at Gramer’s Barn. Refreshments 
were served and prizes awarded for 


Club held a 


the most authentic western costumes. 
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WORDS TAKE WINGS 








On this field of brilliant white, words reach new heights of distinction. But there’s more to 
Shocking White PLOVER BonpD than meets the eye. 














Beneath the venerable spring house at Whiting Springs flows the most sympathetic paper 
making water in the whole wide world. So perfectly distilled by nature that it needs no filter- 
ing, no treatment with harsh chemicals that might deteriorate or discolor the pure, strong 
cellulose fibers. 99 gallons of this crystalline papermaking water are used to process a single 
pound of Shocking White PLOVER Bonp. 


. Selected cellulose fibers . . . the clear and sparkling waters of Whiting Springs . . . vivid white 
fluorescent dye. All are blended skillfully together to produce Shocking White PLOVER BonpD, 
the visibly brighter, visibly better letterhead paper. The difference will be visible, too, in your 
press performance. 






WORDS TAKE WINGS ON SH 


'PLOVER BOND THE WHITEST 
|}LETTERHEAD PAPERS 


ve 


MII 


SHOCKING WHITE 
-ST WHITE IN FINE 

















SAMPLE SHOCKING WHITE PLOVER BOND. 


ANY ONE OF THE PERMANIZED PAPERS 


DISTRIBUTORS LISTED HERE WILL BE GLAD TO 


ACQUAINT YOU WITH THIS WHITE AMONG 


WHITES 


ey eer Whitaker Paper Company 
Baltimore.......... Boxter Paper Company, Inc. 
Bethlehem, Pa..Wilcox-Walter-Furlong Paper Co. 
Birmingham.......... Jefferson Paper Company 
MNES Wek bane sieo we Zellerbach Paper Company 
Boston........ Cook-Vivian-Lindenmeyr Co., Inc. 
Bristol, Va.-Tenn........ Dillard Paper Company 
Brockton, Mass....The J. C. Campbell Paper Co. 
ee The Alling & Cory Company 
Burlington, Vt.....Mermont Paper Company, Inc. 
Charlestown, Mass. Seaboard Paper Company, Inc. 
DG pax seskcase ee Dillard Paper Company 
Serre < Chicago Paper Company 
DE csikse ashe vast Midland Paper Company 
ee ee Moser Paper Company 
PS Reliable Paper Company 
Cincinnati...... The Chatfield Paper Corporation 
eee The Alling & Cory Company 
Gopemeta, S.C... .c cece Palmetto Paper Company 
Ssh Faxes viewed Clampitt Paper Company 
Danbury, Conn............ Mid-Eastern Envelope 

& Paper Company 
Des Moines.......... Western Newspaper Union 
Ae Union Paper & Twine Company 


eae Whitak 
Dubuque.... 
D 









Greenville, S. C......... re 
Horrisburg......... The Alling & Cory Company 
Hartford, Conn............ Batt Paper Company 
Hartford, Conn........ Henry Lindenmeyr & Sons 
an win ooe'nle Henry Lindenmeyr & Sons 
....Clampitt Paper Company 






Jackson, Mi 









Jacksonville...... Graham-Jo 

Kansas City........ Midwestern Paper Company 
SEI sc ocsccann Wertgame Paper Company 
Knoxville........ Louisville Paper and Mfg. Co. 
Ss o5skbsvebeeue Western Newspaper Union 


Whiting- 
















Sg ee Western Newspaper Union 
Los Angeles......... Zellerbach Paper Company 
Lovisville........ Louisville Paper and Mfg. Co. 
Madison, Wis....... General Paper & Supply Co, 
Madison......... Yankee Paper & Specialty Co. 
Memphis........ Louisville Paper and Mfg. Co. 
Menasha, Wis.....Yankee Paper & Specialty Co. 
ee E. C. Palmer & Company, Ltd. 
Milwaukee....... Allman-Christiansen Paper Co. 
Milwaukee..... Dwight Brothers Paper Company 
Milwoukee....... Yankee Paper & Specialty Co. 
Minneopolis........John Leslie Paper Company 
Minneapolis.......... Newhouse Paper Company 
Minneapolis........ Wilcox-Mosher-Leffholm Co, 
Montgomery, Ala...W. H. Atkinson - Fine Papers 
Moline, ee Newhouse Paper Company 
ene Clements Paper Company 
ee J. B. Card & Paper Company 
New Orleans..........¢ Alco Paper Company 
New Orleans............ Sam A. Marks and Co. 
a A Ee The Alling & Cory Company 

Miller & Wright Division 
New York........ H. P. Andrews Paper Company 


eer Berman Paper Corpg 





Pawtucket... . 
Philadelphia......... 
Philadelphia... .Wilcox-Walter-Furlong Paper Co. 






RE Zellerbach Paper Company 


Pittsburgh......... 
Pocatello, Idaho..... 


IN FINE LETTERHEAD PAPERS. 





ROCOOIET. oss scere The Alling & Cory Company 
Sacramento......... Zellerbach Paper Company 
SO I  65ks snk ccee Acme Paper Company 
DI sas cane sss John Leslie Paper Company 
ee ee Newhouse Paper Company 
Salt Lake City....... Western Newspaper Union 
Salt Lake City....... Zellerbach Paper Company 
BOW DE. 0 i asciad Zellerbach Paper Company 
San Francisco....... Zellerbach Paper Company 
ee err Zellerbach Paper Company 
WES Gas scasesae Zellerbach Paper Company 
ee Western Newspaper Ug 
bee Western Newspap 


ee er John Leslie Pg 
eee -Zellerba 

| eee 
i 

















Tacoma........ 





Tacoma.... 





Tampa. 
Tol 





























Bodeloupe; Netherlands 
- Curacao, Aruba; Chile - Santia- 
go; Colombia - Bogota, Barranquilla, Medel 
Cuba - Havana; Ecuado 2 


Man- 
¥; Paraguay - Asun- 











Richmond......... B. W. Wilson Paper Company 
Roanoke, Va............ Dillard Paper Company 











BETTER PAPERS ARE MADE WITH COTTON FIBER 





the visibly better letterhead paper 


- Lima; Puerto Rico - San Juan; 
Trinidad - Port-of-Spain; Uruguay - Montevideo; 
Venezuela - Caracas, Moracaibo. 


Paper Company, Stevens Point, Wisconsin 


Lithographed on Shocking White PLOVER BOND, Cockle Finish, Sub. 20 
(1-897 -58: USA) 







































































Bankers Discuss Magnetic Inks 


AGNETIC inks for imprinting 

coded characters on bank 
checks and processing them electroni- 
cally received considerable attention 
at the recent 84th annual convention 
of the American Bankers Association 
in Chicago. “However, it’s going to be 
a long time before automatic check 
sorting and processing will be fully 
achieved,” a report to the convention 
cautioned. 

While machines for the work are 
available, a lot of details remain to 
be settled, one technical committee 
announced. Field tests in which check 
printers are participating with the 
machinery makers could be com- 
pleted by the end of this year it was 
stated. For instance, the problem of 
positioning the line of figures along 
the lower edges of the check calls for 
further study, it was reported. 

Bankers were advised to take an- 
other look at costs and determine for 
themselves just what electronic check 
handling will enable them to save in 


their accounting operations. There is 
some division of opinion on whether 
banks should absorb the entire cost 
of imprinting checks in the new mag- 
netic ink system or supply them to 
patrons at a price to cover costs. 
Whether the bank should do its own 
printing of checks or get this done by 
commercial printers was another 
question discussed. 

In the trade show of bank equip- 
ment and supplies at the convention, 
National Cash Register Co. presented 
its new bank automation system, 
which 
printing magnetic characters on 
checks. 

A. B. Dick Co., Chicago, also dem- 
onstrated its offset check imprinting 
equipment whose output is rated at 
from 4,500 to 9,000 copies per hour 
and recommended for either conven- 
tional check printing or for partial or 
full automation. 

If full automation is planned, mag- 
netic ink is an absolute prerequisite 


included two machines for 


for the printing of the code symbols, 
the Dick company representatives em- 
phasized in their presentation. For 
this they announced the availability 
of a magnetic ink of their own manu- 
facture. This ink, it was stated, has 
been proved in actual bank operations 
by one large commercial bank. 

De Luxe Check Printers, Inc., of 
Chicago, was another participant in 
the bankers’ trade show. This com- 
pany has played a prominent part in 
the pioneering work on use of mag- 
netic inks for imprinting checks. 

® 
Elects Three Vice Presidents 

The election of three vice presidents 
was announced by the Mergenthaler 
Linotype Co. last month. 

They are Paul S. Chisholm, domes- 
tic sales; Louis Rossetto, research and 
engineering; and William H. Gran- 
ville, manufacturing. 

Mr. Chisholm succeeds J. W. Reid 
who retired last month after 44 years 
with the company. Mr. Reid will con- 
tinue as a member of Linotype’s board 
of directors and as a consultant to its 
sales division. 








is the one who will 


FIND TIME 


to read the leading trade magazine 


the successful lithographer 
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IN PHOTOENGRAVING 


Rogers Engraving Company 
CHICAGO, ILLINOIS 


“The push button precision of Robertson's 
31” Overhead Camera guarantees accuracy 
in registration and re-registration to .001 
of an inch; saves valuable time in the 

focusing area, and permits more versatile 
techniques in photo-composing.” 


IN LITHOGRAPHY 


Shelby Lithographing Co., Inc. 
DETROIT, MICHIGAN 


“Since replacing our old cameras with 
Robertson’s 41” Overhead and two Shooting 
Stars, we have tripled our capacity. 
Electronic controls enable us to do pre- 
cision color correcting and masking 
formerly done by hand with doubtful 
accuracy; and we save valuable operator 
time in copy positioning and focusing.” 


EVERYWHERE 


Plate-Mates 


BY ROBERTSON — 






the new line of precision engineered and 
coordinated photomechanical equipment, 
is increasing shop efficiency, lowering 

costs, and insuring highest quality in _ agg . 
all plate-making operations, with di ~~ 4 = 
their built-in features of accessibility, i ail 


safety and durability. > 


ge If you are seeking lower cost, precision production in any field of photomechanical reproduction, 
send for detailed descriptions of Robertson’s complete range of modern precision cameras, 
Robertson’s Plate Mates and essential accessories. It will be sent promptly. 


A COMPLETE LINE OF PHOTOMECHANICAL EQUIPMENT 


ROBERTSON PHOTO-MECHANIX, INC. 


029400) LR NE SE BANE NSE. SC ACE AGO. .321,. AAA 
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NEWS about the TRADE 





Industry Mourns Wade Griswold 

Scores of prominent lithographers 
from across the country came to New 
York last month to pay their respects 





Wade Griswold 


to Wade E. Griswold at funeral serv- 


ices on Oct. 23, following his tragic 
death. Griswold, who retired as ex- 
ecutive director of the Lithographic 
Technical Foundation in July, was 
one of the most respected leaders in 
the industry, and tributes to that ef- 
fect were voiced by friends and co- 
workers in all phases of the graphic 
arts. 

Mr. Griswold, who assumed his 
post with LTF in 1944, is credited 
with being responsible for much of 
the Foundation’s remarkable growth 
in the post-war years. 

He undertook an accelerated mem- 
bership drive, guided the fund rais- 
ing, promotion and publicity activities 
and served as liaison between the 
Foundation and other graphic arts 
organizations. 

Mr. Griswold, who was 62, was 
found shot with a rifle in the cellar 
workshop of his New Jersey lhhome on 
Oct. 19. Police termed his death a 
suicide. His widow, Marjorie, was 


unable to give any reason for suicide. 

Mr. Griswold’s career in the litho- 
graphic industry dated back to the 
1920’s when he owned and managed 
a combination plant for five years. 
From 1927 through 1932 he was an 
executive of Alco-Gravure, a subsidi- 
ary of the American Lithographic 
Co., and in 1932 he was made West- 
ern sales manager for the parent 
company, a post he held until 1935. 

In 1935 he joined the Young & 
Rubicam advertising agency as an 
account executive and remained with 
the firm until 1943 when he joined 
another agency, Maxon, Inc., in a 
similar capacity. 

During his whole career Mr. Gris- 
wold maintained an avid interest in 
research and development in the print- 
ing processes and had developed a 
number of new methods, ideas and 
processes that have furthered produc- 
tion and quality in the field. 

A successor for his post at LTF is 
still being sought by the LTF board. 


Canary Resigns ALA Post 

George A. Canary, of Chicago, re- 
signed late in October as president of 
the Amalgamated Lithographers of 
America, at the conclusion of a five- 
day policy conference in Cleveland, 
ALA announced Oct. 28. 

It is expected that a successor will 
be chosen by referendum before the 
end of the year. Meanwhile, senior 
vice president Francis P. Slater has 
taken over temporarily. 


E. H. Munson Dies 

Erastus H. Munson, president of the 
Grinnel Lithographic Co., inc., Islip, 
Long Island, N. Y., died Oct. 27, at 
the age of 62. Mr. Munson purchased 
the Grinnel Co. in 1932. 
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PIA Plans Conferences 

Printing Industry of America has 
announced plans for a series of con- 
ferences designed to aid management 
in the areas of organization, sales, 
finance, production and manpower. 

A production conference and semi- 
nar will be held at the Edgewater 
Beach Hotel in Chicago, Dec. 1-5 
under the general title of “Jetlining 
Your Production.” Talks and discus- 
sions will cover such topics as plan- 
ning, quality, productivity, cost re- 
duction, manpower and equipment. 

“Preparing for the Fabulous 60’s” 
will be the theme of a president’s con- 
ference for top management at the 
Boca Raton Hotel, Boca Raton, Fla., 
Feb. 2-6. Titles of some of the talks 
scheduled for this meeting are “How 
do I develop my successor?”’, “What 
to know”, 


top management needs 


“Your sales program: how to gear it 


” 


for future needs”, “Managing taxes to 
increase profits”, “Evaluation of ex- 
pected impact of new letterpress and 
lithographic developments”, and “Cre- 
ating an atmosphere in which your 
people want to work.” 

Improving sales will be the general 
theme of a sales conference and se- 
minar scheduled for the Edgewater 
Beach Hotel, March 16-20. Topics will 
include discussions on new markets 
and ideas, customer buying habits and 
compensation for salesmen. 

The final conference and seminar 
in the series will take place Oct. 19-23 
at the Edgewater, and will cover fi- 
nancial tools for increased profits. 
Speakers are expected to cover bud- 
geting, financial controls, different 
accounting systems and case histories. 

Detailed information on any of the 
meetings can be obtained from PIA, 
5728 Connecticut Ave., N.W., Wash- 
ington 15, D.C. 
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Scores Pricing Techniques 


OMMERCIAL printers were warn- 
ed at a recent price conference 
sponsored by Printing Industries of 
Philadelphia that their continued 
ineptness in pricing techniques will 
“lead them to the grave.” Theodore 
Von Bosse, local graphic arts account- 
ing executive, cited the printer’s fail- 
ure to realistically analyze operational 
costs and his improper tampering with 
estimates to meet competition as the 
two greatest sources of concern. 
’ Following Mr. Von Bosse’s general 
theme, Oliver Martin, financial vice 
president of Williams & Marcus, pre- 
sented a series of charts dramatically 
illustrating the pitfalls of local pric- 
ing policies. Mr. Martin’s remarks 
we.e based on 28 estimates received 
from local printers on a hypothetical 
job. 

Mr. Von Bosse related actual case 
histories of local firms. In his talk 
he emphasized the need for careful 
reporting of departmental costs and 
accurate budgeting before any realis- 
tic pricing policy could be established. 
He also warned of the “foolhardiness 
of altering basic cost data in an esti- 
mate. If competition requires less 
than a full selling price, do not de- 
ceive yourself by adjusting the esti- 
mated costs. Take your licking know- 
ingly by reducing the profit margin. 
Only then will you be sure of an 
honest end-of-the-year operational pic- 
ture and only then will you have the 
realistic data you will need for future 
pricing.” 

Using a series of ten charts, Mr. 
Martin dramatically illustrated his 
analysis of the hypothetical job esti- 
mates received from members as part 
of the conference. Of the estimates 
submitted on the mythical 64-page 
booklet, price ranged from $4,800 to 
$7,300, a variance of 52 percent. 
Using composite figures, taking the 
highest paper, composition, press, 
etc., costs quoted and comparing these 
with the lowest of each of these areas, 
the figures were even more startling— 
$3,400 to $10,300 or a variance of 
more than 200 percent. 
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In successive charts, Mr. Martin 
indicated, among other things, that 
letterpress was both the highest and 
the lowest bidder; that in extra 1000’s 
printed at the same time, prices varied 
43 percent; and letterpress press costs 
were quoted on the average 81 percent 
higher than offset. 

Mr. Martin concluded his remarks 
with the following recommendations 
to printers: extreme care should be 
used in pricing materials; composing 
and preparation departments should 
be reviewed to determine accurate 
rates; the method of estimating com- 
position and preparatory work should 
be studied; press performance rates 
should be analyzed periodically to as- 
sure up-to-date data; an effective de- 
partmental cost and reporting system 
should be maintained; never tamper 
with cost data when altering a proper 
selling price to meet competition; and 
careful review is imperative of over- 
head, commission and profit policies 
to prevent serious distortion from 
arising, particularly when outside pur- 
chases vary so greatly from job to job. 

This was the first of a series of 
local management conferences sched- 
uled for PIP members. 


Opens New Globe Plant 

Rand McNally & Co., began opera- 
tions early in September in a new 
branch plant at Downer’s Grove, IIl., 
near Chicago, which will be devoted 
exclusively to the manufacture of 
Geographical globes. The building, 
containing 15,000 sq. ft. of floor 
space, represents an investment of 
more than $300,000, including the 
latest modern machinery and equip- 
ment for globe making. 


Tours Western Plants 

Oscar Whitehouse, executive direc- 
tor of the Lithographers National As- 
sociation and Joseph H. Fitzpatrick, 
Jr., director of management services, 
last month took a three-week tour of 
the West Coast visiting LNA member 
plants. 





Named Vice President 

The Majestic Press, Philadelphia, 
has announced the appointment of 
Bernard Green to the newly created 





post of executive vice president and 
general manager. Prior to his ap- 
pointment he held the position of vice 
president and treasurer. He has been 
with the firm for 24 years. 
According to Jack Green, president, 
the creation of the new post is in line 
with the plans for expansion based 
on the recent installation of the firm’s 
new web offset press equipment. 


K-C Wins DMAA Award 

Kimberly-Clark Corp. has won an 
award from the Direct Mail Adver- 
tising Association for its campaign 
to introduce a new business paper, 
Munising Bond. 

The program consisted of a six- 
piece direct mail promotion sent to 
customers in the Minneapolis and 
Pittsburgh areas. 


B&B Report Wins 15th Award 

Brown & Bigelow has won its 15th 
consecutive award for its annual re- 
port in the graphic arts section of a 
national competition sponsored by 
Financial World, a weekly business 
magazine. 

The report was prepared under the 
direction of E. C. Peterson, executive 
vice president, by M. B. House, 
treasurer; Earl Prestrud, sales service 
manager; and Elmer Klemm, art 
director. 

An award was presented to the 
company on Oct. 27 at a banquet held 
in the Hotel Astor, New York. 
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INIOWY oo 6 


LITHOWIPES 


DISPOSABLE PLATE PROCESSING TOWELS 





You can get famous Lithowipes towels now in a 
new, softer type—FOLDED CREPED. Developed 
especially for litho-plate houses, it’s ideal for ap- 
plications not considered before, such as inking, 
lacquering and applying asphaltum. Excellent too, 
for alcohol wash. 


The soft texture and deeply embossed ribs of 
Lithowipes FOLDED RIBBED towels provide just 
enough roughness to pick up finely divided metals 
and components from the etched image. Packed 
pre-folded, double-thick, ready to use. 


Both textures give you these advantages: can't 
scratch; absorb alcohol instantly; no lint, no “roll- 
under”; hand size. Economical, they pay for them- 
selves in savings on laundry bills, alone! 





LITHOWIPES* TOWELS ARE MANUFACTURED BY THE MAKERS OF KLEENEX* TISSUES 


KIMBERLY-CLARK q% CORPORATION, NEENAH, WISCONSIN 


*LITHOWIPES and KLEENEX are registered trademarks of KIMBERLY-CLARK CORPORATION 


OOOOOOUOUOUOOOOOOUOU 














Kimberly-Clark & Corporation 2 
Department Number ML-118 
Neenah, Wisconsin LI 
Please send me my FREE carton of new FOLDED LJ 
CREPED Lithowipes. | | 
NAME [] 
FIRM NAME winch ee 
ADDRESS ao tid Se 
0 
CITY STATE. 
L] 





OOOOOUUUOOOOUOUOUUO 
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The Consolidated JEWEL “29”, of Swiss precision manufacture, 
has been designed for efficient production of short or long runs. 
It has, built into it, every convenience for quick changes, accu- 
rate micrometer adjustments and centralized control requiring 
a minimum of operator movement. At the delivery end of the 
press are the controls for setting accurately the plate cylinder 
to the blanket cylinder, the inking, the dampening and actual 
stop, go and inching of the press. At the gripper position of the 
press are dual controls for all settings of the sheet, register, 
side guide, front guide so that operator may set the entire 
press at these two positions. 

Ideally suited for production presses, the Consolidated JEWEL 
29” has also been accepted as the ideal proofing press be- 
cause of its simplicity of operation, adjustment and the ease in 
which changes can be made from job to job. 

The Consolidated JEWEL “29” will handle a sheet up to 23-in. x 
3114-in. and print an image of 2254-in. x 314%4-in. Its rated 
speed is 7,500 sheets an hour and can do 8,000. It has every- 
thing and more than any other press in its size range. Of heavy 
precision construction, it weighs over 13,000 pounds, operates 
as smooth and as quiet as a Swiss watch and is as dependable, 
too. 

The JEWEL “29” will assure you of MORE sheets per day, of 
better quality printing, with less operator fatigue and less 
down time for changes than any of its size in the field today. 


CONSOLIDATED INTERNATIONAL equipment and supply company 





1030 W. CHICAGO AVE. @ CHICAGO 22, ILLINOIS @ Phone TAylor 9-3950..51 
330 W. 26th ST.; NEW YORK 1, N. Y. @ 25 HUNTINGTON AVE., BOSTON 16, MASS. 1430 VENICE BLVD., LOS ANGELES 6, CAL. 





PHONE ALGONQUIN 5-4950 PHONE COMMONWEALTH 6-3888 PHONE RICHMOND 8-2186 






















o \ the NEW 
‘> ) sure way 
to Perfect 
Processing 


e BLACK AND WHITE FILM 
e COLOR SEPARATION NEGS 


Small bursts of nitrogen gas bubble through your chemical solution 
at pre-set, automatically-controlled intervals. Because the process 
is automatic, superior results are achieved without the skilled 
technical help required in hand agitation. 

Leedal’s Model NBW Unit (illustrated at left) is designed for 
color separation negatives where absolute uniformity and correct 
density are required. Can be used for any work 8x10 and smaller. 
Its small initial cost is quickly paid for in better, 
more efficient processing. 









Leedal’s new catalog illustrates and describes 
all automatic gas burst agitation units. Send 
for Catalog [-95. 














TEMP CONT. 
SINKS TABLES UTENSILS TABLES 











2929 SOUTH HALSTED «+ CHICAGO 8, ILLINOIS 
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How to increase plant profits was discussed at the first regional conference 
of the Lithographers National Association’s Cost, Accounting and Financial 
Management committee in New York last month. Speakers and cost committee 
members shown above are (l.r.) Leighton T. Brown, Jr., Kaumagraph Co.; 
Alfred H. Wilhelm, The United States Printing & Lithograph Co.; Harold E. 
Rowles, Stecher-Traung Lithograph Corp.; Everett F. Bowden, Forbes Litho- 
graph Mfg. Co., and chairman of the cost committee; Frederick A. Loesing of 
Price Waterhouse & Co.; and Robert L. Burton of Lybran, Ross Bros. & 


Montgomery. 


Problem: How To Increase Profits 


HE need for long-range business 

forecasts, budget controls and fi- 
nancial reports for the successful and 
profitable operation of lithographic 
plants were stressed by several speak- 
ers at a regional luncheon conference 
of the Cost, Accounting & Financial 
Management committee of the Litho- 
graphers National Association in New 
York last month. 

The conference, which attracted 50 
treasurers and controllers of litho- 
graphic plants, was the first in a series 
to be held throughout the country. 
Five speakers discussed the problem 
of “Broadening Accounting Manage- 
ment for Increased Profits.” 

Everett F. Bowden,. Forbes Litho- 
graph Mfg. Co., Boston, Cost Com- 
mittee chairman, said that “the com- 
mittee desired to promote sound ac- 
counting and cost finding practices 
that would be helpful to small, medi- 
um and large lithographic plants.” 
The committee plans to hold subse- 
quent conferences in other regional 
sections of the country in future 
months. 

A strong case for “business fore- 
casting” was presented by the initia! 
speaker, Leighton T. Brown, Jr., 
Kaumagraph Co., Wilmington, Del. 
“A forecast is an estimate of some 
future situation or condition, two or 
more years hence,” he said. “It is 


the foundation of the budget and the 
budget takes over where the forecast 
stops.” 

Mr. Brown pointed out that “a 
good forecasting program doesn’t aim 
for precise accuracy. The real effec- 
tiveness of projecting is measured by 
the degree that it stimulates effort 
toward realizing the objectives, rather 
than by. the degree of accuracy 
achieved in the forecasts. Forecasting 
successfully begins with known facts. 
The company’s history regarding sales 
production, profits, inventories, divi- 
dends, etc. are all in the province of 
the accountant.” 

“The big asset of long-range plan- 
ning,” he maintained, “is that once 


-you make the effort to comprehen- 


sively work on the approach and de- 
velop a program, the program must 
be periodically reevaluated and 
changed to meet the new conditions 
which had not been apparent before. 
As time moves along, the long-range 
forecast becomes a short-range budget 
and the first thing you know it’s to- 
day’s operations.” 

Frederick A. Loesing, associate di- 
rector, Price Waterhouse & Co., Bos- 
ton, covered “Accounting Systems 
and Methods.” He made a strong plea 
for keeping accounting reports simple 


. and clear and recognizing that “timely 


and properly summarized accounting 
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information can provide management 
with one of its most important ‘eci- 
. . ” 
sion working tools. 


Mr. Loesing said that “plants can 
streamline their accounting proce- 
dures by using pretyped standard 
journal entries; distributing service 
department expenses only to produc- 
tion departments; using traveling re- 
quisitions for requisitioning repeti- 
tive items; expensing minor supply 
items; preparing pay checks, payroll 
journals and earning records simul- 
taneously; using delivery tickets as 
receiving reports; maintaining ac- 
counts receivable under a ledgerless 
system; using summary posting tech- 
niques for cash receipts, and many 
others. 

A. H. Wilhelm, vice president and 
controller, The United States Printing 
& Lithograph Co., Cincinnati, dis- 
cussed “Practical Application in Budg- 
eting.” He said that business budg- 
eting is “one of the most important 
managerial tools developed in recent 
vears.”” 

“Business men are realizing more 
and more the importance of planning 
operations in advance,” Mr. Wilhelm 
said. “The problems of keeping ex- 
penses below revenue is a never-end- 
ing one. Efficient conduct of opera- 
tions involves proper planning, effec- 
tive coordination and proper control. 
A business budget is a plan covering 
all phases of operation for a definite 
period of time, generally one year.” 


“Overlooked Profit Opportunities” 
was the subject covered by Robert L. 
Burton, Management Services dept., 
Lybrand, Ross Bros. & Montgomery, 
New York. He noted the LNA has 
undertaken a program to help its 
members with financial management 
bulletins; the publication of a litho- 
graphic budget cost manual; promul- 
gation of yearly rates on lithographic 
profits; and a fire insurance plan that 
provides better coverage and lower 
premium rates. 


In summarizing the conference, 
Harold E. Rowles, treasurer, Stecher- 
Traung Lithograph Corp., Rochester, 
N. Y. and vice president, National As- 
sociation of Accountants, said, “Web- 
ster defined an accountant as one who 
prepares or examines financial rec- 
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ords.” Mr. Rowles added “that if that 
is all the accountant is, he will not 
be chailenged and will not become 
part of the management team.” 

Mr. Rowles maintained “that it is 
vital for an accountant to be a mem- 
ber of the management team. He 
must learn and understand the prob- 
lems of sales managers and plant 
managers, and thus have a_ better 
awareness of his own problems. Each 
should be thoroughly familiar with 
each other’s operations and _ prob- 
lems.” 

Mr. Rowles pointed out that as 
treasurer of his company he spent “20 
percent of his time in that capacity 
and the rest in sales and operation.” 
Finally, he said, “no firm can afford 
to stand still—only through business 
forecasting and budgeting can it open 
up new product lines and expansion 
of its own specialties for its future 
growth.” 


Morris Joins Newark Firm 

The J. B. Card and Paper Co., New- 
ark, N.J., has announced the appoint- 
ment of Charles V. Morris to the post 
of vice president. He will be active in 
sales and sales promotion. 

Long recognized as an active indus- 
try leader, Mr. Morris has been asso- 
ciated with such firms as Reinhold- 
Gould, Inc., as vice president; Henry 
Lindenmeyr & Sons as assistant to the 
president; and J. E. Linde Paper Co., 
as secretary, director and sales 
manager. 

Mr. Morris, also well-known as a 
writer and lecturer, is currently active 
in several graphic arts organizations 
including the New York Club of 
Printing House Craftsmen, New York 
Employing Printers Association, The 
Navigators and the American Insti- 
tute of Graphic Arts. 


R. V. Heuvel Dies 


Richmond V. Heuvel, president and 
treasurer of Trautmann, Bailey & 
Blampey, lithographers, 15 Laight St., 
New York, died Oct. 6. He was 32 


years old. 


He was a former director of the 
Young Lithographers Association, 
New York, and a member of the 
Lithographic Technical Foundation. 
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Oxford Appoints Six 
Oxford Paper Co. has announced 
a series of organizational changes in 


its sales department and the establish- 








Taliaferro 


Wolf 


Stupp 


Lewis 


ment of several new regional sales 
areas. Among those effected by the 
changes is Van B. Taliaferro, for- 
merly eastern sales manager, who has 
been appointed marketing administra- 
tion manager. 

Mr. Taliaferro will be responsible 
for supervising and coordinating the 
marketing activities of the company, 
including marketing research, adver- 
tismg, sales promotion and related 
functions. 

New regional sales managers and 
their areas are C. Rickert Lewis, New 
England manager; and Kenneth V. 
Wolf, Atlantic sales manager, respon- 
sible for sales in the New York metro- 
politan area and the Atlantic states. 

Other appointees are Chester N. 
Stupp, formerly sales service manager 
and now direct sales manager; Walter 
E. Jamison, formerly order depart- 
ment supervisor and now order proc- 
essing manager; and Norman Jensen, 
sales service manager. 


Hogan Commends ALA 

Frank S. Hogan, Democratic- 
Liberal candidate for U. S. Senator, 
commended members of Local 1, 
Amalgamated Lithographers of Amer- 
ica recently for the “exemplary job 
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the union is doing in fulfilling the 
responsibilities of sound trade union- 
ism and good citizenship.” 

Speaking at a members meeting in 
New York’s Manhattan Center, he 
continued by telling the lithographers 
that “your union is continuing to 
make labor-management history in 
working with employers to further 
the use of labor-saving methods and 
machines.” 

He also praised the union’s prog- 
ressive economic policy “under the re- 
sourceful and imaginative leadership 
of president Edward Swayduck.” 


Six Firms Receive Awards 

Six graphic arts firms received 
plaques and 24 more certificates of 
achievement for their entries in a re- 
cent competition sponsored by the 
Simpson Paper Co., Everett, Wash. 
The winning pieces will go on display 
in the Simpson Gallery of Fine Print- 
ing and Lithography. 

Award winning entries were sub- 
mitted by Stecher Traung Co., San 
Francisco; Agency Lithographic Co., 
Portland; Lithographic Division, 
Rapid Blue Print Co., Los Angeles; 
Jorgenson & Co., San Francisco; 
L & H Printing Co., Seattle; and 
Times-Mirror Printing Co., Los 
Angeles. 


Adds Two New Presses 

Franklin Printing Co., Primos, Pa., 
believed to be the oldest printing com- 
pany in the Western hemisphere, has 
recently added two Miehle 36 x 49” 
two-color offset presses. The presses 
are capable of turning out more im- 
pressions in a day than the original 
plant, founded by Benjamin Franklin, 
could turn out in a year, the company 
reports. 


Named Rebel Ambassador 

Walter F. McArdle, president of 
the McArdle Printing Co., Inc., Wash- 
ington, D. C., has the distinction of 
being the only Rebel Ambassador 
named by the Southern Graphic Arts 
Association this year. The tribute, 
reserved for Northern graphic arts 
leaders, is an annual honor bestowed 
by the association. 














SPARTAN 
STERLING SILVER 


With Hammermill Offset 
you can print the difference 


When your customers look at an advertising picture—selling 
roses — or appliances — or cars — or clothing, they want 
to see what the product looks like. And you can show 
them, with lifelike reality, when you print on Hammer- 
mill Offset. 

Hammermill Offset’s smoother, more level printing sur- 
face — obtained with Hammermill’s exclusive hardwood 
pulp, Neutracel® — reveals fine distinctions in texture. 
And its brighter blue-white preserves subtleties of color 
that might otherwise be lost. For extra sales appeal, print 
the difference on Hammermill Offset — in 3 machine finishes 
—Wove, Vellum, Super-Smooth—and 5 embossed finishes 
—Linen, Laurel, Pearl, Handmade, Homespun. 

Lithographed on Hammermill Offset, Substance 70, Super-Smooth Finish 

MANUFACTURED BY 
HAMMERMILL PAPER COMPANY « ERIE, PA. 


ARLENE FRANCIS 
WHITE BOUQUET 








THIS 1S THE NEW WHITE 
HAMMERMILL OFFSET 


Here, in black and white, is one of the roses that are 
in color on the opposite side. It’s printed on the 
new, brighter, crisper white Hammermill Offset. 
Sharp, clear, isn’t it? 


Take a good look at the paper. Examine the smooth 


outstandingly level printing surface . . . the high 


bulk for weight . . . the exceptional cleanliness. We 
think you'll agree these help make good printing 
look even better. 


AND NOW YOU CAN GET 
HAMMERMILL OFFSET IN 
7 SPARKLING COLORS 


Green «+ Buff + Blue 
Yellow » Gray « Ivory « Pink 
Name your size, weight, color, finish. Hammermill 
Offset provides the most complete range of mill 
stock items in any offset paper. Printers: Ask your 
Hammermill salesman to show you the new Hammer- 
mill Offset. Printing buyers: Ask for Hammermill 


Offset for your next job. 


Printed by offset on Hammermill Offset, Substance 70, Super-Smooth finish, 
on a 50 x72 two-color press. Sheet size 40 x 52, 16 up. Speed 3,000 an hour. 


HAMMERMILL PAPER COMPANY - ERIE, PENNSYLVANIA 
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Speed King 
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The Judge makes a bold decision 


After spending over twenty years in judicial robes and the most conservative ' 
street attire, the judge has suddenly made the bold decision to blossom out » OX FORD 
in a scarlet dinner jacket of silk shantung. And that suggests several judi- a 

: : : el os ‘ Dya\) 2) BH OAS 
cious observations, to wit: Even the most dignified citizens are responsive = ; 


mad 


to advertising and publicity on what the well-dressed man is wearing. 
Nothing is so powerful in communicating new ideas as the printed page. HELP BUILD 


SALES 
OXFORD PAPER COMPANY 
230 Park Avenue, New York 17 ® 35 East Wacker Drive, Chicago 1 
PRINTING PAPERS FOR BOOKS, MAGAZINES, COMMERCIAL PRINTING, BUSINESS FORMS AND PACKAGING 











This insert is a sample 
of the offset results 
you can get on 


0), 400) ID 


OXFORD PAPER GomraNn y 
MILLS AT RUMFORD, MAINE, WEST CARROLLTON, OHIO 
LAWRENCE MASS 


= DUOSET ENAMEL is a high-grade double- 
coated offset paper designed for booklets, catalogs and folders, 
where exacting reproduction of colors, tones and detail is 
desired at an economica! price. It is blue-white in shade, 
smooth and moderately glossy in finish and free from ground- 
wood. Suitable for regular, gloss and metallic inks and varnish. 


OXFORD DUOSET ENAMEL COVER is a matching grade 
to Oxford Duoset Enamel in cover weights. 


OXFORD PAPERS FOR EVERY PRINTING NEED 


COATED LETTERPRESS PAPERS 
Oxford Gloss Enamel « Oxford Fold Enamel ¢ Oxford Fold Enamel Cover 
Oxford Graph Enamel ¢ Oxford Print Enamel ¢ Oxford Print Enamel Cover 
Engravatone Coated + Pubtext Coated 
COATED OFFSET PAPERS 
Oxford Fiex Enamel « Oxford Flex Enamel Cover « Oxford Duoset Enamel 
Oxford Duoset Enamel Cover + Planoflex Coated Offset + Swift River 
Coated Offset * Oxford Flex CiS « Uniflex CIS 
FILM-COATED (PIGMENTED) PAPERS 
Fenwick Superfine Offset °¢ Wescar Satin Plate Offset *¢ Wescar Gloss 
Plate Offset ¢ Carrollton Satin Plate Offset * Softone Plate (for Letterpress) 
OFFSET AND LITHOGRAPHIC PAPERS 


Wescar Text ¢ Fenwick Opaque Offset * Wescar Offset * Rangeley Offset 
Wescar Offset, Pastels + Carrollton Offset * Rumford Offset ¢ Carfax 
English Finish Litho ¢ Dixfield Bulking Offset 


LETTERPRESS PAPERS-UNCOATED 
Carfax English Finish « Carfax Super ¢ Carfax Eggshell « Hi-Bulk Eggshell 


For helpful information call your Oxford merchant or drop us a line. 


OXFORD PAPER COMPANY 


230 Park Avenue, New York 17 * 35 East Wacker Drive, Chicago 1 








Nation-wide Service 
Through Oxford Merchants 


Albany,N. Y. . . . . . . W.H. Smith Paper Co. 
Allentown, Pa. ..... —_ Valley Paper Co. 
Asheville, N.C. .... . . Henley Paper Co. 
Atlanta,Ga. ... ae ” Wyant & Sons Paper Co. 
Augusta, Maine Carter Rice Storrs & Bement Inc. 
Baltimore,Md. . . >. ere av Mudge Paper Co. 


O. F. H. Warner & Co. 

Bethlehem, Pa. . . Wilcox-Walter-Furlong Paper Co. 
Boise, Idaho. . . se lake, Moffitt & Towne 
Boston, Mass.. . . . . . . . Andrews Paper Co. 
John Carter & Co. 

Carter Rice Storrs & Bement Inc. 

Tiieston & Hollingsworth Co. 

Donald Wyman, Inc. 

Buffalo, N. Y. . . . . Franklin-Cowan Paper Co. 
Charlotte, N.C. ... ; Henley Paper Co. 
Ciiesmo, TH, 2. 2 0 3 ” Bermingham & Prosser Co. 
Bradner, Smith & Co. 

Hobart Paper Co. 

Marquette Paper Corporation 

Midland Paper Company 

The Whitaker Paper Co. 

Cincinnati, Ohio . . . . . The Johnson Paper Co. 
The Whitaker Paper Co. 

Cleveland, Ohio. . . . The Central Ohio Paper Co. 
The Cleveland Paper Co. 


Concord, N.H. . ...-. « OSGem Caster & Co. 
Dallas, Texas . . . . . . . ~. Graham Paper Co. 
Dayton, Ohio 7 The Whitaker Paper Co. 


Des Moines, Iowa. . Bermingham & Prosser Co. 
Detroit, Mich.. . . . . The Central Ohio Paper Co. 

Chope-Stevens Paper Co. 
Fresno, Calif. . . . . . . Blake, Moffitt & Towne 


Gastonia, N. C. o © « « « enkey Pager Co. 
Grand Rapids, Mich. " . .« Carpenter Paper Co. 
Hamden, Conn.. . . . Tileston & Hollingsworth Co. 


Hartford, Conn. . . John Carter & Co. 
"Green & Low Paper Co., Inc. 
Carter Rice Storrs & Bement Inc. 
Henley Paper Co. 

MacCollum Paper Co. 
Bermingham & Prosser Co. 


High Point, N.C. . 
Indianapolis, Ind. 
Kalamazoo, Mich. . 


Kansas City, Mo. . » «+ Bermingham & Prosser Co. 

Graham Paper Co. 
Knoxville, Tenn. . .. . . . Louisville Paper Co. 
Little Rock, Ark. . . . . . . . Roach Paper Co. 
Long Beach, Calif. .. Blake, Moffitt & Towne 
Los Angeles, Calif. . . . . Blake, Moffitt & Towne 
Louisville, Ky. . . . . . . . Graham Paper Co. 


Louisville Paper Co. 
C. H. Robinson Co. 
rs Louisville Paper Co. 
" Allman-Christiansen Paper Co. 

Sensenbrenner Paper Co. 
Minneapolis, Minn. . . Wilcox-Mosher-Leffholm Co. 
Nashville, Tenn. . > Graham Paper Co. 


Manchester, N.H. . . . 
Memphis, Tenn. . . 
Milwaukee, Wis. 


Newark, N.J. . . . . . . Bulkley, Dunton & Co. 

J. B. Card & Paper Co. 
New Haven, Conn. . Carter Rice Storrs & Bement Inc. 
New Orleans, La. .... Graham Paper Co. 
New York, N. Y. . . . . Baldwin Paper Co., Inc. 


Bulkley, Dunton & Co. 

Capital Paper Co. 

Crestwood Paper Co. 

Green & Low Paper Co., Inc. 

Kennelly Paper Co., Inc. 

The Whitaker Paper Co. 

Oakland, Calif. .. Blake, Moffitt & Towne 
Omaha, Neb. .. . . . Western Paper Co. 
Pawtucket, R. I. . Carter Rice Storrs & Bement Inc. 
Philadelphia, Pa. : Atlantic Paper Co. 
Wilcox-Waiter-Furlong Paper Co. 


Phoenix, Ariz. . Blake, Moffitt & Towne 


Pittsburgh, Pa. ... . Brubaker Paper Co. 

General Paper Corp. 
Portland, Maine .. C. H. Robinson Co. 
Portland, Oregon . . Biake, Moffitt & Towne 
Providence, R.f. 2... 2 John Carter & Co. 


Providence Paper Co. 
Tileston & Hollingsworth Co. 


Reno, Nevada ... . Biake, Moffitt & Towne 
Mishmoné, Va.. . . « « . Cauthorne Paper Co. 
Rochester, N. Y.. . . . . Genesee Valley Paper Co. 
Sacramento, Calif. . Blake, Moffitt & Towne 
St. Louis, Mo. . . . . . Bermingham & Prosser Co. 


Graham Paper Co. 

Shaughnessy-Kniep-Hawe Paper Co. 

Tobey Fine Papers, Inc. 

San Bernardino, Calif. . Blake, Moffitt & Towne 
San Diego, Calif. . . . . . Blake, Moffitt & Towne 
San Francisco, Calif. . Blake, Moffitt & Towne 
Wilsoii-Rick Paper Co. 

San Jose, Calif. . . . . . Blake, Moffitt & Towne 
Seattle, Wash. .... Blake, Moffitt & Towne 
South Bend, Ind. ” Bermingham & Prosser Co. 
Spokane, Wash. . Blake, Moffitt & Towne 


Springfield, Mass. . Carter Rice Storrs & Bement Inc. 

Mill Brand Papers 
Stockton, Calif... . . . . Blake, Moffitt & Towne 
Tacoma, Wash. . . Blake, Moffitt & Towne 


Toledo, Ohio . .... 
Tucson, Ariz. ‘ — 
Washington, D. Cc. 


Paper Merchants, Inc. 
Blake, Moffitt & Towne 
John Floyd Paper Company 
Wilcox-Walter-Furlong Paper Co. 

Wichita, Kansas . ‘ Wichita Paper Co., Inc. 
Worcester, Mass. . Carter Rice Storrs & Bement Inc. 
See . The Mudge Paper Co. 


PRINTING PAPERS FOR BOOKS, MAGAZINES, COMMERCIAL PRINTING, BUSINESS FORMS AND PACKAGING 
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Ernest E. Jones 


Employes To Buy Toledo Firm 

Ernest E. Jones, president of the 
Graphic Arts Corp. of Ohio, has an- 
nounced that the firm has been sold 
to its employes under a stock pur- 
chase plan. The plan calls for an 
initial purchase of stock with addi- 
tional shares to be acquired by pay- 
roll deduction during a 10 year 
period. 


Under the plan employes will ac- 
quire all production assets, including 
machinery, equipment, inventory and 
work in progress. 

About 80 percent of the firm’s 133 
employes are participating in the pro- 
gram, and have elected a board of 
directors. Mr. Jones has been named 
chairman and will remain active in 
company affairs in an advisory ca- 
pacity. 





Bernard Sears 


New officers are Bernard Sears, 
former vice president and general 
manager who is now president; Dud- 
ley Walz, Clayton Reece and Ronald 
Laskey, vice presidents; Paul Ger- 
lach, secretary; and Robert Sommer, 
treasurer. 


The change of ownership procedure 
was worked out by the Mountain 
States Management Service, Albu- 
querque, N.M., specialists in employe 
benefit plans. Legal details were han- 
dled by the law firm of Fuller, Har- 
rington, Seney and Henry of Toledo. 
Accounting procedures were under 
the direction of Konopak and Dalton, 
also of Toledo. 

The company is engaged in com- 
mercial art and photography and pro- 
duces offset and rotogravure plates 
for the trade. 





Offset Forms Displayed 


USINESS forms for office use and 
maps for all purposes were 
among the products printed by offset 
which were displayed at the Septem- 
ber convention of the National Sta- 
tionery and Office Equipment Associ- 
ation in Chicago. The show, eld at 
the Conrad Hilton Hotel, is believed 
to be the largest showing of stationery 
store merchandise ever assembled. 
The swift advance of office automa- 
tion, it was learned in interviews with 
exhibitors, has stimulated use of 
forms, not only for utilization in the 
time and labor saving machines now 
available, but for every office purpose 


as well. To keep up with the demand 
many printers have expanded their 
plants and invested heavily in high 
speed web offset presses, up-to-date 
collators and other facilities. 

One such firm is the Wilson Jones 
Co., whose advertising manager, Wil- 
liam H. Ryan, said the firm recently 
has installed four web offset presses, 
two in its Chicago headquarters plant 
and two at its Elizabeth, N. J., plant. 

Featured in the Wilson Jones ex- 
hibit were calendars, diaries and car- 
bon interleaved forms for purchase 
orders, invoices, credit memos, bills 
of lading, voucher checks and other 
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uses. Many of these stock items, Mr. 
Ryan said, have been redesigned for 
web offset printing. 

Eureka Specialty Printing Co., 
Scranton, Pa., gave prominence in its 
booth to awards conferred for 
gummed seals in LNA’s 1958 litho- 
graphic competition. Shown for the 
first time was a line of decorative foil 
products, manufactured by Eureka’s 
recently acquired division, the Uni- 
dex Corp. 

The recent upsurge in use of trad- 
ing stamps by retailers throughout 
the country has brought a big increase 
in this long standing Eureka business, 
according to F. H. Powley, merchan- 
dise manager. To meet this demand 
and provide for other expanding 
lines, he said, a new plant has been 
erected at San Jose, Calif., where 
both offset and gravure presses are 
being installed. 

C. S. Hammond Co., Maplewood, 
N. J., featured its line of laminated 
washable wall maps, plastic globes, 
world atlases in varied editions and 
other products, which keep this 58- 
year-old firm’s offset presses busy. 

American Map Co., 34-year-old 
New York firm, offered among other 
products “the most map for the least 
money” a 38 x 50” world wall map 
in seven colors, retailing for 29 cents, 

Rand McNally & Co. displayed their 
extensive line of atlases and road 
maps and had a special convention 
offer of a completely new globe for 
retailers. 

Goes Lithographing Co., Chicago, 
displayed albums, diaries, scrapbooks, 
binders, protective covers, blank 
books, calendars, envelopes and other 
items which have been widely dis- 
tributed for years through stationery 
store and other outlets. 

Gibson Art Co., Cincinnati, intro- 
duced a new “Panoramic” store dis- 
play fixture, which is available in 
three standard lengths, so constructed 
that they can be bolted end to end to 
form a continuous panorama of greet- 
ing cards. 

Dennison Mfg. Co., Framingham, 
Mass., stressed novel party favors, in- 
cluding a unique merry-go-round cut 
out which comes knocked down for 
convenience in handling. 
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big reasons 
for switching 
to CRONAR* 


REG. U. S. PAT. OFF. 





1 “Cronar’ Ortho A Litho Film holds size. 

Exceptional stability is assured under both 
temperature and humidity changes. No more 
registration problems on either black-and-white 
or color jobs. 


9 “Cronar” Ortho A Litho Film resists kinking. 
If inadvertently handled so as to produce 
kinks, “Cronar” will not form those hazy areas 
that show up as defects in the printing plate. 


“Cronar”’ Ortho A Litho Film is thin— 

004”. Ordering and storage problems are 
simplified because “Cronar” can readily be used 
for both standard and thin base applications. 


“Cronar”’ Ortho A Litho Film dries fast— 
4 twice as fast as acetate. This is a tremendous 
aid in rush jobs, gives you greater production in 
less time. 


5 “Cronar’” Ortho A Litho Film lies flat, even 


under rapid drying conditions. 


& “Cronar’ Ortho A Litho Film does not dis- 
color or become brittle with age, as acetate 
and other films often do. ‘‘Cronar’’ negatives can 


be used again and again without cracking or 
warping. 


7 *“Cronar’” Ortho A Litho Film Is Now THE 
SAME PRICE AS ORDINARY ACETATE FILM. 


You'll be glad you switched to “Cronar,”’ especially 
at these cempetitive prices. Ask your Du Pont 
Technical Representative for a demonstration, or 
write’ E. I du Pont de Nemours & Co. (Inc.), 
Photo Products Department, Wilmington 98, Dela- 
ware. In Canada: Du Pont Company of Canada 
(1956) Limited, Toronto. 


* Du Pont’s trademark for its polyester graphic arts films. 


This advertisement was prepared exclusively by Phototypography 


Better Things for Better Living . . . through Chemistry 
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Premieres Plate Film 

A color sound-slide-film on pre- 
sensitized photo offset plates had its 
world premiere before more than 300 





lithographers in Boston in Septem- 
ber as part of the NAPL’s conven- 
tion program. The film, entitled, 
“Breaking The Profit Barrier,” was 
presented by Lithoplate, Inc., subsidi- 
ary of Harris-Intertype Corp. 

The 20-minute film, believed to be 
the first on this subject, was nar- 
rated by TV reporter Art Baker. Spe- 
cifically covered in the slide film are 
such things as the difference between 
negative and positive working diazos, 
schematics showing the manufactur- 
ing principles from raw aluminum to 
finished plate, and recommended 
processing techniques. 

The film, available for showings at 
clubs and other organizations inter- 
ested in lithography, may be sched- 
uled free of charge by contacting any 
Lithoplate representative, or by writ- 
ing to the sales department, 278 N. 
Arden Drive, El Monte, Calif. 


. 
Elects Two Vice Presidents 

Quality Park Box Co. and the 
Brown & Bigelow Agency, subsidi- 
aries of Brown & Bigelow, have an- 
nounced the election of new vice 
presidents. 

Earl G. Petersen has been elected 
to the advertising agency post; and 
Samuel C. Wakefield as sales vice 
president of the box firm. 


Detroit Settles With ALA 

Late in September a two-year con- 
tract was signed between lithographic 
employers in Detroit and Local 9 of 
the Amalgamated Lithographers of 








America calling for wage increases 
and increased 
benefits. 

The contract period, from June 1, 
1958 to May 31, 1960, contains four 
separate wage increases amounting 


health and welfare 


to 23 cents for employes earning $100 
a week or less and 26 cents for those 
earning more than $100 a_ week. 
Scales also have been adjusted 10 
cents an hour for pressmen and 15 
cents an hour for dot etchers and 
process photographers. 

Health and welfare benefits have 
been increased from $2.50 to $3 a 
week, and employes will get an addi- 
tional paid holiday. 








INCREASES 
PRODUCTION 






e eliminates wash-ups 
e stops ink skinning 
e new spray can 


Krueger Issues Report 

The W. A. Krueger Co., Milwaukee, 
late in September issued its first pub- 
lic annual report to shareholders. The 
company reported sales of $4,394,395 
for the fiscal year ended June 30, 
with net income of $192,018, equal 
to 64 cents a share. Net income the 
previous year was $248,927. 

W. A. Krueger, chairman of the 
board, and Robert A. Klaus, presi- 
dent, said that the decline in sales 
was due mostly to moving, and is 
being rectified by increased sales vol- 
ume in the present fiscal year. 

The company moved into a new 


million dollar plant last year. 


Eliminate day-time wash-ups which follow make- 
ready, press adjustments, lunch hour and other 
down-time delays! Eliminate poor prints, discarded 
runs, hickies, clogged type and plates, spotting, 
streaking of screen prints, wasted ink, etc., 
due to lumps and build-up of dried ink! 

INK-SAV is all anti-skinning agent . . . contains 
no propellants, no fillers or wax, no benzene, no 
solvents. Ready for immediate use in new clog-free 









spray can, INK-SAV blends perfectly with all inks For, verrenrness oe \ 
ond varnishes, and evaporates completely as Ne. wetn steam 9 
ink dries. Normal drying rate not retarded. CENT, MULTELED 


Simply spray INK-SAV on all inked surfaces before 
down-time. Resume without wash-up delay. For 
safe ink storage, spray INK-SAV into can. Inks 
remain smooth indefinitely. Try INK-SAV now! 
Gvaranteed to increase press time. Clip 

coupon for immediate action! 


INK-SAV IS SOLD WITH A MONEY-BACK GUARANTEE IF NOT SATISFACTORY 


FP OS SSS SS SSS SSS SS SSS SSSSSSSSSSSSSSSSSSSSS2SCSSSGGE80009 


: The Ames Laboratories, Inc. . 
7 132 Water ¢ S. Norwalk, Conn. 4 
: Gentlemen: Please enter our order No. for the following: : 
16-0z. cans of INK-SAV @ $3.00 each, plus postage . 
: 1-gal. cans INK-SAV (w/refillable spray can) @ $20.00 ea., plus postage : 
: Company Purch. Ag. H 
4 Address H 
: City State ; 
a 
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A German graphic arts team shown with officials of the Research and En- 
gineering Council of the Graphic Arts at a one-day seminar sponsored by the 
council in Washington during September. Subjects discussed covered topics 
dealing with plant installations. The Germans are part of a team planning a 
4¥, million dollar printing center in Berlin. Standing (l.-r.) are C. M. Flint 
of Charles T. Main, Inc., chairman of the seminar; Paul Lyle, Western 
Printing & Lithographing Co., council treasurer; George H. Cornelius Jr., 
of the company bearing his name, council president; Werner Schwark, man- 
aging director of the proposed center; Eberhard Gottwald of Gottwald & Co., 
Germany; and Allan S. Holliday, Craftsmen, Inc., vice president of the 
council, Seated (l-r.) are Klaus Steinger, of a book printing plant in Berlin; 
Walter Ott, joint proprietor of two rotogravure plants in Germany; Hans 
Mootz, owner of the construction film which will build the center; Heinrich 
Kirch, architect for the center; Alfred Wasche, business manager of the 
center; and Walter Furst, Berlin printing plant owner. 





Germans Visit Consolidated 

The German graphic arts team pic- 
tured above also visited Consolidated 
Lithographing Corp., Carle Place, 
Long Island, for a first hand view 
of an American lithographing plant. 
The eight-man team toured the plant 
and were entertained at a luncheon 
which was followed by a question 
and answer period conducted by 
Ralph Cole, Consolidated president 
and other company officials. The 
group remained in this country six 
weeks. 


Names Mellick Sales Director 

Carlton Mellick, vice president, 
sales, The Miehle Co. division of 
Miehle-Goss-Dexter, Inc., has been 
appointed director of sales for sev- 
eral other divisions and affiliates of 
the corporation. 

These 


Lawson 


include the Dexter and 
Companies, the Chicago 
Machinery Laboratory and the Mer- 
cury Engineering Corp. 

Mr. Mellick started with Miehle 
in 1929 in the industrial engineering 
department and after a few years 
transferred to the sales department. 
In 1946 he became vice president in 
charge of sales. 


In his new post he will be respon- 
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sible for coordinating and directing 
sales and service activities for the 
several divisions of M-G-D, which 
supply equipment for the commercial, 
book, carton, label and publication 
fields. 


To Hold Clinic 

The Barton Press, Inc., Newark, 
N. J., is conducting a clinic on adver- 
tising printing free of charge to in- 
terested members of the advertising 
profession. 

The first presentation, scheduled 
for Nov. 25 at 7:30, is entitled “Up- 
To-Date Methods of Preparing Art 
for Color Reproduction,” and will be 
given by Leonard Janklow of Dobbs 
Co., New York, and Angelo Pusterino 
of Daniel Murphy, Inc., New York. 

Further information is available 
from Sheldon Denburg of Barton 
Press, 138 Washington St. 


Named Mayo Vice President 

Bert H. Roberts has been named 
vice president and general manager 
of Mayo Brothers, Inc., Dallas, Tex., 
combination shop. He has been with 
the company five years. His responsi- 
bilities now include direct charge of 
all sales and personnel. 


Art And Lithography Show 

Four graphic arts organizations last 
month combined their facilities and 
lithography collections to hold an art 
and lithography show at the Society 
of Illustrators building in New York. 
Sponsored by the Lithographers’ Na- 
tional Association, Metropolitan Li- 
thographers’ Association, Amalga- 
mated Lithographers of America and 
the illustrators group, the exhibition 
traced the history of lithography from 
its invention to the present day. 

Many uses of lithography were 
displayed including reproduciion of 
original art, labels for consumer prod- 
ucts, advertisements and books. 


Heads ATF Eastern Type Sales 
George E. Coughlin has been ap- 
pointed Eastern regional manager, 
Type division, of American Type 
Founders Co., Inc. He will supervise 
the promotional efforts of ATF’s 18 
type dealers in the area, particularly 
in sales training and type usage. 


40 Years With Miehle 

The senior members of The Miehle 
Co. division of Miehle-Goss-Dexter, 
Inc. — 14 men with a total of 236 
years of service —honored George 
Schultz, treasurer, at a testimonial 
dinner recently. The occasion was 
his 40th anniversary with the firm. 

Mr. Schultz, who started in the 
Miehle accounting department in 
1918, was made assistant treasurer 
in 1938, and treasurer in 1943. 


Named R-C-S Directors 

Rolph-Clark-Stone, Ltd., Toronto, 
has announced the election of Gavin 
C. Clark and Grank M. Rolph to the 
board of directors. 

Mr. Clark joined the company in 
1947 and has been assistant to the 
president since 1957. 

Mr. Rolph has been with the firm 
since 1948 and was appointed sales 
manager of the litho division in 1957. 

e 


George J. Smart Dies 

George J. Smart, sales manager of 
printing papers for Hammermill Pa- 
per Co., died Sept. 29, of a heart 
attack. 
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PICK RESISTANCE! 








For trouble-free press performance ...specify 
Consolidated Double Coated Offset Enamels 


Superior pick resistance is just one result of Consoli- 
dated’s double coating of offset printing papers. 
Greater stability and maximum uniformity are 
other improved performance features that add up 
to better runability—better results. 


What’s more, you get these important double coat- 
ing advantages in every Consolidated grade at no 
extra cost—PRODUCTOLITH, CONSOLITH GLOSS and 
CONSOLITH OPAQUE. 


Ask your Consolidated Merchant for free trial 
sheets. Then compare performance and cost with 
any offset paper you are now using. See how double 
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coating makes Consolidated Offset Enamels even 
greater values in quality and trouble-free perform- 
ance than ever before. 


Available only through your Consolidated Paper Merchant 


concocted 
ENAMEL PRINTING PAPERS 


a complete line for offset and letterpress printing 


CONSOLIDATED WATER POWER AND PAPER COMPANY 
SALES OFFICES: 135 '‘S.*LA SALLE ST. + CHICAGO 3G, ILL. 
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ELIMINATE 


VARTAB LES 





OL. _Increase_ 





GRAFARC TRI-POWER 3 PHASE GRAFARC 140 AMPERE CRLFARC 95 AMPERE 
CHALLENGER 75 and HIGH INTENSITY ARC PRINTING HIGH INTENSITY ARC PRINTING GH INTENSITY ARC 
110 AMPERE HIGH INTENSITY LAMP for use with PRINTING LAMP for use with PRINTING FRAMES PRINTING LAMP for use 

CAMERA ARC LAMP FRAMES 50” x 70” AND LARGER 40” x 50” AND LARGER with PRINTING FRAMES 


UNDER 40” x 50” 


w see your dealer or send for literate . 


THE STRONG ELECTRIC CORPORATION | 


A SUBSIDIARY OF GENERAL PRECISION EQUIPMENT CORPORATION j 
17 City Park Avenue Toledo 1, Ohio | 
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Osias Honored By Craftsmen 


The International Association of 
Printing House Craftsmen has chosen 
John L. Osias, 
sales representa- 
tive for General 
Printing Ink Co. 
division of Sun 
Chemical Corp., 
as “Craftsmen of 
the Year” in the 
4th district. Mr. 
Osias, who has 
been active in the 
graphic arts for 
47 years, has been a member of the 
Richmond, Va., Craftsmen Club for 
24 years. He has served as secretary- 
treasurer, president, educational chair- 
man and district representative of the 
club, The award honors Mr. Osias for 
“distinctive service to craftsmanship.” 





Names Leech Sales Manager 
Whiting-Plover Paper Co., Stevens 
Point, Wis., has announced the ap- 
pointment of Rodney N. Leech to the 
newly created post of general sales 
manager. He will supervise distribu- 
tion of the company’s products 
through its national sales force and 
its network of 130 paper distributors. 


To Select Printing Queen 

The St. Louis Printing Week com- 
mittee has announced that it is accept- 
ing photographs of applicants for the 





title of Miss Printing Week of St. 
Louis. Contestants may be married or 
single but must be employed in the 
graphic arts. 

Photographs may be sent to War- 
ren Wipperman of Garrison-Wagner 
Printing Co., 21st and Washington 
Sts., St. Louis 3. 

e 


Form New Litho Firm 
Henry T. Bischoff and John F. 


Knowlan have announced the forma- 
tion of Bischoff & Knowlan, 84 Main 
St., Hackensack, N.J., for the purpose 
of producing quality lithography for 
all phases of advertising. 

Mr. Bischoff was formerly vice 
president and production manager of 
Oberly & Newell Lithograph Corp. Mr. 
Knowlan was formerly with the Texas 
Co. 

. 
Box Competition Opens 


The Folding Paper Box Association 
of America now is accepting entries 
from its 250 members for the 1959 
folding carton competition. Deadline 
for entries is Dec. 31, and entry 
blanks can be obtained from asso- 
ciation headquarters, 222 West Adams 
St., Chicago. 





New M-G-D Trademark 
Miehle-Goss-Dexter, Inc., is intro- 

ducing a new trade mark this month 

developed to identify graphically the 





activities of divisions and subsidiaries 


with the parent corporation. 

The symbol, designed by Bruce 
Beck of Chicago, consists of the in- 
itials “M, G and D” in a triangular 
arrangement and enclosed in a round- 
ed square frame. 

. 

Rosert V. TANTILLO and Charles 
E. Neal have been named sales rep- 
resentatives, and David Halpern, cus- 
tomer service manager for Cullom & 
Ghertner Co., Atlanta business forms 
printer. 
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Not by Chance but by Choice! 
First with the Leaders in the Field 


the Apochromat for the Graphic Arts 


\ 7 C. P. GOERZ 


AMERICAN OPTICAL COMPANY 
Inwood 96, L.I., N. Y. 
None genuine without this name 


MIDWEST DISTRIBUTOR: WHITE PHOTO SALES, INC., CHICAGO 13, ILL. 
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George Murphy (left) 
and Robert Peterson 
of Minnesota Mining 
& Manufacturing Co. 
demonstrating the | 
3M dampening sys- 
tem for closed circuit 
television cameras at 
New York Trade 
School last month. 


’ 3M Presents TV Forum 

Using one of the newest methods of 
product demonstration, closed-circuit 
television, Minnesota Mining and 
Manufacturing Co. presented a tech- 
nical forum for lithographic pressmen 
and platemakers of the New York 
area on Oct. 8 and 9. 


The show originated from the press- 
room of the New York Trade School 
and was transmitted to the school’s 
600 seat auditorium where it was seen 
three times daily on 24-inch monitor 
screens. Technicians demonstrated the 
uses of 3M negative and positive 
acting plates, the new dampener sys- 
tem, and the 3M line of lithographic 
chemicals. 


The show was the first in a series 
scheduled by the Trade School to keep 
New York area lithographers inform- 
ed on new products and new tech- 
niques. 

Demonstrations were made by Rob- 
ert Peterson of 3M’s technical staff, 
and by George Murphy, New York 
area sales manager. 

The program included an actual 
press run utilizing the new products 
and techniques to show the results ob- 
tainable. Each demonstration was fol- 
lowed by a question and answer ses- 
sion with the questions being asked 
by microphone from the auditorium 
and answered over the television cir- 
cuit complete with tele-visual demon- 
strations. 

Plates were made “on-camera,” put 
on the press, and run. Later, these 
actual press sheets were taken into 
the auditorium and given to the li- 


112 





























































thographers so they could check “live” 
the printing produced by the products 
and techniques they saw used. 

The TV camera crews and _ tech- 
nicians were all from the school’s in- 
dustrial television classes, and they 
televised the forum as a class project. 

. 
Offen Company Moves 

B. Offen & Co., manufacturer of 
drying equipment for web-fed print- 
ing processes, has moved its sales and 
engineering offices to new and larger 
quarters at 29 East Madison St., Chi- 
cago 2. 

The company also manufactures 
air conditioning systems, cooling, 
humidifying, dehumidifying and ven- 
tilating equipment for the graphic 
arts. 

e 
Names Three Representatives 

The International Printers Supply 
Salesmen’s Guild has announced the 
appointment of three representatives- 
at-large. They are G. Thomas West, 
eastern manager of General Printing 
Ink, for the east; J. Gus Liebenow, 
who heads his own packaging machin- 
ery firm in Chicago, for the mid-west; 
and Bert L. Menne, vice president of 
Lithoplate, Inc., for the west coast. 


© 
Guild Hears Talk On Color 

The New York Lithographers Guild 
met at the Brass Rail on Oct. 8, to 
hear Gerald Smith of Eastman Kodak 
Co. discuss “Looking Ahead with 
Color.” He reviewed a number of 
developments in graphic arts color 
preparation and production. 





GPI To Build New Plant 

General Printing Ink division of 
Sun Chemical Corp. has announced 
plans for construction of a 14,750 sq. . 
ft. plant in Atlanta. The building, to 
be compicied early next year, will 
contain, in addition to production, 
warehouse and office space, a complete 
quality control laboratory and tech- 
nical service unit. 

Edwin R. Friese, Sun manufactur- 
ing director, has been appointed gen- 
eral manager of the facility. 

A full line of Sun Chemical prod- 
ucts will be available from the new 
facility which will service customers 
in the southeastern area of the coun- 
try. 

* 
Named To New M-G-D Post 

Paul A. Florian has been appointed 
director of product planning for 
Miehle-Goss-Dexter, Inc., a newly cre- 
ated position. He will be responsible 
for direction of both corporate and 
divisional planning. 

He was formerly executive assistant 
to the president of The Goss Co. 


Drake To New Champion Post 

The Champion Paper & Fibre Co., 
Hamilton, O., has announced the ap- 
pointment of Ronald I. Drake to the 
newly created position of technical 
director, customer services. 

Mr. Drake, who joined Champion 
in 1936, was formerly manager of 
technical printing service in the sales 
division. 

e 
New International Manager 

Sinclair & Valentine Co. has an- 
nounced the appointment of Basil 
Manousso as manager of its Inter- 
national division. 

Mr. Manousso, who joined the com- 
pany in 1950, has been in charge of 
S&V’s Latin American section since 
1957. 

* 
Vogt Heads GAA Group 


Earl Vogt of Breithaupt Printing 
Co. has been elected president of the 
Graphic Arts Association of Milwau- 
kee. He was formally installed at the 
group’s annual dinner meeting Oct. 
29. 
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Mills at Cloquet and Brainerd, Minnesota 


northwest pedigreed papers 


always make good printing better 
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Mountie Offset 

North Star Film-Coated Offset 
Northwest Bond 
Northwest Ledger 
Northwest Mimeo Bond 
Northwest Duplicator 
Northwest Index Bristol 
Northwest Post Card 
Mountie E. F. Book 
Mountie Eggshell Book 
, Carlton Bond 

Carlton Mimeograph 
Carlton Ledger 

Carlton Duplicator 
North Star Writing 
Non-Fading Poster 


Map Bond 
THE NORTHWEST PAPER COMPANY, Cloquet, Minnesota ENVELOPE PAPERS 
Mountie 
Northwest 
SALES OFFICES Chicago 6, 20 North Wacker Drive Nortex White 
— Minneapolis 2, Foshay Tower Nortex Buff 
Saint Louis 3, Shell Building Nortex Gray 


Nortex Ivory 


New York 17, 420 Lexington Avenue Carlton 


Lithographed upon MOUNTIE OFFSET Pinseal Finish 25x38—70 Pound 


CONVERTING PAPERS 


Papeteries 
Drawing 

Adding Machine 
Register 

Lining 
Gumming 

Raw Stock 

Cup Paper 
Tablet 








To Hold Textbook Clinic 

The American Institute of Graphic 
Arts is holding a Textbook Clinic at 
the Delmonico Hotel in New York on 
Nov. 6. Speakers will include Burr L. 
Chase, president of Silver Burdett; 
William Nicoll, president of Edit, Inc.; 
Raymond L. Rourke, production su- 
pervisor, McGraw-Hill; and Parke H. 
Lutz, vice president and genera] man- 
ager of the John C. Winston Co. Mod- 
erator will be M. Hughes Miller, vice 
president of American Book Stratford 
Press. 

cs 


Features Phototypesetting 

Manufacturer’s reports on the latest 
developments regarding six photo- 
typesetting machines were one of the 
highlights of the 39th annual conven- 
tion of the International Typographic 
Composition Association, Inc., in Los 
Angeles, Oct. 14-17. Speakers on this 
subject were William Weber, Filmo- 
type Corp.; Orson H Udall, American 
Type Founders Co., Inc.; Robert T. 
McIntosh, Intertype Co.; Rene Leach, 
Mergenthaler Linotype Co.; Joseph P. 
Quigley, Lanston Monotype Co.; and 
Earl N. Godshall, Photon, Inc. 

ITCA’s officers presided over the 
four half-day business sessions which 
were devoted to a broad area of bus- 
iness problems. R. H. Willison of Los 
Angeles, regional vice president, was 
general chairman. 

Principal speakers during the meet- 
ing were M. J. Baumwell who spoke 
on trade customs and ethics; Henry 


W. Becker, Rheem Mfg. Co., who cov- 


Winners in the 7th annual Self-Advertising Exhibition and Awards compe- 


tition sponsored by Printing wageg & 


in Dallas. They are (1-r.) Ralph M. 


of America shown at the Statler Hotel 
enewald of Duenewald Printing ape 
is 


New York; Harold Gardner of William G. Johnston Co., Pittsburgh; Wi 


Frank, 


Bay State Press Corp., Boston; Arthur H. Gritz, Herrick & Held 


Printing Co. Pittsburgh; Oliver R. Sperry of R. R. Donnelley & Sons, 


Chicago; Miss Carrel 
the proceedings: 
of William J. Keller, Inc., Buffal 


urrie who is Miss Dallas and was on hand to brighten 
William Carson of Cape & Co.. Toronto; P. R. Watson, Sr., 
o; Maurice Blacker Hub Offset Co. Boston; 


and William Newman, Commercial Printing & Letter Service Co. Dallas. 
A complete story of the competition and its winners is on page 49. 





ered labor’s jurisdictional problems; 
Irl J. Korsen, PIA, who discussed the 
industry’s educational responsibili- 
ties; and James V. Elliott who reported 
on new letterpress developments. 

Next year’s meeting will be held in 
New York, Sept. 9-12, at the time of 
the Seventh Graphic Arts Educational 
Exposition. 


Irving Rosin Retires 
Irving Rosin, general production 
manager of Lutz & Sheinkman, New 
York lithographer, has retired after 
46 years with the company. He is the 
first managerial employe to be re- 
tired under the firm’s pension plan. 








Month-by-month index figures on sales of the commercial printing 
and lithographic industry in the New York metropolitan area, using 
monthly sales for the two years 1955-1956 as the base. As noted by 
the New York Employing Printers Association, September was the 
first time this year that sales in any month surpassed the same month 


of 1957. 


1957 1958 
105 78 104.85 

98 85 92.89 
122.81 111.99 
120.70 112.34 
120.56 114.60 
102.85 100.65 
101.70 94.73 
102.52 99.69 
111.24 114.66 


JANUARY 
FEBRUARY 
MARCH 
APRIL 

MAY 

JUNE 

JULY 
AUGUST 
SEPTEMBER 
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Three Changes At Warren 

S. D. Warren Co. has announced 
the appointments of James H. Watson 
and John F. Howe as associated ad- 
vertising directors. Mr. Watson has 
been with the company since 1920, 
and Mr. Howe siuce 1948. 

The company has also reported that 
John L. Kronenberg’s responsibilities 
have been broadened to include the 
sale of both letterpress and litho- 
graphic papers in the field of com- 
mercial printing. 


New Building For Ludlow 

Ludlow Papers, Inc., has an- 
nounced plans to expand its manufac- 
turing facilities at Ware, Mass. Plans 
call for the erection of a new building 
which will contain sales offices as well 
as manufacturing, laboratory and 
warehousing facilities. 


William Franklin Dies 

William H. Franklin, former presi- 
dent of the Edwards & Franklin Co., 
Cleveland, died in Florida, Sept. 22. 
He played a major role in the organi- 
zation of the Cleveland Lithographers 
Group during N.R A. days. 


Tue Gevaert Co. of America has 


opened new offices and a warehouse 
at 1355 Conant St., Dallas 7. 
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PULPWOOD PROSPECTOR WITH} 


Glenn Goebel’s timber prospecting takes him up and down the; 
Mississippi where Delta Hardwoods grow in lavish abundance. | 


These lush, untapped hardwood growths have taken on new’ 
economic significance, for Crown Zellerbach research has proved 
that their pulping characteristics contribute importantly to@™ 
a smoother, more uniform base sheet for coated book. papers. } 


These abundant river forests will be the principal supply source 
for a giant new printing paper mill, now under construction at 





ae * 2 ae 
Glenn E. Goebel (right), Wood Procurement Supervisor, Crown Zellerbach, shown with Clinton Byrd, independent pulpwood supplier 


AN EYE FOR DELTA GOLD 


St. Francisville, Louisiana. There, Crown Zellerbach will manu- 
facture the first double-coated paper to be both roll-coated and 
trailing-blade coated on the machine, in one continuous hananel 


Out of this the South will gain a new, , perpetual “cash crop.” 
The Printing Industry will gain 
| a premium quality paper, of cue 
extraordinarily level/smooth  Z&bERBACH e& 
surface, at non-premium prices. enik = 
To be available early in 1959. 


36 South Wabash Avenue + Chicago 3, Illinois 





Discusses Work Simplification 


66 ORK Simplication can offer 
the lithographer an unlimited 
opportunity to harness the thousands 
of ideas of all the people around him 
and put them to work at his advan- 
tage,” Ralph W. Stanley of Rust Craft 
Greeting Card Co., told lithographers 
attending the NAPL convention in 
Boston last month. 5 

In a talk entitled “Work Simplifi- 
cation—What’s in It For You?”, Mr. 
Stanley, who is in charge of work sim- 
plification at Rust Craft, pointed out 
the need for new methods and im- 
proved techniques to meet the produc- 
tive demand of an expanding popu- 
lation. 

He described work simplification 
“as a management philosophy which 
emphasizes the importance of human 
considerations in developing a pro- 
gram of improvement. Work simplica- 
tion is a planned program of im- 
provement—not a shot in the arm, 
not a speed-up, not a package. Nor 
would I lead you to believe,” he said, 
that work simplification: is a sugar- 
coated, fast acting, pain reliever that 
gets into the blood ‘stream immedi- 
ately to cure all of the ills of manage- 
ment. 

“Actually, work simplification is a 
field—a way of thinking—a philoso- 
phy. What’s the key to its success? 
Well, most groups generally answer 
this question best by themselves. 

“In our various training programs, 
working with groups of from 12 to 
16 people, we use the pegboard as a 
tool to begin participation of the 
people in our first meetings together. 
When the first participant solves the 
problem, others in the group volun- 
tarily begin to work on it and in a 
short while the group working to- 
gether improves the time for solving 
the problem from about 45 seconds 
to about 20 seconds. This is when we 
begin to get answers from our people 
—answers that I think provide the 
key to the success of work simplifi- 
catior, They tell us: It’s fun to par- 
ticipate in group activity. They like 
to work in teams (after all, the hu- 
man animal is a social animal). They 
also tell us they improved the method 
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of working the pegboard problem be- 
cause People naturally like to improve 
and will try to improve if given the 
opportunity. 

“People participating in a work 
simplification program soon become 
aware that the need for improvement 
is not a pathological situation. Com- 
panies, departments, or work methods 
are not sick when they can stand im- 
provement. Improvements are as nat- 
ural and rewarding a development as 
is the happy experience of parents 
and child when it one day discovers it 
can stand without clutching the rail 
of the crib. 

“In a successful work simplification 
program we devote part of the time in 
training our employees to use the 
tools of work simplification. Employ- 
ing work shop and round table tech- 
niques, they gain practical knowledge 
in motion economy, work space, proc- 
ess charts and other current practices 
for analysis of work and methods im- 
provement. Motion pictures are used 
to show their value, both as a tool 
to study work and a means for better 
human relations. 

“Work simplification proposes that 
every employee be trained in that part 
of the science that applies to his type 
of work and as a result, each em- 
ployee is made responsible for and 
capable of improving the efficiency of 
his own job. This makes sense, doesn’t 
it, for after all, who knows a job 
better than the one who performs it 
every day. Literally, thousands of 
your employees want to do a better 
job—you need only to give them a 
valid reason why they should and give 
them an opportunity to help you de- 
cide how they can. This can best be 
done through the consultative ap- 
proach—not by telling them they 
must, by selling them on the idea that 
they should, but by consulting with 
them about your common problems. 

“Your employees can and will help 
you get results from work simplifica- 
tion, provided they have your com- 
plete support. A work simplification 
program cannot survive on ‘lip ser- 
vice” from management—it needs sin- 
cere, enthusiastic backing.” 


Calls For New Labor Laws 

Major General Carl L. Phinney, 
labor law expert and attorney, told 
the Union Employers section of Print- 
ing Industry of America during PIA’s 
72nd annual convention in Dallas, 
Oct. 13-16, that “remedial labor leg- 
islation is urgently needed.” 


“It is sincerely hoped that the next 
session of Congress will deal with this 
matter in an intelligent and forceful 
manner,” he said, calling Congrese’ 
past failures to do so “extremely dis- 
appointing.” 

Specifically, he called for two types 
of labor legislation: laws placing 
labor under anti-trust statutes and 
taxation laws for labor. 


“Congress should enact legislation 
placing the conduct of labor unions 
under the same anti-trust provisions 
that you gentlemen have to comply 
with in the conduct of your business,” 
Gen. Phinney said. 

In discussing union labor’s exemp- 
tion from taxation, he cited Walter 
Ruether’s recent announcement that 
the UAW intends to build a $100 mil- 
lion strike fund by 1961 “to whip the 
automobile manufacturers.” He called 
the action one that “will hurt the 
people as a whole.” 

“Why should unions and their 
funds go untaxed, while employers 
are required to pay,” he asked. 

“I feel,” said Gen. Phinney, “that 
the rank and file of the employes of 
organized labor are honest, sincere 
and patriotic Americans. I sincerely 
believe that when it becomes neces- 
sary for them to do so, they will re- 
spond to good discipline and fair 
regulatory legislation.” 

Gen. Phinney cited a host of cases 
pertaining to federal preemption doc- 
trine. 

He discussed in detail the Apri] 1, 
1957, decision of the Supreme Court 
of the United States on the National 
Labor Relations Board vs. Truck 
Drivers Union No. 4A8, et al. He said 
the court’s decision that the employer 
lockout was not an unfair labor prac- 
tice but lawful defense to the strike 
which imperiled the employer’s com- 
mon interest in bargaining on a group 
basis was a “very important milestone 
in the rights of employers.” 
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Had you lived in Holbein’s day, chances are you never would 
have seen his paintings. They were enjoyed only by the few. 
Today, through print and paper, great masterpieces, past and 
present, are reproduced in countless quantities, made 

available to millions the world over. 

What other method of communication can multiply the beauties 
of the past as economically, flexibly and faithfully as... paper? 
What other product serves you so often so many ways? 


INTERNATIONAL 














) 2-COLOR HARRIS LT! 42X58, 18 UP SHEETWISE - 4M IPH 


THIS INSERT PRINTED ON A. M. COLLINS WHITE EMBOSSED OAKLEAF COVER 10 PT. ON A 





Teele e matte) your printed pieces... 

... specify Oakleaf 
Cover. Here is paper 
with obvious character—with texture 

you can feel. Oakleaf Cover combines 
extreme toughness with outstanding 
printing qualities. Embossed finish, coated 
one side, in white, ivory, gray, green, 

blue. Smooth finish, coated two sides, 

in white and ivory. Whether you're 

ee tS ok _— preparing a catalogue, annual 
: report, insert, folder, menu, 
> brochure or announcement... 
if you want a top quality job, 


be sure to specify— 


‘ oakleaf 
over 


(smooth or embossed finishes) 


Other fine coated 
specialty papers by A. M. Collins 


(Division of International Paper Co.) 


Buckra Duplex Old Spanish 
Castilian Rippletuf 
Damascan Tough Check 
Fabratex Triflex 


your most dependable source of supply... 


INTERNATIONAL ole PAPER 


FINE PAPER & BLEACHED BOARD DIVISION NEW YORK17, N.Y. 














Four New Ozalid Products 

The Ozalid division of General Ani- 
line & Film Corp., has recently intro- 
duced four new products for the 
graphic arts. They include three films 
and a grained aluminum positive 
working plate. 

Two of the film products are diazo 
sensitized and designed to furnish 
duplicate film negatives or positives 
with ordinary vacuum frame arc lamp 
combinations under normal room 
light conditions. One of these films 
reproduces a direct positive, or a 
duplicate negative from a negative, 


and the other a positive from a nega- 
tive or a negative from a positive. 

The third film, Ozalith Trubase 
proofing film, is based on Du Pont 
.002” Mylar polyester film and is said 
to provide an excellent surface for the 
pulling of production proofs. 

The positive working plate, with a 
smooth grained surface, has been 
treated with a non-oxidizing agent 
said to give it longer life both on and 
off the press. 

The products will be distributed 
nationally by the Printing Ink divi- 
sion of Interchemical Corp. 





Eliminates Reloading Downtime 

The New Haven Board and Carton 
Co., New Haven, Conn., has installed 
an auxiliary elevator on its Dexter 
cardboard feeder servicing a Miehle 
76” cutter and creaser which pro- 
vides uninterrupted stream feeding 
and avoids downtime for reloading. 
It also eliminates the haste previously 
associated with this operation. The 
auxiliary elevator handles the last 12 
inches or so of the load while the 
main elevator descends for a new 


load. 





One user reports that the system 
increases production about 11 percent 
in running 20 point stock. More im- 
pressive savings have been reported 
when the auxiliary elevator is used on 
cardboard feeders servicing printing 
presses. 

The maximum speed of the cutter 
at the New Haven firm is about 2400 
impressions an hour. Printing presses, 
which can run considerably more im- 
pressions each hour of course require 
several more reloadings during the 
period. 


A new pile of stock 
has been put into 
position while the 
auxiliary elevator 
handles the remain 
der of the original 
pile. After inserting 
pile rods a selector 
switch is turned 
which causes the pile 
i height governor to 
control the auxiliary 
elevator instead of 
the main one. Next, 
the new load is 
raised to the remain- 
der of the old stack 
and the :5ds remov- 
ed. The switch then 
is reset so the main 
elevator handles the 
load. 
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Develops New Plate 

The American Graded Sand Co., 
2940 N. Ashland Ave., Chicago 13, 
has announced the availability of its 
new “Ceramagraph” presensitized 
plate. As reported in ML last year 
while in the development stages, the 
plate is made of steel and has a ce- 
ramic coating five thousandths of an 
inch thick. 

Field tests with the plate have 
shown outstanding results, the com- 
pany reports, and users claim to have 
run as many as 150,000 impressions 
without wearing out the plate. 

The plate is said to accommodate 
the finest halftone screen, and the en- 
tire image, both halftone and line, is 
said to last longer and reproduce 
sharply and clearly for either black 
and white or color. 

Eight different sizes are presently 
being offered by the company. They 
are 1934 x 23”, 20 x 2254”, 2454 x 
30”, 2514 x 36”, 2634 x 31”, 2634 x 
31”, 2634 x 36”, 2714 x 2854” and 
2714 x 30”. Larger plate sizes up to 
4714 x 59” will be available within 
90 days, the manufacturers state. 

Additional information is available 
from the company. 


ATF Improves 24” Press 

American Type Founders Co., Inc., 
200 Elmora Ave., Elizabeth, N. J., 
has announced several refinements in 
its Chief 24 offset press incorporated 
in the recently released Model 1600. 

The press is equipped with alumi- 
num sheet detectors set closer to the 
head stops to check the sheet within 
the gripper bite of 14” from the front 
edge. It also has a speed indicator 
on the operator’s side of the press. 

Further information is available 
from the company. 
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DEVELOP, 
FIX and WASH your 


GRAPHIC ARTS NEGATIVES 


ater 





with the 
LITHOFLO* PROCESSOR 


Superb, uniform quality 
at great savings 


Closely controlling the variables of time, temperature and agitation, the Lithoflo 


Processor automatically processes cut sheet film or paper negatives to uniform high 
quality at exceptionally low cost. Here’s why: 


@ Automatic developing, fixing, wash- 
ing of graphic arts negatives at 
speeds up to two and one-half 20” x © Accurate time, temperature, agitation 
25” sheets per minute! control. 


@ Increased cameraman production. 


@ Greatly improved negative quality! @ Simplified operation. 


@ Terrific time and chemical savings! @ Sturdy stainless steel construction. 


Write for further details and folder describing this machine. 


HALOID XEROX INC., 58-346 Haloid St., Rochester 3, N.Y. Branch offices in principal cities. 


Ideal for fine-screen reproduction ... 
assures uniform dot size automatically. 


PROVIDES . 


© Processing time control to + 5%. ad A LO 4 D 


© Temperature control to  1°F.7. 


atom en XEROX 
tWhen Pako-Temp temperature control or 

equivalent is installed by purchaser. 

*A trademark of Haloid Xerox Inc. 
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Offers Plastic Sink 

The W. A. Brown Mfg. Co., 608 
So. Dearborn St., Chicago 5, is offer- 
ing a 12 x 15” combination plastic 





sink with metal base and stainless 
steel apron that holds three trays and 
includes a negative wash sink, viewer 
and dot etch table with red and white 
light source, dump trough, swing 
faucet and water spray extension 
hose. 

The sink has a water temperature 
regulator with vacuum breaker to 
maintain a temperature of 68 degrees, 
providing the water is 68 degrees or 
under. Water flow is 14 gallon per 
minute. 

Other features include large 
shelves, heating unit and a red fluo- 
rescent light under the plastic sink 
Which enables inspection of develop- 
ment through transparent trays. 

td 
Reduces Plate Costs 

A new newspaper color process de- 
signed to reduce the high costs of 
plates for color printing has been an- 
nounced by Printing Arts Research 
Laboratories, Inc., of Santa Barbara, 
Calif. 

The company reports that the proc- 
ess, called the Fluorographic Tri- 
Color method, by-passes “complicated 
color-separation and color re-etching 
work.” 

The process is described as using 
standard printing colors on three sep- 
arate layers of the original art. Each 
layer absorbs ultraviolet light, the 
company states, so that color plates 
are produced with virtually the “same 
speed and simplicity as black-and- 
white plates.” 

The process is not suitable for re- 
production of color photographs, but 
rather for artist-created copy which 


constitutes a large proportion of news- 
paper display advertising, Walter S. 
Marx, Jr., company president, ex- 
plained. 

The first public demonstration of 
the process was at the American 
Photoengravers’ Association conven- 
tion in Cincinnati, Oct. 12-15. 

* 
Ink-Sav In Spray Can 

Ames Laboratories, Inc., 132 Water 
St., So. Norwalk, Conn., now is offer- 
ing its anti-skinning agent, Ink-Sav, 
in spray containers. The 16 ounce, 
two-color can is refillable. 


Promotes Cotton Fibre Papers 

A booklet describing the qualities 
of papers made with cotton fiber has 
been published by the Cotton Fiber 
Paper Manufacturers, 122 East 42nd 
St., New York. 

Entitled “What Every Businessman 
Should Know About Paper — To- 
day!”, the booklet outlines the history 
of paper and paper manufacturing, 
and calls attention to the qualities of 
cotton fiber content papers that dis- 
tinguish them from other papers. 

The uses of the papers in business 
and industry also are discussed. 


























QUICK-ACTING PUSH-BUTTON 





FILM-KLEEN ~~ > 


FILM & GLASS CLEANER 


SPRAY... 
WIPE... 





SUCCESSFULLY TESTED 
& USED tocleanall film bases 
and glass; photo-typesetting 
equipment; lenses, magenta 
& contact screens and filters. 
REPLACES DEADLY 
BENZOL. Removes smudges, 
fingerprints, ink, dust, lint 
and grease. Won't disturb 
opaque. 


bx ae 


17'S CLEAN! \® 


e FAST-DRYING 

e ANTI-STATIC 

e NON-DAMAGING 
e NON-TOXIC 


Also available in regular cans and drums 
Call your Anchor Dealer or write direct for FREE “Key’’ booklet. 


ANCHOR CHEMICAL CO., INC. oh 


SOLUTIONS FOR GRAPHIC ARTS ‘PROBLEMS 
827-837 BERGEN ST., BROOKLYN 38, N. Y. 


Prevents ink 
from skinning . 


| 
VELVEE 
SANS AQUA 


Waterless 
hand cleaner 


= EX-STATIC 
FILM 
KLEIN 


Static eliminator © 


pny 
i glass 
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, MAin 2-8006 


i 
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Rubber rejuvenator— | 
gum glaze remover... 


emanate, 


_ NEW PUSH BUTTON PROGRESS 
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Ledgers, Bonds and Bristols 


ERASE IT... 

















Erase again and again, then rewrite 
with pen and ink or typewriter on 
Forward Linen Ledger. No blots... 
no biurs. The surface of this 100% 
new cotton fiber ledger remains 
smooth and white. 


Its extraordinary strength goes 
through-and-through to give you the 
durability so necessary for the many 
jobs which must withstand hard and 
continuous use. 


L. L. BROWN 





are distributed by 


leading merchants coast to coast 


L.L. BROWN PAPER CO. 


ADAMS, MASS. 








aia 
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Develops New Web Press 


Orville Dutro & Son, Inc., 117 
West 9th St., Los Angeles, has intro- 


duced a new web rotary offset press 





available in sizes 17144 x 13” and 
174% x 26”, called the Speed-Flex 
Journeyman. The machine shown in 
the illustration is a two-color unit, but 
presses up to five colors can be sup- 
plied. 

The press is said to operate at 
speeds up to 20,000 revolutions per 
hour and to be especially suited for 
handling difficult color registration 
work. 

The press is manufactured by West- 
ern Gear Corp., Lynwood, Calif. Fur- 
ther information is available from the 
distributor, Orville Dutro. 


Develops Re-Registry Device 


The R. W. Borrowdale Co., 640 W. 
65th St., Chicago, has announced the 
development of a new re-registry de- 
vice which it reports can eliminate 
visual error. 

The self-centering unit consists of 
a steel rail along the camera bed 
which accommodates “V” blocks that 
correspond in number at both copy- 
board and lensboard. A_ plunger 
operating off the lensboard and copy- 
board centers itself within the block, 
locking itself for standard copy, en- 
largements or reductions. 

Further information is available 
from the company. 

e 
Shows Letterpress Plates 

The first public demonstration of 
letterpress platemaking by Du Pont’s 
experimental photopolymer method 
was witnessed last month by more 
than 2,000 members of the printing 
industry at an all-day forum in New 
York. 

The forum, held at the New Yorker 
and Statler hotels on Sept. 28, also 
featured demonstrations and discus- 


sions on new materials, techniques 
and equipment by eight other graphic 
arts manufacturers. 

A Du Pont spokesman told the 
audience, which witnessed the demon- 
strations over closed-circuit television, 
that the plates have performed suc- 
cessfully in nine months of field-test- 
ing, but that neither commercial 
availability nor commercial price is 
yet known. 


Sets Up Litho Coating Lab 

Rinshed-Mason Co. of Detroit has 
announced the establishment of a 
litho coatings research and develop- 
ment laboratory in thet city. 

Roscoe Johnson has been appointed 
manager of litho coatings and will 
direct the research and sales develop- 
ment activities of the company in the 
metal decorating and food container 
industries. 





GOLDENPLAST* 


A new ORANGE masking plastic 


for layouts that 


‘‘HOLDS- 


TO-SIZE”’ 


i © 7 O) 0) DdN8 3 OF- C6 Meld dite o)teKtile 


new formulated medium, replacing 


(@Tolel-Tal golem ole] ol-1¢-mn io) ami lelt-Melhailal||i 


‘‘hard-to-register’’ jobs. 


SEE THE DIFFERENCE! 
today! Get 
al-Meolmelakel-Muileki.dlalem elkokii ee 


Save Time 
Money 





= Special cducid method makes GOLDENPLAST available at these 
competitive low prices— 


Save 


GOLDENPLAST 


See the difference in 
features — 


© Solves Misregister problems 
(in all climatic conditions) 


® Available for all 
press sizes 
© Easily cut 
‘© Used for dropouts 
° Thin base 
“® Available in rolls too - 
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: PRICE LIST 

i Sheet Size 

I All sheets cut square Quantity Per 

: ~~ ae” Package Price Sheet Size Quantity Price 
Mo re 100 $ 8.50 42” x 54" 50 $45.50 
1 xz” 100 12.00 46" x 56” 50 55.50 
eo x2” 100 14.00 48” x 60” 50 62.00 
20” «ze 100 20.50 54” x 60” 50 65.00 
96° 27" 100 22.00 |---------------------------- 
yas iad 100 30.00 ROLLS 
2! x30" 100 31.50 = : =f 
972" x 31” 100 38.50 54” x-100 ft. $ 25.00 
27” x 38” 100 41.00 54°*x 200 ft. 48.00. | 
30” x 40” 100 48.00 54” x 500 ft. 1 12.00 | 
381" x 54” 50 41.50 
40” x 50” 50 41.00 + hit Prices Subject 0 Change 
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Gelb Introduces ‘Monoruler’ 

The Jos. Gelb Co., 52 Arlington 
St., Newark 2, N. J., has introduced 
a new line-up and register table call- 
ed the “Monoruler.” The 31” table 
employs a built-in “Square-A-Matic” 
registration system. 

The registration system consists of 
two sets of mating pins, mounted at 
right angles on the horizontal and 
vertical pin bars, and a two-hole regis- 
ter punch, also mounted on the table, 
with a work center positioning scale. 

Other features include two sets of 
paper clamps, floor leveling adjust- 
ments and fluorescent illumination. 

J 
Introduces ‘830’ Series 

Robertson Photo-Mechanix, Inc., 
7440 West Lawrence Ave., Chicago, 
has announced a new series of over- 
head cameras designated the “830” 
General Purpose Overhead. 

The camera features a metal copy- 
board, bi-rail track and a wide range 
of attachments and accessories includ- 
ing either manual or screw drive 
focusing. The vacuum copyboard will 
hold film from 4 x 5” to 26 x 32” in 


standard and non-standard sizes. 
Copy up to 34 x 44” can be accom- 
modated in a spring loaded, glass 
covered copyboard. 


New Litho Supply Firm 

Charles A. Grumbling, Jr., has an- 
nounced the opening of Lithographic 
Supply Co., Inc., of Philadelphia, at 
325 Arch St. 

The company will be engaged in 
the distribution of equipment and sup- 
plies to the graphic arts industry. 

Plates, chemicals and other prod- 
ucts manufactured by Printing De- 
velopments, Inc., will be carried in 
stock. 


Produces Sampling Pieces 

Eastern Corp., Bangor, Me., has re- 
leased to its merchants a series of 10 
sampling folders introducing its new 
Atlantic and Manifest fine business 
papers. 

Each folder, printed on a different 
grade of paper, is 17 x 22” and has a 
French fold. Accompanying text de- 
scribes the papers’ qualities. 


Publishes New Type Catalog 

A new 248-page catalog showing 
one-line specimens of all available 
Intertype type faces for linecasting 
machines has been issued by the In- 
tertype Co. division of Harris-Inter- 
type Corp. Faces are arranged alpha- 
betically by point size. 

Copies are available from Intertype 
representatives or by writing to the 
company, 360 Furman St., Brooklyn 
1 ee. 


Beckett Issues Packet 

“How to put color into your print- 
ing at little more than the cost of 
black-and-white . .” is the title of a 
sample packet recently issued by The 
Beckett Paper Co., Hamilton, O. 

The packet contains 11 pieces as 
examples of one-color printing on col- 
ored stock. Ten different colors and 
four Beckett grades are represented. 

The sample packet is part of a cur- 
rent Beckett campaign to promote its 
colored papers and ties in with a 
series of advertisements running in 
various trade journals. 





THESE 


PLATE SHOPS 
SERVE YOU, MR. LITHOGRAPHER, 


BEST 


The skills of long-time Union craftsmen employed 
in these Association shops offer you unmatched quality 


The versatility of these experienced plants offers you 
the assurance you need on “tough” or “problem” jobs 


You effect economies, since idle time is at a minimum 


Because Association plate shops operate presses 
for proving only, they are not compeiiiive with you, 






the lithographer. 


ASSOCIATION INC. 


“Good offset Lithography starts with GOOD plates” 
220 West 42nd Street, New York 36, New York 
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New Clues In Silver Bromide Mystery 





During the 120 years since the in- 
vention of photography, scientists 
‘have attempted to understand what 
happens when silver is exposed to 
light. Now, through a new research 
technique that involves the flashing 
of light and a 10,000 volts-per-centi- 
meter electric field at a single silver 
bromide grain, Eastman Kodak Co. 
scientists have been able to catch this 
picture (left) of “arrested develop- 
ment.” Magnified 20,000 times, it 
shows how wandering electrons gath- 


ered on the positive side, lower left, 
and triggered formation, during de- 
velopment, of black threads of metallic 
silver. The arrowhead shaped figure 
(right) was formed when a silver 
bromide crystal was developed fully 
to metallic silver filaments, just as it 
is in every snapshop negative. Kodak 
reports that the studies give a clearer 
understanding of how development 
occurs and are aiding work on varied 
new films. 





Another ‘Plate-Mate’ 

Robertson Photo-Mechanix, Inc., 
has announced a new addition to its 
“Plate-Mate” line of equipment, a 
floor type vacuum printing frame. 

The frame features a floating type 
hinge which permits the top of the 
frame to be closed over the work 
without squeezing the plate and nega- 
tive and without placing undue pres- 
sure on the rear beading of the blan- 
ket. A single lever locks the frame, 
actuates the vacuum pump and motor 
unit and unlocks an anti-tilt device. 

Further information is available 
from the company, 7440 West Law- 
rence St., Chicago 31. 

e 
Another Cronar Film 

The Du Pont Co. has announced 
the addition of Cronar Commercial 
film to its line of products for the 
graphic arts. The film has a polyester 
photographic film base (.007”) and 
a new wide-latitude, continuous-tone, 
blue-sensitive emulsion. 

The film may be used for continu- 
ous-tone negatives and positives; 
positive and cancelling masks for 
color separation; black-and-white 
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copy work where red and green sensi- 
tivity is not needed; and for repro- 
duction of art work which combines 
continuous-tone and line matter. 
Further information is available 
from Du Pont Photo Products, 
N-2430A, Wilmington 98, Del. 
e 
To Handle Wellborn Products 
Litho Chemical & Supply Co., Lyn- 
brook, N. Y., has announced its 
appointment as sales distributor for 
the complete line of platemaking 
products manufactured by the Re- 
production Research Laboratories and 
the M. N. Wellborn Co. 
td 
Describes Roll Film Camera 
Chemco Photoproducts Co., Inc., 
has released a four-page bulletin 
which describes and illustrates its new 
Roll Film camera. 
Copies are available from the com- 
pany, Glen Cove, N. Y. 
e 
Northwest Issues Brochure 
The Northwest Paper Co., Cloquet, 
Minn., has issued a four-color folder 
on and about its new Mountie Offset 
Pinseal Finish grade of paper. 





Alcoa Issues Folder 

The Aluminum Company of Amer- 
ica, Alcoa Building, Pittsburgh 19, 
Pa., has issued a colorful green and 
silver lithographed folder on its line 
of aluminum plates. 

The folder describes the qualities 
of plates utilizing aluminum and lists 
many of the advantages in using 
them. 

The folder points out that alumi- 
num plates are lighter, require less 
attention by the pressman and are 
naturally water receptive. 


Detroit Office For Westvaco 

West Virginia Pulp and Paper Co. 
has announced it is extending its 
program of direct sales to Detroit, 
with the opening of an office at 16115 
Meyers Road. 

This is the third new commercial 
printing sales office to be opened re- 
cently by the company. The other 
two are in Cincinnati and Pitts- 
burgh. 


New Plate Graining Machine 

P. McTaubner Engineering Co., 
P. O. Box 211, New York, 28, has 
introduced a new plate graining ma- 
chine called the Continental Mark 96. 

The manufacturers state that the 
unit does not use any liquids and can 
grain both aluminum and zinc plates 
at a speed of six seconds a foot. 


Discusses Map Reproduction 

Repro Graphic Machines, Inc., 180 
Varick St., New York 14, is offering 
a booklet which describes Klimsch & 
Co. equipment especially suited for 
map reproduction. Included are de- 
scriptions of cameras, plate making 
equipment, photographic accessories 
and chemicals. 


Issues 64-Page Catalog 

Graphic Supply Co., 22 Bond St., 
New York, has announced publication 
of a 64-page catalog listing supplies 
and equipment for the graphic arts. 

The catalog, which lists 250 items, 
is divided into sections and indexed 
for fast reference. Products described 
include film plates, chemicals and 
other litho supplies. 
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Repeat 
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No matter how many colors... step and repeat or single image... 


Carlson’s tested double hole, double pin system gives you fast, positive 
registration from the stripping to the press. 


CARLSON STAINLESS STEEL REGISTER PINS 


Accepted and used by thousands as the finest, easiest to use, and most 
accurate register pin obtainable. Has thin base and ample thumb space. 
Cannot corrode or rust and pin diameter is guaranteed within 1/1000th. 


CARLSON PHOTO-COMPOSING SPACER 


A precision punch controlling double hole, double pin positioning and 
registration to within 1/1000th of an inch. Will step and repeat vertically 
or horizontally, excluding exposure time, in less than 60 seconds. 
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_ Checley F Carleen Company 


BEN FRANKLIN BUILDING e MINNEAPOLIS, MINNESOTA 
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Kibler Discusses PIA Progress 
OL. H. R. KIBLER, president of 
Printing Industry of America, in 
his keynote address at the group’s 
annual convention in Dallas, Oct. 13- 
16, summarized the progress of PIA 
during the past year and noted some 
of the significant trends and develop- 
ments within the industry. 

In particular he praised the associ- 
ation officers and members for their 
cooperation in striving to meet three 
objectives laid down at the beginning 
of last year. These objectives were: 
1. To operate the Association with a 
budget based on current income; 2. 
To increase the total use of PIA ser- 
’ vices by a larger number of members; 
and 3. To develop greater unity with- 
in our industry. 

He stressed concern however, over 
declining industry profits and said 
that “the industry profit picture is and 
must continue to be a matter of pri- 
mary concern to PIA. We can do 
something about it, and we have ac- 
tivities directed to that end. It is in 
relation to overall industry problems 
of this nature that your national and 





your local associations assume their 
rightful importance. Ours is an in- 
dustry made up of many thousands of 
small units. Such major problems can 
rarely be tackled successfully by in- 
dividual companies. It is through as- 
sociated activities that we will find 
the solution. 

“As a progressive step in meeting 
the profit problem, a program has 
been designed which will enable each 
member company to know its costs— 
to know which classes of work are 
not profitable—and to know where 
corrective steps should be directed. 

“Ratio studies which have come 
into greatly expanded use this year as 
the result of several years of inten- 
sive promotion, will have a definite 
effect as more printers understand 
how to analyze their individual com- 
pany operations in terms of ratios. In 
expanding the understanding of ra- 
tios and their use PIA representatives 
have made presentations to fifteen of 
our local associations. Full scale 
clinics for a thorough study of ratios 
were conducted both in Eastern and 
Western Canada, and there was a 


workshop on ratios for association 
managers held in Columbus, Ohio in 
September. These have demonstrated 
the effectiveness of taking PIA ser- 
vices directly inte the field. Simple 
formulas are being developed such as: 
How much business should you get 
for each dollar you invest in sales 
compensation? What annual sales 
volume should you expect from each 
of your administrative employees? 
We have made much progress in get- 
ting our ratios into use, and consider- 
able more work is scheduled for next 
year. 


“Another subject of continuing con- 
cern to PIA is sales. Last month you 
saw in the Bulletin a comparison of 
the percentage we are getting of the 
advertising dollar. You saw likewise 
how our annual percentage increase 
in sales in terms of constant dollars is 
slowing up. In the excellent study that 
was presented to us in Los Angeles 
just two years ago, we saw that high 
profit companies sold a lower per- 
centage of their work on a competi- 
tive basis than did the low profit 
companies. We saw likewise that more 





Caldwell, N. J. 





Prices per volume 


U. S. & Canada $14.75 
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BOUND VOLUMES 
MODERN LITHOGRAPHY 


(Copies now available for the years 1938-1957) 


Are there certain issues of Modern Lithography you need to complete your file? 
Would you like to check on past technical developments? Are there historical facts 
about the industry you would like to have on hand? The information is all yours in 
bound volumes of Modern Lithography. 


A limited supply of bound volumes is available covering the years 1938-1957. Just mark 
on the coupon the year or years you desire and mail it to Modern Lithography, P.0. Box 31, 


Modern Lithography 
Box 31, Caldwell, N. J. 


Payment Enclosed [] Name....... 
Foreign $16.50 
Send a Bill [] ee 
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“Our RUTHERFORD equipment gives us quality 
reproduction on a production-line schedule” 


says Ed Davison, Superintendent, Art and Platemaking, 
SCHMIDT LITHOGRAPH COMPANY, San Francisco, Calif. 













3000 plates per year... © 
the output of Schmidt’s — 
four Rutherford photo- 
composing machines. 
The accurate registra- 
tion and trouble-free 
performance of these 
machines are important 
toa - producer like 
Schmid 








5000 plates per year . turned out by this Rutherford plate 
per rt og Schmidt depends. on its whirler for applying coatings of 
consistent thickness on all sizes.of press plates from 36” to 76” 


The Schmidt Lithograph Company has an 86-year 
reputation for quality reproduction. “The secret behind 
our success is personnel and equipment,” says Mr. 
Davison. “Our Rutherford equipment is a good exam- 
ple of the precision machinery we depend on to main- 
tain our high standards. It gives us top-quality results 
on a production-line basis . . . with a minimum of 





maintenance.” 
os per year... the annual —— chalked up by = 
Rutherford poster projection machine. Schmidt's unit projects film 
NEW I The completely automatic RUTH- or glass negatives in enlargements up to 10 times on to a press plate. 


O-MATIC photo-composing machine... with 
automatic negative positioning and auto- 
matic sequence control. Revolutionary 
punched tape operation reduces errors, cuts 
photo-composing time! Write or phone for 
details today! 


For full details about Rutherford Precision Camera, 
Photo-Composing Machine or other equipment 
for the Graphic Arts write, wire or phone today. 











Rutherford Machinery Company 





Uv 


Division of Sun Chemical Corporation - 401 Central Ave., East Rutherford, N. J. 
Branches in Chicago * San Francisco « Montreal « Toronto 





Sun Chemical’s Graphic Arts Group: GENERAL PRINTING INK Gravure, Letterpress, Offset Inks and Supplies GEO. H. MORRILL Newspaper Inks 
BENSING BROS. AND DEENEY Flexographic Inks RUTHERFORD MACHINERY Lithographic Equipment 
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LITHOGRAPHIC VALUES WHICH CAN BE YOURS 


Listed below are some of the meaty items a lithographer or a printer can receive 
simply by joining the NAPL under the very modest annual dues shown below. 
Join Today So You Can Secure These Values from NAPL Tomorrow 











Check 
Below 
1. Advertising and Selling Lithography (4 pp - L1) 
2. Analyzing, Selling, Production and Management in the Lithographic Plant (9 pp - H4) 
3. Sales Conference Agenda Outlined (11 pp - A7) 
4. Building and Directing a Sales Force (A4) 
5. Contract between a Salesman and the Company (1 pp - C4) 
6. Sales Contract Outlined—How to Sell Standard Work on an Annual Basis (C3) 
7. Survey on Compensating Salesmen and Marking Up Material (In Works C-2 - J9) 
8. Operating a Lithographic Sales Program (28 pp - M9) 
9. Long Range Planning and Marketing a New Service ‘5 pp - D5) 
10. Proforma Contract Set Up for Selling Price List Work on an Annual Basis (R2) 
11. Accounting and Cost System for Lithographers (36 pp - G1) 
12. Study of a Simplified Method for Building Budgeted Hourly Cost Rates in a Lithographic 
Plant 76 pp - G2) 
13. Production Standards for Offset Lithographic Equipment and Operations (24 pp - H2) 
14. Forms Book showing forms actually in use in many lithographic plants (Heavy binder 
carries forms—available on loan basis, only) 
15. Submitting a Printing Estimate—a good form (4 pp - G6) 
16. Plate Cost Estimating Usages (P8) 
17. Purchasing Procedure Reviewed (7 pp - C6) 
18. Production Control in a Lithographic Plant—16 pp Booklet showing forms filled in (E5) 
19. How We Run the Planning and Scheduling Department (4 pp illustrated K9) 
20. Outlining the Functions, Responsibilities, Authority and Operational Activities (5 pp - G4) 
21. bey — Working Conditions and Complements of Lithographic Press Help 
APL - 
22. An Employee Suggestion Plan—Form Outlined (7 pp - L7) 
23. Job Definitions of Litho Workers—A source file of information on (5 pp - I-1) 
24. Profit Sharing Plan for Lithographic Employees (E8-9 & G-9) 
25. Survey on Compensating Exempt Salaries Personnel for Overtime (Q8) 
26. Work Simplification, a 36 page illustrated booklet (D8) 
27. Should We Rent or Build New Quarters? (4 pp - F6) 
28. Surveying to Build a New Lithographic Plant (3 pp - F1) 
29. Building New Plant Survey (F1) 
30. Designing and Building a Lithographic Plant (4 pp - F3) 
31. Survey on Depreciation, Pattern of NAPL Members (In Works - J2) 
32. Survey on Desirability of Running Work on Two Color versus a Four Color Press 
(3 pp - I-1) 
33. Survey of Presensitized Plates (12 pp - H1) 
34. Survey on Work Spoilage in Lithographic Plants (D2 & A5) 
35. Survey of Membership on Use of Doyle Sheet Cleaner (L9) 
36. Survey on Wages of Supervisory Help (Q5 - 8) 
37. Survey on Recovering Transportation Charges (Q4) 
38. Survey—lIs a Coffee Break Desirable? (R4) 
39. Trade Custom Precedent—Ownership of Lithographic Plates and Negatives (7 pp - B6) 
40. Trade Custom Precedent—Color Variation on a Job (B5) 
41. Trade Custom Precedent—Liability for Mistakes and O.K.’ing Proof (2 pp - B1) 
42. Trade Custom Precedent—Limitation of Rejection of Goods (2 pp - B7) 
43. Trade Customs of the NAPL (B2) 
44. Trade Customs—Basic Information for Use in Setting Up (5 pp - B4) 
45. Handling the Extra Charges which develop on a Job (M5 - P9 - R7) 
46. Insurance Coverage—How to Check (12 pp - A8) 
47. insuring Customers’ Property (P5) 
48. Photographing Money, Coins, Stamps and Securities of the U.S. (4 pp - I-3) 
49. Silver Recovery from Photographic Materials (Q3) 
50. Should We Give Our Financial Statements to a Rating Agency? (4 pp - I-7) 
51. Motion Picture and Film Strips on Graphic Arts (J-4) 
52. Manual of Lithographic Company Policies (J7) 
53. Reproducing Copyrighted Material (R1) 
Presses smaller than 17”x22” @ $20. per press per year $ | | 





Presses 17”x22” to 22”x28” @ $28. per press per year 
Presses over 22x28” up to and incl. 35’x45” @ $37. per press per year 
Presses larger than 35x45” @ $47. per press per year 

Minimum Dues $50. per year | 





























NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS 


317 West 45th Street New York 36, N. Y. 
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Save $1 by entering a GROUP subscription 


to MODERN LITHOGRAPHY at °2. each. 


Save $1 each over the regular rate of $3 a year, in U. S. 
CANADA: $2.50 each (regularly $4); FOREIGN: $6 each (regularly $9) 


Use form below for group of Four or more subscriptions and mail to 
MODERN LITHOGRAPHY, Box 31, Caldwell, N. J. 


(Use your letterhead for additional issues at this dollar-saving price) 
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of their salesmen were on a salary 
basis. 

“As I look at the relationship here 
of declining profit and a possible lev- 
eling off of sales increases, and the 
analysis of our high profit and low 
profit companies, more and more it 
becomes evident to me that creative 
thinking — creative selling — and di- 
rect motivation of our sales forces, 
are matters worthy of our careful 
attention. 

“Paralleling the problems of sales 
we have those which we group under 
the heading of production. Here again 
the fact that we are a small unit 
industry takes on peculiar significance 
anu points up the values to be ob- 
tained through associated activities. 


“PIA approaches the production 
problem from many angles. Our An- 
nual Professional Production Confer- 
ence should be attended by a repre- 
sentative from every member com- 
pany in the United States. 

“Research is vital to improved pro- 
duction. You need no example better 
than that of the American railroads to 
illustrate the importance of an in- 
dustry keeping abreast of changing 
conditions and changing technology. 
I see a bright and encouraging out- 
look for our printing industry in the 
landmarks ahead. Many of us in the 
past ten years or so have heard re- 
marks about the inadequacy of re- 
search and engineering by our indus- 
try in improving its processes. Every 
company should devote some atten- 
tion to development and research in 
its investigatory sense. Most of us do, 
not nearly enough, but the trend here 
is certainly encouraging. For abstract 
research and developments which re- 
quire investments, sometimes of sev- 
eral million. dollars, we have come to 
look to the large industrial giants who 
regard our industry as an attractive 
market for the future sales of their 
products. Those who were fortunate 
enough to attend the Letterpress For- 
um in New York heard in the closing 
talk the speaker state that today there 
are thousands of people and millions 
of dollars being devoted by companies 
to develop new machines and new 
processes for our industry. 


“These investments are being made 
outside of our industry. They are be- 


ing made because these companies 
have confidence in the future of the 
printing industry.” 

In a look at the future of the in- 
dustry Col. Kibler said that “at no 
time in the recent history of our 
industry will progressive manage- 
ment be more richly rewarded than 
in the years ahead when there be- 
come available to us machines, proc- 
esses, and materials which will elimi- 
nate the basic manufacturing defects 
which we have so long recognized, 
and for one reason or another have 
been unable to do so little to elimi- 
nate. I think one of the most interest- 
ing observations which came out of 
that New York meeting was the fact 
that there is as much promise held 
for the small plant as there is for 
the large plant in the opportunity to 
take advantage of these new methods. 

“Keeping abreast of new develop- 
ments is a most difficult task for in- 
dividual company management. To 
deal with this problem—working with 
the Research and Engineering Coun- 
cil—we are studying ways and means 
of bringing to you systematically this 
information in a manner which will 
enable you to determine its signifi- 
cance in relation to your company 
and the products which you now pro- 
duce or plan to produce in the 
future.” 

oo 


Lewis CLarK THomsoN, adminis- 
trative vice president and secretary of 
The Champion Paper and Fibre Co., 
has been elected president of the Ohio 
Manufacturer’s Association. 





Antibiotics in Fountain 

Antibiotics belong in your 
fountain solution as well as 
your medicine cabinet! An anti- 
biotic or disinfectant in fountain 
solution can prevent bacteria 
from eating up flannel in damp- 
eners and prevent clogging of 
feed lines to fountain. Try using 
cutting oil additive-—1 oz. to 
1 gallon of solution. One source 
is West Chemical Products, L. I. 
City, N. Y. 

From bulletin of Lithographic 
Division, New York Employing Print- 
ers Association. 
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Miehle Managers Meet 
Territorial managers for The 
Miehle Co. division of Miehle-Goss- 
Dexter, Inc., recently completed a 
week long meeting in Chicago. Con- 
ducted by Carlton Mellick, vice presi- 
dent, the group discussed recent 
technological advancements in the 
various presses of the Miehle line. 


Named K-C Manager 

Kimberly-Clark Corp. has an- 
nounced the appointment of W. L. 
Chopin as manager of technical sales 
service for printing and writing 
papers. E. J. Levandoski replaces Mr. 
Chopin as eastern sales manager of 
printing and writing papers. 

e 


Chemco Introduces Film 

Chemco Photoproducts Co., Inc., 
has introduced a new lithographic 
film called Powerlith Type X. 

The company reports that the film 
has an exceptionally fast emulsion 
and requires less exposure time than 
many other films. 

The film is available in 14 cut sheet 
sizes and 19 roll film sizes. 

Samples and further information 
can be obtained from the company, 


Glen Cove, N.Y. 
* 


Three New Inks 

Three types of silk screen inks now 
are being offered by the Van Son Hol- 
land Ink Corp. of America. Fifteen 
colors are available in either matt, 
fast dry gloss or synthetic high gloss 
enamel finishes. 

Further information and a free 
color book are available from the 
company, 92 Union St., Mineola, N.Y. 


Names Canadian Distributor 
Seaboard Printing Inks, Inc., New 
York, has announced the appointment 
of Parkinson Inks, Ltd., London, On- 
tario, as its Canadian distributor. 
The Parkinson firm will handle Sea- 
board’s entire line of Alchemic gold 
metallic inks for letterpress and offset. 


THORNER-SIDNEY Press, Inc., Buf- 
falo, has added a new two-color offset 
press. 
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“CHAMPION” Improved Deep Etch 
= _DOWN-DRAFT 
ALithographers Work Table 


ALL HAZARDOUS FUMES 


with Check these advantages: 


VARIABLE EXHAUST CONTROLLER 
4 POPULAR SIZES (Other sizes upon request) 


y Removes all hazardous fumes at their source—no odor in shop and 
offices. 
i Table at convenient working height. 

















power Exhaust Blower wy Exhaust wee — ee rb through slot all around 
imensions apacity: Cu. Ft.| Motor perimeter of working area at high velocity. 
No. Slate Slab__| (All 33/2" High) | __Air Per Minute H. P. e i Acid resistant KOROSEAL lined disposal pitches to a KOROSEAL 
] 30” x 40” |} 42” x 50” 2500 1 ® lined 2” drain. 

” ” u ” 5 e \@ Processing of plates on an everlasting smooth surfaced slate slab. 
2 42" * 50 54" x 62 3200 VA 6 1 large heavy duty ball-bearing type built-in suction blower operates 
31 50" x60" | 62" x72” 4200 1” © quietly. 
4| 60"x80"| 72"x92" 4800 3 = \@ \ncreases production. 

e 












































a 3 CONVENIENT TRAY DUMPING 
CHAMPION” Improved Peeran ta ce oe 
TEMPERATURE CONTROLLED [ietgusstegcastara 
Developing Sinks 


inates hazardous carrying of 
trays. 


RAISED DIMPLES 


in sink bottom are provided 
for supporting small trays. 


@ Refrigerated by hermetically 
sealed water-cooled con- 
densing unit. 


@ Full length back splash and 
tray disposal trough. 


@ Heavy polished stainless 
steel, type 316, heli-arc 
welded. 


@ Fiberglass insulation. 


@ Storage compartment has its 
own thermostat. 


@ Attractively finished. 


@ 18” Double-Swivel soft flow 
mixing faucet services all 


e TEMPERATURE 





trays. sg MAINTAINED to a 
Available with attached » 
© ent Gate wash sink and negative ¢ FRACTION of a DEGREE WITH ATTACHED NEGATIVE VIEWER 
xpert Craftsmanship. wri 
© 
@ Easy Access to refrigerating a ore 
unit and automatic control. a benched Seow 
x yA" x 74" 
@ Automatic light in storage No. 2 26” x 30” = ee ed 


compartment. 





No. 3 30” x 40” 49” x 105” 
@ Service light in center com- 
partment. 


@ Wash tray slides to desired manupactured by H. SCHMIDT & of « 


location, drains into rear ESTABLISHED 1891 
trough from any position. 








321 S. Paulina St., Chicago 12, Ill. 
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MASKING 
(Continued from Page 42) 





ship between density values and the 
dot values these deusities will pro- 
duce. 


Conclusion 

It would seems rather presumptious 
of me to say that, with this conclud- 
ing article, I have covered the whole 
field of color separation. With color 
there certainly can be no end. I have 
tried to present a good basic back- 
ground that will enable you to better 
understand color separations and 
masking. No doubt at times I may 
have gotten a little involved in tech- 
nicalities but that is unavoidable in 
such a technical subject, and I hope 
readers will forgive me. 

Color is here to stay. I hope you 
will be with it.% 

Several hundred advance orders for 
complete reprints of Mr. Lupo’s series 
already have been received by ML. If 
you are interested, see details in the 
box accompanying this article — 


Editor. 





WEB OFFSET 
(Continued from Page 34) 





men to do is to help us organize vour 
knowledge through research so that 
you may have something to share that 
will be more productive and will re- 
turn greater dividends to our growing 
industry. 


Suggestions for Research 
Here is what I suggest: First, there 
must be a recognition of the need for 
research. Second, once the need for 
research is recognized, the effort must 
be well organized. Third, once organ- 
ized, it must be adequately supported 
both with funds for professionals and 
executive time of our craftsmen. This 
can be very simply demonstrated to 
executives in all plants. Point out to 
them that we all engage in research 
that is disorganized, disconnected and 
terribly costly and wasteful. Show 
them that we would actually save 
money and get better results simply 
by sharing our knowledge in research 
as we try to share it in day to day 
production. 


I sincerely hope that our industry 
is led by men who are mature enough 
and wise enough to envision this 
Fourth Dimension of organized re- 
search and follow it through—to the 
end that we all may help build a 
greater industry which will better 
serve our craftsmen, our executives 
and our customers, the citizens of 
this great country. 

(Mr. Safran displayed an example 
of heat-set- web-offset which demon- 
strated the new advertising medium 
“High-Fidelity” color process, which 
appeared in two-and-a-quarter million 
copies of newspapers in the United 
States in the Spring, in an experiment 
conducted by the advertising agency, 
Young and Rubicam.» 





QUALITY CONTROL 
(Continued from Page 56) 





Considering that foremen do 50 
percent of the quality control (from 
Table 1, (c)) and 76 percent of the 
plants reported applying quality con- 
trols on all jobs, the foreman’s atten- 
tion to each individual job would be 
spread quite thin even if quality con- 
trol was his only concern. In view 
of a foreman’s usual duties it appears 
that quality control in such plants 
may not be receiving much attention. 

The fourth question was: “Jf you 
checked (c) in Question 1, do you 
plan in the immediate future to,” and 
was followed by two replies which 
could be checked. The results are 
shown in Table 4. 


TABLE 4 
ANSWER Repiies Pct. 
a. Install a quality control 
GOING cdscccisccccuss ll 89 


b. Add quality control personnel 


to production departments... 18 14.6 
(Percentages based on 123 plants from 
E.G}. ; 

Based on this table, about 25 per- 


cent of those plants now using fore- 
men for quality control, plan to add 
either a quality control department 
or quality control assistants under the 
foremen. 

The fifth question was: “Jf you 
checked (a) in Question 1, how many 
people work exclusively in quality 
control?” The 57 plants in Question 
1 (a) reported 387 people. This aver- 
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ages about seven for each of these 
plants (for the total of 246 plants 
surveyed this would average about 1.5 
per plant). The average of seven per 
plant indicates that plants now having 
quality control departments feel that 
improved quality control is worth this 
cost. 


Customers, Too 

The sixth question was: “Are any 

of your customers applying quality 

control procedures on your finished 

jobs before acceptance?” and was 

followed by two answers. The results 
are skown in Table 5. 


TABLE 5 
ANSWER Repuies Pct. 
BA vic cccec sc etecnsacdadet 146 59.4 
Eo vs no's Wacavesnasreb wees 72 29.2 
Ce GME 5s ocSe cc weedensin 28 114 


It seems apparent from this table 
that a large number of jobs are re- 
quired to meet some type of specifi- 
cations which the customer himself is 
checking. This reflects a general trend 
in industry that more and closer spe- 
cifications must be met by a job be- 
fore the customer will accept it. And 
correspondingly, more and more li- 
thographers will become concerned 
with maintaining closer quality con- 
trol over their product. 

The seventh and last question ask- 
ed: “Will your company be interested 
in a cooperative research program 
with LTF on quality control?”, and 
was followed by three multiple-choice 
answers. The results are shown in 


Table 6. 


TABLE 6 
ANSWER Repuies Pct. 
he EE isk ce cenunauveupeaene 80 32.5 
Mi Setscctbnsdneoeaban nas 9 92 
c. Want further details........ 99 40.2 
@ Bath ta) and (edncccccsees 48 19.5 


One of the most significant parts 
of this answer is that less than eight 
percent answered “No.” One of the 
main purposes of this question was, 
as mentioned earlier, to determine 
which of those plants now having 
quality control departments (Table 1 
(a)) we might resurvey for more de- 
tailed information on their quality 
control program. Of these 57 plants, 
24 plants or 42 percent replied “Yes” 
to Question 1 and 30 plants or 53 
percent replied either “Want further 
details” or “Yes, want further de- 
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THE WORLD OVER 
ROYAL DUTCH 
AIRLINES 


“The time just flew!” 


You’ve crossed the ocean — and it’s hard to believe the trip is over so soon. 
But it’s easy enough to understand once you’ve flown KLM. There’s such 
solid comfort. And such a friendly climate aboard. What’s more, the 
cuisine is superb. Why, even the simplest fare becomes a delicacy in the 
artful hands of a KLM master chef. 


These are just a few reasons why people who travel often by air take the 
Royal Dutch route — to all points of the globe. Next time you plan a long 
air trip, why not shorten the miles? Let a KLM flight crew give you all the 
attention in the world. It makes such a royal difference. See your Travel 
Agent or call your nearest KLM office. 


KLM Royal Dutch Airlines, 430 Park Avenue, New York 22, N. Y. 
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tails.” A second questionnaire has 
now been prepared and sent to these 
two groups. 


Conclusions 
The analysis of the replies to our 
first questionnaire has given what we 
believe are satisfactory data for pre- 
paring the initial steps in a research 
program on statistical quality control. 
The purpose of the questionnaire was 
to help us plan our research by de- 
termining (1) the present status of 
quality control in our plants, (2) at 
what steps in the process controls are 
now being applied, (3) how much 
interest our members have in a qual- 
ity control study, and (4) what plants 
could help us in the actual in-plant 
studies required in this research. 
There was another question which 
could be answered only in part. This 
question concerned studies on statisti- 
cal quality control which might be 
available to us from our members. 
It can only be answered by contacting 
those plants which might be using 
statistical quality control methods. 
The following conclusions were 
made from the results of this survey: 


1. Most plants rely on the foreman 
to maintain quality standards and 
controls, though many now have sepa- 
rate quality control departments. 

2. The pressroom appears to be 
the main concern for quality control, 
although there is strong interest in 
all departments. 

3. There is considerable interest in 
quality control and many plants are 
planning to add either a quality con- 
trol department or quality control 
personnel to the production depart- 
ment. 

4. The interest in quality control 
is strong enough in most plants for 
them to be willing to join in a co- 
operative research program with us. 

5. The fact that many plants al- 
ready have quality control depart- 
ments indicates that considerable 
study of statistical quality control has 
already been made by these plants. 

In stating these conclusions, we 
have avoided the use of the percent- 
ages found in the survey. In other 
words, the percentages are considered 
as qualitative rather than quantitative 


information. The reason is that the 
usual statistical tests for determining 
the significance of these percentages 
(and percentage differences where 
replies were grouped and compared) 
are not applicable. This is due in part 
to the fact that the plants surveyed 
are not a random sample of all li- 
thographic plants. Instead, the survey 
represents only plants which are mem- 
bers of LTF and, of these, only those 
who answered the questionnaire. Also, 
no matter how much care is taken in 
the choice of terms and phrasing of 
the questions, some mistakes or mis- 
interpretations will inevitably occur 
in the answers. 


In spite of these limitations in the 
use of this survey, we think it has 
satisfactorily answered its purpose 
and should be of considerable help in 
deciding on our future research pro- 
gram. 

A meeting of interested quality 
control people was held in Chicago, 
Oct. 23 and 24, to discuss how LTF 
might best serve the industry in the 
advancement of quality control in 


litho plants. * 





TECH. BRIEFS 
(Continued from Page 57) 





removes the portions of the composition 
which have not been insolubilized. With 
the nylon plate, a similar treatment is 
rendered for halftones, line work and type. 
Light from a large source passes through a 
negative and fans out in the photosensitive 
nylon. The soluble portions are removed 
from the surface of the plate. 

This plate, developed by E. I. du Pont 
de Nemours and Co. (Inc.), consists of a 
layer of photosensitive plastic (called 
“photopolymer” by the company) and a 
metal support. The plastic is also sensitive 
to ultraviolet light and is subsequently 
hardened by the action of such light. The 
hardening occurs throughout the entire 
thickness of the plastic. This plastic is used 
in order to make a letterpress printing 
plate. Using a high contrast, photographic 
negative, similar to those used in photo 
offset, it is placed emulsion side down in 
intimate contact with the plate. Exposure 
from ultra violet light can be accomplished 
in two minutes or less for a plate as large as 
20 x 24”. The relief image is produced by 
washing out the unexposed and thus un- 
hardened plastic with a dilute alkaline 
water solution at room temperature. This 
washing operation can be accomplished 
in less than eight minutes. Du Pont en- 
gineers feel that a “photorelief” plate can 








age and No Storage Problems. 


one or both sides. 





Finest Hydro-Pressed Plastic Sheets 
VINYL—ACETATE—POLYETHYLENE—BUTYRATE—P.V.C. 


SPLCORP is recommended as the only dimensionally stable substitute for glass, 
when Stripping Positives or Negatives for Multi Color Work, if close registration 
is desired. A few advantages enjoyed by the Lithographic Craftsman when using 
SPLCORP sheets are: Easy Handling, Increased Production, Job Assurance, No Break- 


SPLCORP is manufactured in thickness ranging from .005” to .1”, and is available in 
Transparent, Translucent, or Opaque, with either a Mirror Polished or Matte Finish on 


SCRANTON PLASTIC LAMINATING CORP. 


Laminating . Press Polishing 























3218 PITTSTON AVENUE 





PHONE DI 2-0407. SCRANTON 6, PENNSYLVANIA 
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17% x 22% ...4 parallels and or 2 parallels and 2 right angles in 
one operation. Only $42 initial and $42 monthly for 39 months. (Plus 
simple interest only) 


In these days of sky-high prices for mate- 
rials and labor . . . it’s said you can’t build 
a 174 x 22, fine Folder with Suction Pile 
Feed under several thousand dollars. 


Here it IS. It’s a Suction-Fed. Two 
Motors ... Pump. EVERYthing included 
to give you JET-speed folding .. . perforat- 
ing ... trimming .. . cutting-scoring. 


It is YOURS for $42 initial and $42 a 
month for 39 months. (Plus simple interest 
only.) 


VERSATILITY... PLUS. Parallel folds 
2 parallels; 3 parallels; 4 parallels — in one 
operation. Right-angle folds ... many styles 
... again 4 folds in one operation. 


Precision-built of finest materials ... for 
life-time of profit . . . a sturdy PRODUC- 
TION Folder... Accuracy UNexcelled. 


If you prefer Friction Feed ... the same 
Many-Purpose... Many-Profit 1714 x 2244 
“Gold-Mine” only $32 initial and $32 
monthly. Same 4 parallels; same right- 
angles ... same everything else. 


Russell Ernest Baum, Inc. 
1540 Wood Street Philadelphia 2, Pa. 


Telephone: LOcust 8-4470 
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a profitable operation with the PMC Die Cutting 
Machine. Many printers and lithographers \ 
have found new business opportunities in a wide j 
variety of work requiring an efficient, : 

> economical die cutting operation. 


, A troublesome service can be turned into ‘Xx 
y 





Speed—ruggedly built and 
simple to adjust, the PMC Die Cutting 
Machine can handle up to 300,000 pieces 
per hour; simplicity—die can be locked into a 

registered position in the machine in a few 

minutes, change of jobs made quickly and easily; 
versatility—handles a wide range of label, 
round cornering and specialty work - 
and is efficient for 

both, long and 

short runs. 



















Write for 
additional 
information. 





The Printing Machinery Company 
4 a 436 COMMERCIAL SQUARE 
CINCINNATI 2, OHIO 


E.. oe — are oe ee | 
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be made ready to mount on the press in 
15 minutes or less. 


Evectrostatic Printinc. U. S. Patent 
2,758,939, Dec. 30, 1953. M. L. Sugarman, 
Jr., Assigned to Radio Corporation of 
America. Monthly Abstract Bulletin, Vol. 
43, No. 7, July 1957, page 407. A method 
of electrostatic printing comprises (1) plac- 
ing a thin layer of photoconductive insulat- 
ing powder, e.g., lead iodide, upon the 
upper surface of an electrode and spaced 
from an upper electrode; (2) illuminating 
the photoconductive powder with a light 
image; (3) establishing an electric field, 
e.g., about 11 kv. per inch, between the 
electrodes; and (4) redepositing the pho- 
toconductive insulating powder on either 
the upper electrode, the lower electrode, 
or both, simultaneously, depending upon 
the duration and sequence of image illu- 
mination and electric field application and 
the polarity of the electrodes, to form visi- 
ble powder images. 


EFFECT OF TEMPERATURE ON Visco-ELAs- 
Tic Properties OF Metat DECORATING 
Firms (In Japanese). Hisao Kozima (Kyo- 
do Printing Co.), Yasuo Huzikawa (Tokyo 
Ink Co.). Japan Printer, 1958, pp. 69, 70, 
71, 72, 73 (5 pages). In order to obtain 
some information concerning effect of tem- 
perature on visco-elastic properties of metal 
decorating films, by pendulum hardness 
tester, decrement vibration times on the 
films were measured as a function of tem- 
perature, and logarithmic decrement curves 
were drawn and observed as second order 
transition-points. Epoxy resin esters, epoxy 
resin estersmelamine resin systems and 
varnishes on the market was experimented. 
In the result of these experiments 1) be- 
havior of softening films in oven at repeated 
baking was complicated, for example, in the 
case of epoxy-melamine resin films, also 
considerable softening was observed and 2) 
two or three transition points were observed 
in varnishes on the market. 


METALizinc—Wnhat It Is, Wuat It Does 
—It’s Dramatic, Errictent. Robert B. 
Goodman, Gomar Mfg. Co., Inc. Paper, 
Film and Foil Converter, Vol. 32, No. 2, 
February 1958, pp. 26-9 (4 pages). The 
article contains a brief description of de- 
tails for the different processes for metal- 
izing products. Metalization is lower in cost 
than foil/paper lamination, therefore de- 
velopment of new, unusual and striking con- 
tainers may be stimulated. 


Arms AnD Osjects OF Patra’s OPERA- 
TIONAL ReEsEARCH. Anonymous. Printing 
Press and Publishing News, No. 130, Feb- 
ruary 20, 1958, page 9. Operational re- 
search, being carried out by PATRA, is 
now firmly established and in the last six 
months five firms engaged in flat-bed let- 
terpress printing have been visited. The 
main objective of operational research is 


accordingly to determine the major techno- 
logical problems hindering productivity, 
and in this way to provide criteria for a 
re-appraisal of PATRA’s current letterpress 
research projects.je 





PHOTO CLINIC 
(Continued from Page 63) 





rence College), Dr. Walter Clark 
(EKCo.), Edward S. Cobb (Society 
of Photographic Scientists and Engi- 
neers), Prof. Harold E. Edgerton 
(MIT), the late Dr. Joseph S. Fried- 
man (Ansco), Ray Machland (Life), 


Beaumont Newhall (G. Eastman 
House), and Sidney M. Newhall 
(EKCo.). 


Photomechanical subjects are cov- 
ered by that well known British 
writer and lecturer, Frank H. Smith. 
These selected few indicate the cali- 
ber of the scientists and technicians 
who contributed their knowledge and 
experience to this book. 

In view of the book’s point of 
origin, it is unavoidable that the 
greatest emphasis is on British prac- 
tices and terminology. In compensa- 
tion, however, parallel notes are pro- 
vided to indicate American variants. 
Literature references indicate the 
most pertinent books and articles on 
a particular subject. 

In addition to the technical data, 
the book also contains biographical 
sketches of photography’s outstand- 
ing pioneers. Also of interest are the 
articles which present the historical 
developments, current professional 
and amateur activities and organiza- 
tions in the major nations of the 
world. 

The encyclopedia is profusely 
illustrated. More than a thousand dia- 
sketches, 
charts augment and clarify the text. 


grammatic graphs and 
Eight pages in color accompany the 
color section. Distributed throughout 
are well onto 400 pictorial illustra- 
tions which either document the past, 
exemplify the scope and achievement 
of present day photography, or serve 
to illustrate technical points. 

The Focal Encyclopedia is intended 
to be a complete reference library in 
a single volume, and for the great 
majority of photographic workers it 
can very well prove to be just that.% 
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KLEEN*STIK 
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IDEA NO. 102 


Telling shoppers about the man 
tasty menus featuring famous RY. 
KRISP is a b-i-g job. But the in- 
enious ad staff of RALSTON- 
URINA CO., St. Louis, made it 
easy with this novel die-cut 
“‘Smorgas-Board,” featuring two in- 
viting ‘“Take-One” recipe pads. 
And they made it easy for retailers, 


too, b paing four heavy-d 
KLEEN-STIK S 

flap to make the display stick t 
on shelf or counter! Mi ht 


K-S K-S K-S K-S K-S K-S K-S K-S K-S K-S K-S K-S K-S 


L 
. Louis. 


Outstanding 


P.O.P. ideas 


Featuring the World's Most 
Versatile Self-Sticking Adhesive! 


Three Jobs ... Three Labels 








IDEA NO. 103 
Building a name . . . displaying 
product features . . . identifying 
contents—three different jobs at- 
tractively and efficiently handled 
by KLEEN-STIK Labels, on this 
sample display box for MERCK & 
CO., Rahway, N.J., pharmaceutical 
house! Designed by Merck’s BILL 
POWERS, Gold Foil KLEEN- 
STIK was chosen for the top label 
because it ‘‘outshone” gold stamp- 
ing; inside and bottom labels were 
rinted on Kromekote _KLEEN- 
TIK for high visibility. ‘Terrific 
trio” by CAMEO DIE & LABEL 
Co., N.Y.C. All feature famous 
KLEEN-STIK — so “‘stickable”’ 
on plastic and other hard-to-label 
surfaces. 


Make sure your customers know 
about KLEEN-STIK — the valu- 
able “extra” that builds extra busi- 
ness for you. Write today for your 
big free “Idea Kit”. 


KLEEN-STIK Products, In 


Pioneers in Pressure-Sensitives 


for Advertising and Labeling 


7300 W. Wilson Ave. ® Chicago 31 
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Now...pack presses faster with 4 








VN Zeolite] ol (-Ma aged me Zell amiil-Tael telat 
today ...a faster, easier way to 
pack your offset presses. It’s Riegel’s 
lity mi dela dite i wel ol-lemmilele(-M Moll akael [E 
pers... accurate from edge to edge. Toothy 
surface prevents slipping or creeping under 
plate or blanket. Saves time and money 

ola -34-18 alo] om 


NA AgiI- Mn CoM dI-1e[-1 i xe] o\-1 am ola Lol cehi(olay 
N 260 Madison Ave., New York 16, 
* N Schwan ola @ 


Na 


Schu 


DEEP ETCH 
CHEMICALS 






pre-calipered to save you tim 

















ERGSTROM 


T ad é Fe OFFSET 


Compare any offset paper with 














THOR! It’s outstanding for 
blue-white brilliance, opacity, 
flatness and printability .. . 


Leading litho plants have 
been standardizing on 
Schultz Chemicals for 





priced to please your cost- over a decade. 








conscious customers! 











For samples and name of 


SCHULTZ 
DEEP ETCH 
CHEMICALS 


1240 W. Morse Ave., Chicago 26, Ill. 


nearest distributor, write: 


BerecstTRom 


PAPER COMPANY 
Neenah, Wisconsin 
Founded 1904 























ByChrome Screen Tints .. . the world’s finest. 6 tones 133 and 
150 line. 20x24 reg. base film. 12 for $95; 6 for $52.50; $10 ea. 


Byrum Commercial Tints . . . next best (bar none). 12 tones. 
133 and 150 line. at only $5.85 ea. (packed 2 per tube). 


Carried. in Stock by 126 graphic arts suppliers such as 
Roberts & Porter, Kodak, Pitman, California Ink, etc. 


COMPANY INC., Ask Your Dealer (or write us) for lithographed screen tint 
Columbus 16, Ohio selection guides. Prices quoted are F.O.B. Columbus, Ohio. 


Other Products ByChrome Punch and Repeat Machine $90 
ByChrome Die-formed Brass register pins 12 for $6.70. 
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PRODUCTION CLINIC 
(Continued from Page 60) 





too little drier added to the ink. If 
records are kept of the percentage 
and type of drier used, a repetition 
of the error can be avoided. When 
running dark colors, care must be 
taken not to overcharge the ink roll- 
ers. It is also difficult to keep dark 
colors uniform if run too spare, there- 
fore it will be helpful to use a den- 
sitometer and record the readings 
along with the records of the ink 
formula. 

Variation in ink film thickness on 
the rollers bears watching because 
it has a definite effect on offsetting. 
A thickness gauge can be used on the 
inked rollers to determine the amount 
being run. These readings, if record- 
ed, will be valuable when rerunning 
the job or a similar one on similar 
paper. 

Records will also help save time 
in makeready. Data should be kept on 
fountain solutions, the amount of 
etch used, and the pH reading. Previ- 
ously used formulas will help you 
obtain true color matches, and will 
eliminate numerous other headaches 
that are so troublesome to the press- 
man. 

All formulas and records should be 
filed under job numbers, or job 
names. The press foreman or stock 
keeper should have a filing cabinet 
handy so that the pressman can refer 
to any information he needs from 
past formulas and records. 

The time saved on rush jobs is 
very important, particularly in the 
case of reprint orders. I cannot stress 
enough the importance of keeping 
records and formulas for future use. 
They will make your job easier, and 
will assure a better looking job.* 





NMDA 
(Continued from Page 80) 





equipment if standardization of color 
is to result. 

Mr. Holland used colorful hats, 
charts, and even sleight-of-hand to 
make his points. His demonstration, 


well-known on the Litho Club circuit, 
has been improved and expanded 
greatly, and is even more entertaining 
now than the last time ML had the 
opportunity to see it. 

The concluding portion of the 
NMDA program was a panel discus- 
sion on new developments, moderated 
by president Burns. Panel members 
were Fred Adame, R. Hoe & Co., 
presses; Walter E. Spies, Wagner 
Litho Machinery Div., coaters; J. D. 
Russell, Young Brothers Co., ovens; 
and Ralph Mertz, Dexter Folder Co., 
feeders and pilers. 

Each panelist described the innova- 
tions in his field, then answered ques- 
tions from Mr. Burns and from the 
audience. (Complete details on this 
panel will be presented in the De- 
cember ML.) 

Many of the tourist attractions in 
Washington provided entertainment 
for decorators and their wives on 
Tuesday. Social climax to the conven- 
tion was the annual banquet Wednes- 
day evening, at which Countess Maria 
Pulaski was guest speaker. On Mon- 
day evening the Metal Decorating 
Suppliers Guild presented an elabo- 
rate and highly spirited reception and 
dinner on a Hawaiian theme, replete 


with hula girls.*% 





LETTERS 
(Continued from Page 6) 





the economics of three- vs. four-color 
printing so it is hard to give a definitive 
answer to your questions. Three-color 
process, being relatively new, can be a 
big attraction to the printing buyer who 
learns that he can have color at quite 
modest cost. We have published much 
material on three-color offset in the past; 
the most complete being a series of ar- 
ticles by John Lupo, reprint of which we 
are sending.—Editor. 


Likes Article 
Dear Sir: 

Thank you for sending me the requested 
issue of Modern Lithography. It arrived in 
good condition this morning. Your editorial 
staff did a masterful job of creating an 
impressive piece (“Small Offset is Big 
Business,” Sept. page 55) from material 
which was originally presented in oral 
form. 

John C. Jackson 
American Type Founders 
Cincinnati Branch 
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4 
WHY 


not enter a 


subscription 


now to 
MODERN 


LITHOGRAPHY 


Avoid rushing around 
the shop to find the of- 
fice copy of ML. 


Have your own copy 
sent directly to your 
home. Keep up with the 
latest developments in 
the offset industry by 
reading the leading 
mazagine in the field of 
lithography. 


MODERN 
LITHOGRAPHY 


P. 0. Box 31 Caldwell, N. J. 
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MALLINCKRODT 
LITHOGRAPHIC 
CHEMICALS 


for good impressions 
run after run 


Gum Arabic Flakes 

Albusol 

PN iilislelalitiiim Olrelaiceliileni-t atslel ie) 
Albumen Egg Scales 

Pictol 

Hydroquinone ® Pictone 
Lithotone® © Jiffix® 


me, 
MANUFACTURERS OF AB GD Oeeser lus, 


Write today for free catalog. 


MALLINCKRODT CHEMICAL WORKS 


CHICAGO + CINCINNATI 


Mallinckrodt St., St. Louis 7, Mo. 
712 Gold St., New York 8,N. Y. 


CLEVELAND + DETROIT * LOS ANGELES 
PHILADELPHIA » SAN FRANCISCO 


In Canada: MALLINCKRODT CHEMICAL WORKS LIMITED 


MONTREAL. TORONTO 





NO PLANT- 716-728 SIONEY STREET 















NEVER BEFORE, such quick drying, 
such long press life and such sharp 
clean offset printing. . . . Here, at last 
are inks with every fine quality you 
have wished for. . . . Insta-Lith inks 
deliver RUSH jobs on time, increase 
profit-making production through long 
mileage and elimination of down time. 


Manufactured exclusively by 


Flint Ink 
Corporation 


Atlanta © Chicago © Cleveland © Dallas * Denver © DETROIT © Houston © Indianapolis 
Jacksonville * Kansas City * Los Angeles ¢ Minneapolis * ew Orleans ¢ New York 











cS 


- of (8 


) STEVENSON 


PHOTO COLOR CO. 


. 400 PIKE ST., CINCINNATI 2, OHIO 
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LOCAL 





BUYERS 


GUIDE 


Advertising rates in the Local Buyer’s Guide are: $7.50 per column inch. Please mail 


copy and check or money order to Modern Lithography, P.O. Box 31, Caldwell, N.J. 





NEW YORK | 
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ELECTRICAL ‘INSTALLATIONS 
ENGINEERING SERVICE 
PLANTS MOVED 


SERVICE AROUND 
THE CLOCK 


Complete Motor Service 
Air Conditioning 
351 West 52nd St., N. Y. C. 
Tel.: COlumbus 5-2815 





Assoc. Member N. Y. Employing 
Printers Assoc. Inc. 


FOR YOUR SENSITIZED 
LITHO NEEDS CALL... 


WILLOUGHBY'S 


IMMEDIATE DELIVERY 


WILLOUGHBY’S 
LOngacre 4-1610 


0 West 32nd St. 71,44, 








OFFSET PRINTING TO THE TRADE 


Long or short runs on sheets up to 42x58. 
Complete plant facilities. Union iabel avail- 
able. 


Call 


GRamercy 7-6100 JOE LOCASCIO 


N. Y. LITHOGRAPHING CORPORATION 


52 E 


ast 19th Street New York 3, N. Y. 


.. A COMPLETE TYPOGRAPHIC SERVICE 
FOR LITHOGRAPHERS, OFFERING A 
WIDE SELECTION OF SIZES AND FACES 


ICXI- "6 
rat. 


111 EIGHTH AVENUE, NEW YORK 11, 
N. Y. WATKINS 4-5069-70: WRITE 
DEPT. ML FOR SPECIMEN BROCHURE. 


IMMEDIATE © SERVICE 








LITHOGRAPHERS 
MANUAL 


An Encyclo- 
pedic two 
volume 1200 
page treatise 
dealing with 
every phase 
of lithog- 
raphy. 
Written by 
70 top 
authorities 
Edited by 
Victor 
Strauss 
Profusely 
illustrated. 
Large sec- 
tions in four 
color process, 
three color 
and Bourges 
process. 





A “must” for Advertisers, Printers, 
Lithographers, Letter Shops, Schools 
and Colleges — of real help to the 
artist, craftsmen and students of re- 
production processes. 


PARTIAL CONTENTS 
INCLUDES 
An authentic history of lithography 
Creative art and copy preparation 
Camera procedures and materials 
Color separation lithography 
Masking for color correction 
Stripping, opaquing, photo- 
composing 
Platemaking procedures and 
materials 
Press operating instructions for six- 
teen different offset presses 
paper, ink, film and supplies used 
cutting, binding, finishing 
operations 
The flow of lithographic 
production 
Metal lithography colotype 
Education for lithography 


Resources sections showing equip- 
ment and supplies follow each chap- 
ter thus providing valuable source 
information. 

Two volume set $25.00 plus shipping 


charges. $1.50 east of the Mississippi 
and $2.00 west. 








GUARANTEED SERVICE 
MAINTENANCE & REBUILDS 
EQUIPMENT BOUGHT & SOLD 
Complete Plants Moved or Erected 


CHARLES A. FRENCH & CO. 


WEBENDORFER Sis SERVICE 


230 W.18 St. e CHelsea 3-5148 © New York 





( “Known for exceptional performance” 
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Modern Lithography 


Box 31, Caldwell, N. J. 


Payment Enclosed [] 
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NOW... END TRACKS 
AND SMUDGES 
» WITH “NO MARK” 
% DELIVERY 

>. WHEEL 
CONTROLS! 







DEPRESSED SEGMENT 
SKIPS OVER WET INK 
AREA...RESULT, NO 


TRACKS OR SMUDGES, 
IMPROVED QUALITY 
IN LESS TIME / 


Any delivery wheel now on your offset litho presses is suitable for the 
new “No Mark’’* controls. Installations quickly pay for themselves 
in improved quality, fewer rejects and savings in paper, ink and 
set-up time. Quality built; factory installed; fully guaranteed. Start 
today to enjoy added profits. 


Send for FREE illustrated brochure giving full information. 


0Ee0 TOOL and DIE 


1508 E. Grove Street e Midland, Michigan 


* Pat. Pending 








OFFSET 
GOLD INK 


iN 4 SHADES 





WRITE FOR: 
INK BOOK SHOWING FULL GOLD COLOR RANGE 


ROLL-O-GRAPHIC 








one time through 
gives full and 
complete coverage 


HANDLES AS EASILY 
AS ANY STANDARD 


LITHO INK 








OEPT. 


CORPORATION 
133 Prince St., New York, N. Y. 











LAST CHANCE! 
OCKFORD PRINTING MACHINERY SALE 


DE WEBB OFFSET, 1712 x 2212”. POST WAR............. $6850 
19 x 25” PEARL OFFSET. AC, SPRAY GUN, 9 MONTHS OLD. 

SAVE $5000. 
10 x 14” DAVIDSON OFFSET, RECOND................... $1350 
14 x 20” MULTILITH OFFSET. AC, EXT. DEL............. $1350 
MAC 1712 x 2212” WEBB OFFSET. AC...............-.- $4850 
65” SEYBOLD POWER BACK GAUGE CUTTER. AC......... $6500 
56” SEYBOLD POWER CUTTER. AC...................0% $5500 
45” SEYBOLD POWER CUTTER. AC..................... $2550 
BAUM FRICTION FEED 14 x 20”. TWO PAR. FOLDER...... $ 695 
24” LEVY CAMERA W/APO-TESSAR 1.9 45 CM ZEISS LENS.$ 650 
ae. _ SSE SSS eee $ 195 
12 x 18” VACULITE OFFSET PLATEMAKER W/VAC PUMP & 

BRASS SE Se eee $ 125 
NUARC 30 x 40” RAPID PRINTER. NEW................. $ 695 
STEEL ATF 30 x 40” STRIPPING TABLE. AC.............. $ 125 
ae SS ee ee $ 90 
22 x 29 VACUUM FRAME. FLOOR MODEL. AC.......... $ 95 
MILLER TROJAN 22 x 25” VACUUM FRAME, ARC LITE & 

WHIRLER COMB. UNIT. SAVE $500................. $ 595 


14 x 20” OFFSET, TRANSFER SIZE 12 x 18”. SAVE $5000. 
PERFECT FOR LETTER SHOPS OR SMALL PRINTERS. 4 


We AU I Is 5 inc cece cnc crccthecseses $1950 
V-50 MIEHLE VERTICAL. POST WAR. FROM............. $4250 
THREE V-45 MIEHLE VERTICAL POST WAR AC FROM...... $2250 
2 MIEHLE HORIZONTAL 22 x 28” AC................ ea. $3250 
2 WAY LAYOUT LINE UP & STRIPPING TABLE........... $ 775 
ee IND so 50 5 0 05 vo 0 0 0.001056 00.0506 00 0k $1350 
12 x 18” KLUGE UNIT AC, POST WAR................2.0. $1450 
i SS rer $5500 


ITEMS TOO NUMEROUS TO MENTION. 
CALL OR WRITE IMMEDIATELY! 


SHELDON PRINTING MACHINERY INC. 
8059 Grand River Detroit 4, Michigan TYler 8-1861 











HILL RUBBER CO., INC. 
GOODFYEAR Ruller for Printing 


BEST IN RUBBER — BEST IN SERVICE 


2728 Elston Ave. @ Chicago 47, Illinois 
731 Commonwealth Ave. e Massillon, Ohio 
3510 Gannett St. e Houston 25, Texas 
1462 Via Coralla e San Lorenzo, Calif. 
117 North Church St. e East Point, Georgia 


GOODFYEAR 
HI-FI 
OFFSET PRESS BLANKETS 
* IN CHICAGO STOCK * 


Supplies for Rubber Printers 


Prices on Request 


“SERVICE IS OUR BUSINESS” 
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All classified advertisements are charged 
for at the rate of ten cents per word, $2.00 
minimum, except those of individuals 

i ent, where the rate is 
five cents per word, $1.00 minimum. One 
column ads in a ruled box, $10.00 per col- 
umn inch. pe agp pc gee 
accompany o ‘or i rtise- 
ments, Address replies to Classified Ad- 
with Box Number, care o 
is aa Lithography, Box 31, Caldwell, 
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FOREMAN for offset press room. We have immedi- 
ate, permanent opening for seasoned, settled man 
managing and supervising large press 
room. Must have 15 years practical experience. Must 
also have experience and thorough knowledge of 
platemaking. Principal work is with school year- 
books. Pleasant living conditions in small Midwest 
town, ideal for raising family. Modern apartment 
now available. Write resume of experience, refer- 
ences, salary requirement when available in 





an 
confidence to Box 474, ¢/o Modern Lithography. 











SITUATIONS WANTED: 





HELP WANTED 





FOREMAN for pressroom, color-stripping 
and plate depts. — Midwest plant having 
large 4-color equipment. Must have ability 
to organize departments for efficient opera- 
tion. Excellent opportunity for right men. 
Send complete resume including photo- 
graph. Address Box 478, c/c Mopern 
LITHOGRAPHY. 





MOVE TO FLORIDA: Cameraman ded 





MARRIED VETERAN, age 24, currently 
studying Business Management at night, 
desires to train as salesman in organization 
where achievement will be rewarded. Phone 
BUtler 9-4714-J. 


CONTROLLER: Broad background in 
graphic arts. Heavy on cost systems and 
cost controls, product profitability, internal 
reports and budgets. Experienced in taxes, 
insurance and financial management. Ad- 
dress Box 475, c/o Mopern LiTHocRAPHY. 








for plant in Miami. Thoroughly experienced 
only on both magenta and glass screen. 
Write Box 479, c/o Mopern LitHocrapny. 


MOVE TO FLORIDA: Stripping foreman 
needed for plant in Miami, Florida. Must 
have good background and be familiar with 
modern methods. Write Box 480, c/o 
Mopern Liruocrapny. 


OFFSET PERSONNEL—New plant in de- 
sirable, moderate size midwestern location 
has openings for experienced press per- 
sonnel. Fast advancement, commensurate 
with individual merit assured. Company 
paid pension and health plans and many 
other benefits. Write, giving personal data 
and experience, to Box 484, c/o Modern 
Lithography. 

















LOOKING FOR A NEW JOB? 


Superintendent—Lithh —MIDWEST—$10,000 
Asst. Superintendent—Offset—Letterpress 
NEW ENG.—$6,000-$8,000 
Foreman—Bindery (Publications) 
EAST—$11,000 


















Estimator—Offset-Letterpress 
MIDWEST—$6,500 
Salesman—Fine Paper —0H10—$9,000 
Salesman—Trade Plate House— 
MIDWEST—$10,000 
Salesman—Printing N.Y.C.—$6,500-$10,000 
WANTED: Cameramen, platemakers, strippers, 
pressmen, compositors, proofreaders, menotype, 
folder operators, binderymen, etc. Offset press- 
men in high demand. 
GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Mar. 
Dept. M-11, 307 E. 4th Street 
Cincinnati 2, Ohio 


List Your Confidential Application With Us. 





A classified advertisement 
in ML gets prompt, 


effective results. 











WANTED: A _ progressive lithographer 
who is looking for a technical specialist 
to assume responsibility for plant improve- 
ment in methods, standards and control, 
with emphasis on color. Box 476 c/o 
Mopern LITHOGRAPHY. 





COLOR MATCHER — Young, married. 6 
years experience in matching inks. Familiar 
with Presswork, cutting and folding ma- 
chines. Address Box 483, c/o MODERN 
LITHOGRAPHY. 


TECHNICAL REPRESENTATIVE: quali- 
fied technician available to supplier or 
manufacturer as technical representative 
or troubleshooter. Practical experience in 
photography, platemaking, color reproduc- 
tion, in-plant training and quality control. 
Address Box 477 c/o Mopern Litnoc- 
RAPHY. 


FOR SALE: 











HARRIS 2-color offset press size 41 x 54” 
with stream line feeder, AC motor equip- 
ment, reasonably priced. Printing and 
Litho Equipment Co., 150 Nassau St., 
New York 38, N. Y. COurtland 7-4127. 





MIEHLE 42 x 58” Two Color Offset Press. 
Very reasonable. American Graphic Arts 
Machinery, 132 Nassau St., New York City. 


CHRISTENSEN 41 x 54” Hi-Speed Bronzer 
with connecting Potter 54” offset press, 
complete unit now operating, reasonable. 
American Graphic Arts Machinery, 132 
Nassau St., New York City. 





Get Full Production 


QUALITY PRINTING 
Without Stop 


Unnecessary ps 


SG 


Dowle SHEET CLEANERS 


“Write for Free Bulietia 
~F J & DOYLE COMPANY 











HERBERT P. PASCHEL 
Graphic Arts Consultant 


Methods Analysis —_In-plant Training 


Trouble-Shooting Color Correction 
Systems 
53-51 65th Place, Maspeth 78, N. Y. 
TWining 8-6635 













Kem-O-Graphic Cutup Economic 


Negative Screen Tints 
65 line 85 : 100 : 110 : 18x22 


Base 120 Line 133 : 150 : 


Film, 
Regular Base Film, $5.00 each. Packed 
two per tube, thin base; price on re- 


quest. 
KEM-O-GRAPHIC COMPANY 
457 East Lafayette, Detroit 26, Michigan 


EVA 


the RELIABLE Supplier 
to the Lithographer 
for SERVICE call Circle 6-3526 
EASTERN GRAPHIC ARTS SUPPLY CO. 
509 W. 56th ST., New York 19, N. Y. 














© Wee» Lewin OVERNIGHT Blanhnpe 


NK-0-SAVER’ 


stops ink skinning 

in fountains or cans 
@ Works instantly. @ Won't affect ink or 
drying time. @ Ask your ink.sclesmon or write: 


Contact Screens 


The Universal*, a new, improved gray 

contact screen, shoots faster, gives more 

contrast if desired, and better tone values. 

Rulings: 32, 45, 55, 60, 65, 75, 85, 100, 
120, 133, 850, 175. 

Sizes: 8 x 10 to 23 x 29 in. 

Angle-ruled screens to 23 x 29 in. at same 
prices. 


Write for new literature. *™ 


CAPROCK DEVELOPMENTS 


165 Broadway, N. Y. 6 REctor 2-4028 











| 


CATALOG 


OF THE GRAPHIC ARTS 


Thousands of items for 
every lithographic use: cab- 
inets, vacuum frames, line 
up tables, cameras, arc 
lamps, plate making equipment, supplies 
etc. One of the largest, most complete, 
illustrated catalogs in history of print- 
ing! Send $2 to cover cost of printing 
and mailing — REFUNDED WITH FIRST 


ORDER! 
AMERICAN WOOD TYPE MFG. CO. 


Dept. ML 
42-25 Ninth St., Long Island City 1, N. Y. 
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RISING PAPER COMPANY 
HOUSATONIC, MASS. 














223 N. WATER STREET « 
MILWAUKEE 2,W/S. 














GRUMBACHER 
PATENT BLACK 
MASKING INK 


© adheres to acetate and vinyl 
¢ extra black... extra opaque 
© non-reflective high gloss 

© for masking, overlays, drawings 
© use on paper, cloth or plastic 
NEVER TACKY...EVEN IN HUMID 
WEATHER...ALWAYS READY TO USE 
© use with pen, brush or ruling pen 
thins with water. ..washes off 
without staining the acetate 

















SEND FOR FREE SAMPLE JAR 
M. GRUMBACHER 


inc. 
477 W. 33rd St. 
New York 1, N. Y. 


WHY? 


. Why fight over ML every month when you can 
have an extra copy for shop or home just by sitting 
down right now and sending us your order. 


One Year $3 Two Years $5 


MODERN LITHOGRAPHY 
Caldwell, N. J. 








Box 31 











FAST, EFFICIENT 


DRYERS 


WEB- OFFSET 


* Production * Economy 


Dryer Specialist for over 25 years 


B. OFFEN & CO. 


29 East Madison St., Chicago, Ill. 


*Speed 


















NOW ACCEPTING APPLICANTS FOR 


ESTIMATING 


ONLY FOR PERSONS IN THE GRAPHIC ARTS INDUSTRY 


WE WILL HELP YOU 
Become an OFFSET CAMERAMAN 
STRIPPER e PLATEMAKER e PRESSMAN 


Harris @ Webendorfer @ Multilith @ Davidson 
Black & Color Choose 


ALSO SATURDAY CLASSES open’ 3""a.8°86. p.m. 


oe A te cl AT T A a OFFSET DIVISION 









88 Broa 
(Cor. Chambers), N. "y. Cc. 
WOrth 2-4330 
All Subways Stop 
at our Door 
Near City Hall 


“or PRINTING 


Letterpress Division 333 6th Ave., N.Y.C. 

















Schulty 
D EEP ETCH 
CHEMICALS 


Leading litho plants have 
been standardizing on 
Schultz Chemicals for 
over a decade. 


























SCHULTZ 
DEEP ETCH 
CHEMICALS 


1240 W. Morse Ave., Chicago 26, Ill. 
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FOR SALE 





OPPORTUNITY: “Everybody is talking 
web offset.” Have several web offset two 
and four-color presses for sale. Various 
sizes, low prices. Ideal way to get into web 
offset. Box 481, c/o Mopern LitHocrapPHy. 





MISCELLANEOUS 


WANTED: Old Potter, Harris & Miehle 
Offset Presses for parts. American Graphic 
Arts Machy. Co., 132 Nassau St., New York 
38, N. Y. 








MACHINERY WANTED: One 50 x 72” 
Harris 2-color offset press—suitable for 
printing quality work on _ paperboard. 
Write Box 482, c/o Mopern Lituocrapny. 


WANTED—Model 40 or 50 Multilith offset 


press. Also small Letterpress. Colocraft, 


532 So. State St., North Adams, Mass. 





. "ARMOR PLATE” Your Inks! 
. GLAZCOTE ink conpitioner 


* Provides tough, scuff- &+scratch-resistant finish. 
« 1 tb. can $2.20 Send for Price List 
4 CENTRAL COMPOUNDING COMPANY 
$1720 North Damen Avenve ¢ Chicago 47, Illinois 
© Mfrs. of Trik, 20/20 Overprint Varnish, 33 & 0-33 Ink 
"4 - ** Conditioners 


TRADE MARK 
REG. IN U. S. PAT. OFF. 


STOPS STATIC —— 
ELECTRICITY ~. 
$3PER CAN $30 PER DOZEN 

The Original STAT | K i i: 


The Only 
1220 W. 6th St., Cleveland 13, Ohio 


‘ 











Golden Anniversary Time 


en) NewYork in’59 








If you are buying, selling, 
hiring or seeking a new 
job, the place to look is 
in the 
classified advertising 
pages of 


MODERN 
LITHOGRAPHY 














Incorporations 








The following companies have been 
granted charters of incorporation in 
the state of New York with 200 shares 
no par value: 

Urban Lithographic & Printing Co., 
Inc., 48 Chambers St., New York 38; 

State Litho-Graphic Services, Inc., 
21 East 40th St., New York; 

Creative Graphic Service, Inc., 291 
Broadway, New York 7. 

e 

SinctaiR & VALENTINE has com- 
pleted construction of a new plant at 
3914 Dandridge Ave., Dayton, O. 





Offset for Cartons 
(Continued from Page 49) 





Institute’s Chicago meeting, consider- 
able controversy was stirred up in 
discussions of package designing and 
the designer’s place in the industry. 

“Follow the leader is the favorite 
game of most manufacturers,” was 
the assertion of William Capitman, 
Peekskill, N. Y., marketing consultant. 
“Over 90 percent of the packages 
designed for the market today are 
created with great attention to me- 
chanical and engineering factors and 
with practically no knowledge of how 
the consumer will respond to the par- 
ticular marketing device.” 

Packaging designers “talk too much 
and not always wisely,” was a charge 
made by Robert Sidney Dickens, Chi- 
cago package designer. There are iso- 
lated cases where packaging alone 
has done a tremendous job, he said. 
But, he added, the best package in 
the world will sell a poor product 
only once. “There are no wonder 
drugs for packaging problems and 
there are no wonder workers in the 
package designing profession,” he 
summed up. 

Albert Kner, director of the design 
laboratory of Container Corp. of 
America, offered a concrete sugges- 
tion for getting a true and complete 
answer to package design problems. 
The solution, he said, can be worked 
out through an “integrated” ap- 
proach, whereby designers, research 
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men, production men and salesmen 
work together to solve the problem 
realistically. He failed to specify, 
however, that among the production 
men the printer must have a place. 

More than 1,200 packaging special- 
ists attended the three-day forum at 
Chicago’s Edgewater Beach Hotel. 
Next year the Packaging Institute will 
hold its 21st annual forum in New 
York, Nov. 16-18.*% 





LEGAL NOTICE 


Statement of ownership, management, 
circulation, etc., required by the Act of 
Congress of August 24, 1912, as amended 
by the Acts of March 3, 1933, and July 
2, 1946 (Title 39, United States Code, Sec- 
tion 233). 

Of Modern Lithography, published 
monthly at New York, New York, for 
November 1, 1958. 


1. That the names and addresses of pub- 
lisher, editor, managing editor and business 
managers are: Publisher, Wayne E. Dor- 
land, P. O. Box 31, Caldwell, N. J.; Editor, 
Hamilton C. Carson, P. O. Box 31, Cald- 
well, N. J.; Managing Editor, John N. 
Pannullo, P. O. Box 31, Caldwell, New 
Jersey; Business Manager, Ralph E. Dor- 
land, P. O. Box 31, Caldwell, New Jersey. 

2. The owner is: (If owned by a corpo- 
ration, its name and address must be stated 
and also immediately thereunder the names 
and addresses of stockholders owning or 
holding 1 percent or more of total amount 
of stock. If not owned by a corporation, 
the names and address of the individual 
owners must be given. If owned by a part- 
nership or other unincorporated firm, its 
name and address, as well as that of each 
individual member, must be given.) Indus- 
try Publications, Inc., P. O. Box 31, Cald- 
well, N. J.; Wayne E. Dorland, P. O. Box 
31, Caldwell, N. J.; Ralph E. Dorland, P. 
O. Box 31, Caldwell, N. J.; Eleonore T. 
Kanar, P. O. Box 31, Caldwell, N. J. 


3. That the known bondholders, mort- 
gagees, and other security holders owning 
or holding 1 per cent or more of total 
amount of bonds, mortgages, or other 
securities are. (If none, so state) None. 

4. Paragraphs 2 and 3 include, in cases 
where the stockholder or security holder 
appears upon the books of the company as 
trustee or in any other fiduciary relation, 
the name of the person or corporation for 
whom such trustee is acting; also the 
statements in the two paragraphs show the 
affiant’s full knowledge and belief as to the 
circumstances and conditions under which 
stockholders and security holders who do 
not appear upon the books of the company 
as trustees, hold stock and securities in a 
capacity other than that of a bona fide 
owner. 

5. The average number of copies of each 
issue of this publication sold or distrib- 
uted, through the mails or otherwise, to 
paid subscribers during the 12 months 
preceding the date shown above was: (This 
information is required from daily, weekly, 
semiweekly, triweekly newspapers only.) 

Signed—Hamilton C. Carson, Editor 

Sworn to and subscribed before me this 
16th day of October, 1958 

(Seal) David R. Tryon 

(My commission expires April 12, 1959) 
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e A. B. of Two Dot, Mont., 
writes: “My tired budget was 
pepped up like new again 
with a concentrated schedule 
in Modern Lithography after 
only three months !” 











e C. D. of Black Wolf, Neb., 

A writes: “J cured a nagging 

a: boss in only two months with 
Modern Lithography !” 
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e E. F. of Peapack, N. J., 
writes: “A. B. and C. D. are 
pikers” 

















Make Big Profits in '59! 
Raise GIANT Budgets 


(In your spare time) 


By learning how to buy 
Advertising Space 


*Giant Budgets are friendly and clean to keep around the 
office. If your advertising budget is small and puny— 
chances are it’s because you haven’t handled it in a way 
to bring results—and help it grow. (And, if you can’t 
handle a little budget, it’s a cinch the boss won’t buy you 
a big one!) 


IF YOU PICK ON IT—IT WON’T GROW! 


One way an advertising space buyer picks on his budget 
is to cut it up in little pieces and scatter it around in every 
magazine that has the word “lithography” vaguely con- 
nected with it. Or, he gets on the right track and concen- 
trates in one magazine—but picks the wrong one. 


HOW TO RAISE GIANT BUDGETS 


Concentrate your advertising in the one strongest mag- 
azine in the field—where the customers who really count 
will read your sales message month after month after 
month. And the strongest magazine is easy to judge. Just 
make a check chart on all the points on which two mag- 
azines can be compared! 

In the litho field, the winner on all five check points is 


MODERN LITHOGRAPHY ! 


Most Editorial Material 

Most Effective Industry Coverage 
Most Advertising Acceptance 
Most Readership 

PRESTIGE 


oe ee 


It only makes sense to concentrate 
in the strongest book—MODERN LITHOGRAPHY |! 
Mail this coupon NOW! 


(Nothing down and 12 easy payments 
of only $170 per month} 





MODERN LITHOGRAPHY 
Leader in the Litho Field 
Caldwell, New Jersey 


C Please rush information on the market and the 
magazine! 


( Please rush rate card and contract blank! 
C Please rush salesman! 


COP Rme ee EEE HOE HERE REE EEE EEE HEE EEE E EEO EEE 


Company 


SHH EHEHO HEE EEET ESE EEE EEE EE EEE EES 


Address 


COPS E ES E EE ESE EEE HEHEHE EH EEE EEE EEEEEE 


ee ees es ed Need ee Ne Ne es SC 
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TALE 


F all their shop problems worked 


out as smoothly for them as their 
recent switch of convention cities 
from Pittsburgh to Washington, D. C. 
metal decorators would be a happy 
lot, indeed. As reported in the Metal 
Decorating section in this issue, a 
hotel strike in Pittsburgh necessitated 
a last minute switch to the nation’s 
capital. Telegrams from William 
Westphal, new vice president of the 
National Metal Decorators Associa- 
tion informed registrants of the move. 

Everyone showed up at the Shera- 
ton-Park hotel in Washington, and 
there was nary a hitch in room reser- 
vations, meetings and parties, and 
Harold Lee, new NMDA head, seemed 
quite pleased. 

ML 


For the Metal Decorating Suppliers 
Guild, which had already made plans 
to transport decorators to festive 
Honolulu at its “Hawaii Night” recep- 
tion and dinner, moving from Pitts- 
burgh to Washington was a snap. Gil 
Stratton, Wesley Miner and George 
Shiffler handled all the arrangements. 


ML 


O. C. Holland, of Interchemical 
Corp., who spoke to the decorators 
on the “Magic of Color,” cited a 
graphic example of the importance of 
light to color. He told of a college 
professor who brought a plump, ripe 
watermelon into class one day and 
asked the students to describe the 
color of the interior. They all gave 
estimates varying from rosy red to 
luscious pink, until the prof reminded 
them that the interior of the water- 
melon was black, and would be until 
it was exposed to light. 


ML 


Before adjourning, NMDA voted for a 
change of scenery next year. The 25th 
convention was set for the Roosevelt 
Hotel, New Orleans, Oct. 12-14. 
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When the Stein Printing Co. of 
Atlanta suffered a fire in its office 
and art, sales and production depart- 
ments in August, aid from industry 
friends arrived so fast many custom- 
ers never realized that service was 
disrupted. 

In fact, service was disrupted only 
briefly because 30 printers, the union, 
an office equipment company and a 
realtor offered help which enabled the 
company to resume operations the 
next day in temporary quarters. 

A local newspaper article pointed 
out that the response was a tribute to 
Mendal Segal, managing partner, and 
his firm, because many area printers 





Received too late for inclusion with our 
note last month is this photo of the 
NAPL singing team of Barbara (left) and 
Jean Lau, daughters of Mrs. Mildred K. 
Lau, of the Kehoe & Lau lithographing 
company. 





got their start with Stein Printing and 
the company had built a respected 
name in the community. 

One writer called it “a demonstra- 
tion of the close ties that bind in the 
printing fraternity and firm evidence 
that the capitalistic system operates 
on an ethical plane well above the 
jungle of unprincipled competition.” 
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“Next time we do girly calendars add plenty of markup for time like that.” 


MODERN LITHOGRAPHY, November, 1958 








“With Cromwell Offset Packing, You 
Never Guess” Les Olsen, veteran offset foreman at D. F. Keller 


Company, specifies nothing but Cromwell offset packing. Here he tells the reason why: 

“You always know your printing pressure is right when you use Cromwell offset 
packing, because its caliper never varies across the sheet or from sheet to sheet. We 
require a printing pressure equivalent of .004’’. With Cromwell packing, we require 
sheets in only two calipers to build’up our packing to the required pressure equivalent. 
We never have to guess or lose time repacking. The time we save more than pays 
for small cost of the packing.”’ 

Take a tip from this veteran, and always use Cromwell offset packing! 





i * 
© Cromwell offset packing is available in 11 calipers from .002” to I “| \ 
.020’’. All sizes are tailored to fit your press. \ ») j 
© You can buy any quantity from one ream up, in any size. ~~ #4 rom We 
@ Ask us for working samples. Test Cromwell offset packing at sensi PAPER COMPANY 


ethene 4819 S. Whipple Street, Chicago 32, Illinois 
© And remember... Cromwell uniform calipered tympan is best 


for your letterpress requirements, too! 
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*of the kind of business FECA 
you need most 


l l 
8 Ask which of these four sizes fits in best with your pres- | / y, Xx ? y, 
ent equipment. | 


Ask why a Harris offset press delivers more salable sheets 
per day. 


Ask why a man does his best work on a Harris. y, 0) Xx ? 6 
Ask why Harris equipment retains its asset value over the 

years so much better. 

Ask why the largest group of direct factory-trained service- 


men and strategically located parts depots help you give 
your customers better service. 
Ask and you shall profit more. Write or phone collect for 


descriptive literature. 














wom HARRIS-SEYBOLD COMPANY 


INTERTYPE A Division of Harris-Intertype Corporation 


ice 4530 East 71st Street, Cleveland 5, Ohio 


HERE'S THE WORK HORSE of the Harris press line... the 23 x 30”... designed to 
produce highest quality work at lowest cost on either long or short runs. It offers 
corner or center sheet separation; stream feed stock control; choice of feed-roll or 
tumbler-gripper register control with speeds up to 7,500 iph. Roll-back fountain; 
multi-roll inker. With its quick getaway and high running speed, this 23x30” single- 

color offset is a sure profit maker. 





